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Our  continuing  success  in  building  sales  growth  with  our 
clients'  brands  (those  shown  total  sales  over  £74  million  RSP), 
has  led  to  the  growth  of  our  own  service. 
Significant  additions  to  our  own  sales  team  mean 
that  we  can  offer  greater-than-ever  coverage  of  the  U.K.  retail 
chemists  market. 
Call  Arthur  McCarten  now  for  the  latest  expanded  story. 
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Slowly  but  surely  the  number  of  registered  pharmacies  is 
creeping  upwards  again  towards  the  September  1987  pre-new 
contract  peak  of  12,016.  Last  month  the  number  stood  at 
1 1 ,899,  but  this  includes  over  150  hospital  pharmacies  that, 
for  one  reason  or  another,  have  registered  since  the  demise  of 
Crown  Immunity.  If  these  hospital  pharmacies  are  taken  into 
account  then  the  number  of  "real  openings"  is  around  100, 
based  on  the  recent  low  of  1 1,635  in  May  1990.  However,  this 
picture  of  the  ebb  and  flow  of  pharmacies  in  Great  Britain 
totally  ignores  the  contribution  made  by  businesses  making 
"minor  relocations".  Their  influence  is  not  inconsiderable, 
particularly  if  minor  relocations  of  the  type  authorised  in 
Dorset  go  ahead  (p664). 

Where  new  pharmacies  are  to  open  the  regulations 
endeavour  to  take  account  of  the  needs  of  the  public  and  their 
right  of  access  to  a  full  pharmaceutical  dispensing  service, 
rather  than  to  consider  the  viability  of  existing  individual 
pharmacies  —  a  new  pharmacy  must  be  judged  to  be  either 
"necessary"  or  "desirable".  Additionally  ,  in  rural  areas,  the 
regulations  require  that  the  new  pharmacy  does  not  affect  the 
proper  provision  of  general  medical  services  or 
pharmaceutical  services  in  any  locality.  However,  with  minor 
relocations,  there  is  no  need  to  establish  a  new  pharmacy  is 
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either  necessary  or  desirable.  That  may  go  some  way  towards 
explaining  away  the  mayhem  that  might  ensue  if  all  the  minor 
relations  sanctioned  in  either  Wimhorne  or  Christchurch  go 
ahead  and  remove  pharmacies  from  the  town  centres. 

In  both  towns  Dorset  FHSA  has  fired  the  starting  gun, 
presumably  on  the  basis  that  whichever  pharmacy  secures 
premises  and  opens  will  win  the  day.  That  is  assuming  that 
common  sense  prevails  and  all  two  pharmacies  that  could 
relocate  in  Wimhorne  and  the  three  on  the  blocks  in 
Christchurch,  do  not  do  so!  The  1990  regulations  removed 
from  the  minor  relocation  equation  the  emphasis  on 
geography  and  distance  derived  from  the  Boots  case  in 
Cumbria  (C&D  September  15,  1990,  p445),  and  brought  into 
play  the  relevance  of  the  location  of  the  doctors  surgery.  In 
both  towns  the  relocation  of  the  doctor's  practices  has 
prompted  the  redrawing  of  the  pharmacy  map.  While  there  is 
some  merit  for  the  public  in  locating  a  pharmacy  next  door  to, 
or  in  a  surgery,  for  the  immediacy  of  dispensing  prescriptions, 
if  that  pharmacy  does  not  provide  a  full  traditional  pharmacy 
service,  or  if  it  is  located  outside  the  town  centre,  then  it  can 
be  most  inconvenient  for  a  patient  with  general  health  needs, 
or  anyone  wanting  t<  >  buy  a  non-medicinal  pharmacy  product. 
Unfortunately  such  matters  are  not  in  the  FHSA's  remit! 
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Dorset  pharmacies  to 
abandon  town  centres? 


Two  town  centres  in  Dorset  could 
find  themselves  all  but  denuded  of 
pharmacies  if  businesses  granted 
permission  to  relocate  to  premises 
|  near  new  surgeries  actually  do  so. 

In  Wimhorne  and  Christchurch 
a  total  of  five  pharmacies  — 
I  including  two  branches  of  Boots  — 
have  been  granted  permission  to 
relocate  after  GP  practices  in  the 
|  towns  moved  to  new  surgeries. 

In  Wimborne,  Blacklock 
I  (Chemists)  Ltd  have  been  granted 
permission  to  relocate  to  premises 
|  yet  to  be  built  adjacent  to  the  new 
surgery,  which  is  about  half  a  mile 
from  the  town  centre.  Boots  have 
also  been  granted  permission  to 
relocate,  but  into  the  health  centre 
itself. 

Local  Pharmaceutical 
Committee  secretary  Roger  King 
says  there  is  potentially  the 
"ridiculous  situation"  of  there  being 
no  pharmacy  in  the  town  centre.  He 
is  also  critical  of  the  Family  Health 
Services  Authority  for  granting  the 
minor  relocations,  since  he  claims 
they  are  contrary  to  FHSA  policy 
that  the  two  services  should  not  be 
co-located. 

The  LPC  is  also  unhappy  about 
Boots'  move  into  the  health  centre, 
since  it  believes  there  is  not 
sufficient  space  to  provide  an 
adequate  pharmacy  service. 
"Pharmacies  in  health  centres  are 
not  offering  a  full  service  as  patients 
from  other  practices  are 
discouraged  from  using  them,"  says 
Mr  King. 

In  Christchurch  the  FHSA  has 
granted  three  pharmacies 
permission  to  relocate  to  near  the 
new  Purewell  Medical  centre.  Mr  B. 
Pinn  of  Carpins  Chemist  is  already 
in  the  vicinity,  but  plans  to  move 
closer  to  the  new  practice. 

Meanwhile  Mr  R.  Dew  of  the 
Marlow  Pharmacv,  and  Boots,  have 


Hospital  pay 
progress 

Hospital  pharmacists  are  to  discuss 
this  year's  pay  claim  at  a  meeting 
with  the  management  side  of  the 
Scientific  and  Professional  Staffs 
Council  on  May  12.  It  is  hoped  that 
a  definite  offer  will  be  made. 

The  Pharmaceutical  Whitley 
Council  staff  side  has  put  in  a  bid  for 
a  "substantial"  pay  rise  for  1992-93 
to  take  account  of  inflation  and  to 
recognise  the  efficient  services 
hospital  pharmacists  have 
developed  for  the  benefit  of  patients 
and  employing  authorities.  No 
specific  increase  was  mentioned. 
The  staff  side  is  also  seeking  a 
reduction  in  the  working  week  from 
39  to  37  hours  (C&D,  March  28, 
p453). 


both  been  given  the  go-ahead  to 
relocate  from  the  town  centre  half  a 
mile  away,  but  both  are  planning  t<  > 
move  to  the  same  site.  The  FHSA 
says  market  forces  and  site 
availability  means  only  one  of  the 
two  is  likely  to  move. 

Adrian  Wright,  operations 
manager  for  Dorset  FHSA,  says  the 
Authority  considered  that  in  both 
Wimborne  and  Christchurch 
essentially  the  same  population  was 
being  served  and  as  such  it  was 
bound  by  the  regulations  to  appn  >ve 
the  applications.  In  both  cases  the 
FHSA  has  said  the  best  interests  of 
patients  are  not  being  served. 

In  both  cases,  if  Boots  decide  to 
move  their  dispensing  operation 
they  will  be  faced  with  running  a 
high  street  pharmacy  without  an 
NHS  contract. 

It  has  become  evident  over  the 
past  few  months  that  Boots  have 
adopted  a  policy  of  targeting  new 
doctors'  surgeries,  either  applying 
lor  new  contracts  or  minor 
relocate  ins  t<  >  bring  themselves  next 
to,  or  within,  the  surgery  itself.  The 
company  has  so  far  declined  to 
comment. 

Stephen  Axon,  secretary  to  the 
Pharmaceutical  Services 
Negotiating  Committee,  says  the 
situation  in  Dorset  highlights  the 
difficulty  in  interpreting  the 
regulations  in  minor  relocations, 
which  say  that  the  pharmacy  can 
only  relocate  if  it  remains  within  the 
same  neighbourhood. 

"There  are  two  interpretations 
—  one  geographical  and  the  other 
relating  to  the  population  itself.  It 
can  be  dangerous  to  look  just  at  the 
population,"  he  says.  The 
guidelines  to  FHSAs  are  not 
particularly  helpful  in  this  area, 
although  some  case  law  has  been 
built  up  following  the  judicial  review 
granted  to  Boots  in  Cumbria  three 
years  ago. 


Diet  recommendations 
ignored 


The  British  diet  is  a  massive  health 
problem  which  requires  urgent 
action,  according  to  the  latest 
Consumers'  Association's  review. 
"Food  and  Health:  The  Experts 
Agree". 

UK  governments  have 
consistently  failed  to  translate 
w<  irldwide  scientific  agreement  on  a 
healthy  diet  into  their  national  food 
and  agricultural  policies,  claims  the 
review. 

CA  director  Dr  John  Beishon 
says  that  consumers  are 
"bombarded  with  advice  about  their 
health  and  subjected  to  extravagant 
claims  about  products  or  diets, 
mainly  from  those  with  a  vested 
interest  in  selling  their  products". 

The  links  between  diet  and 
health  are  complex  and  expert 
opinion  on  the  meaning  of  studies  is 
rarely  unanimous,  he  adds. 

"The    vital    message  for 


consumers  is  that  relatively  small 
changes  in  eating  habits  could 
produce  significant  reductions  in 
UK  disease  rates,"  Dr  Beishon  says. 

The  CA  review  shows  how 
experts  agree  that  the  typical  diet  of 
industrialised  countries  such  as  the 
UK  is  a  major  cause  of  many 
diseases,  strokes  and  some  cancers. 
It  gives  a  definitive  guide  to  the 
foods  which  experts  are  sure  should 
and  should  not  be  eaten  for  good 
health. 

"When  consumers  are  given 
good  information  about  healthy 
food  and  diets,  their  demands 
change,"  they  say.  "Government 
and  industry  should  make  it  an 
urgent  priority  to  respond  to  these 
new  demands. 

•  "Food  and  health:  The  Experts 
Agree"  (£29.95)  is  available  from 
the  Which?  bookshop,  359  Euston 
Road,  London  NW1  3AL. 


Ethics  guidelines  'lack  teeth' 


Guidelines  governing  health  service 
research  ethics  committees  cannot 
ensure  that  consumers  are 
protected  against  unethical 
research,  a  King's  Fund  Institute 
report  claimed  last  week. 

The  report,  "Ethics  and  Health 
care",  says  that  the  guidelines  — 
published  last  August  as  part  of  the 
Citizens'  Charter  —  lack  teeth.  A 
survey  produced  "overwhelming" 
evidence  that  some  do  not  abide  by 
the  guidelines  nor  accept  that  they 
should. 

The  report  recommends 
legislation  and  argues  that  the 
protective  role  of  local  research 


ethics  committees  would  be  vastly 
strengthened  if  health  authorities 
were  required  to  appoint,  train  and 
service  them,  and  to  monitor  the 
research  they  approve. 

The  report  argues  that  some 
basic  questions  have  to  be 
answered.  These  include  whether  it 
is  legitimate  to  conduct  uninsured 
research  on  human  subjects, 
leading  to  possible  inability  to  claim 
compensation  if  something  goes 
wrong. 

The  report  (£7.95)  is  available 
from  Bournemouth  English  Book 
Centre,  9  Albion  Close,  Parkstone, 
Poole,  Dorset  BH12  3LL. 
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US  streamlines  drug  review 


A  series  of  four  initiatives  have  been 
announced  in  the  United  States 
which,  it  is  hoped,  will  speed  up 
drug  approvals  and  improve  the 
current  drug  review  process. 
The  four  initiatives  are: 

•  Accelerated  approval  —  allowing 
new  drugs  to  he  approved  a  si  n  >n  as 
their  safety  and  effectiveness  is 
reasonably  established.  Human 
efficacy  studies  will  continue  after 
marketing  approval  has  been 
granted,  tinder  this  scheme, 
approval  time  could  be  reduced  by 
as  much  as  one  to  three  years  lor 
"breakthrough"  drugs. 

•  Parallel-track  initiative  ■ 
allowing  experimental  therapies  to 
be  made  available  to  AIDS  patients 
as  early  as  possible  in  the  drug 
development  process.  Initially 
aimed  at  AIDS,  this  policy  may  be 
evaluated  for  other  serious  diseases 
such  as  cancer  and  Alzheimer's. 


scheme  —  allows  the  FDA  to  accept 
animal  safety  data  from  the 
European  Community  and  Japan 
(and  vice  versa).  This  proposal 
should  shorten  development  lime 
by  six  months  or  more  and  reduce 
the  number  of  animals  used  in 
experiments. 

•  Use  ot  outside  experts  to  review 
certain  routine  applications  for  new 
drugs  and  biological  materials. 
These  will  be  substances  whose 
review  is  not  likely  to  pose  any  major 
difficulties,  particularly  il  they  are 
similar  to  ones  already  approved. 

Croups  likely  to  be  processed  in 
this  way  include  those  for  which  the 
FDA  has  an  application  backlog 
including  anti-infectives,  anti- 
inflammatories and  analgesics. 

The  FDA  is  seeking  qualified 
organisations  to  participate  in  the 
programme  although  the 
Administration  will  retain  final 


Safety  testing  harmonisation     approval  authority. 

Thermometer  misuse 
highlighted  in  GPs 


A  significant  proportion  of  GPs  use 
thermometers  incorrectly, 
according  to  the  findings  of  a  new 
survey  by  Dr  Steven  Clarke,  a  CP  in 
Surrey,  reported  in  the  British 
Medical  Journal (April  1 1). 

While  the  most  commonly  used 
thermometer  was  a  mercury  glass 
variety,  only  8  per  cent  ol  those  who 
adopted  this  method  kept  the 
thermometer  in  a  patient's  mouth 
for  the  required  three  minutes. 

Furthermore,  six  of  the  ll(i 


respondents  failed  to  clean  then 
thermometers  between  patients, 
raising  concerns  over  the  risk  of 
cross  infection,  according  to  Dr 
Clarke. 

Some  CPs  failed  to  use 
thermometers  at  all  while  others 
used  them  two  or  three  times  a  day. 
indicating  that  there  was  a  wide 
variation  in  attitudes  towards  the 
use  of  thermometers,  although 
further  conclusions  were  difficult, 
said  I  )r  Clarke. 


Australian  report  lists  43 


A  draft  report  by  Australia's  Trade 
Practices  Commission  (TPC)  has 
put  forward  43  recommendations 
concerning  the  pharmaceutical 
industry,  the  medical  and  pharmacy 
professions  and  consumers  (The 
Lancet,  April  18). 

The  recommendations  include 
calls  for  the  Libels  of  prescribed 
medic  ines  to  cam'  generic  names  in 
stipulated  typeface  size,  style  and 
colour,  immediately  above  the 
brand  name. 

Warning  statements  on  labels 
should  he  simplified,  says  the  TPC, 
and  all  instructions  to  pharmacists 
should  be  written  in  plain  English. 
The  feasibility  of  placing  cautionary 
labels  on  certain  drug  categories, 
advising  older  people  to  consult  a 


pharmacist  or  doctor  mi  the 
appropriate  dosage,  is  hi  he 
considered. 

The  Commission  has  also 
recommended  that  the  Australian 
Drug  Evaluation  Committee 
produces  .1  list  ol  generic  drugs  for 
which  there  might  he  difficulties 
with  bio-equivalence  and  thai 
doctors  should  he  made  aware  of 
these  drugs. 

Delays  in  the  approval  of  new 
drugs  are  addressed  by  calls  f<  >r  the 
Pharmaceutical  Benefits  Advisory 
Committee  (PBAC)  In  meet  more 
frequently  and  for  longer. 
Manufacturers  of  "bre.ikthroi.igh" 
drugs  lor  life-threatening  conditions 
should  be  invited  to  submit  for 
approval  via  a  streamlined  process. 


Bridge  of  Earn  application 
sparks  protest  from  GPs 


Pharmacist  leaders  in  Scotland 
have  dismissed  CP  protests  over  a 
pharmacy  application  in  Bridge  of 
Earn,  near  Perth,  as  "a  mountain 
being  made  out  of  a  molehill". 

Additional  allegations  that  some 
pharmacists  are  failing  to  honour  a 
"standstill"  agreement  on  rural 
dispensing  are  also  unfounded,  says 
Graeme  Millar,  chairman  of  the 
Pharmaceutical  General  Council. 

Mr  Millar  was  commenting  on 
stories  in  the  local  and  medical 
Press  that  the  two-doctor  practice 
affected  by  the  application,  is 
considering  further  legal  moves  to 


Hospital  pharmacists  and 
medical  audit 


A  project  designed  to  explore  the 
role  of  hospital  pharmacists  in 
medical  audit  has  been  initiated  by 
North  West  Thames  RHA. 

Describing  the  scheme  in  the 


Glaxo 
adjustment 

The  Glaxo  discount  adjustment 
clause,  introduced  by  AAH 
Pharmaceuticals  following  the 
announcement  of  Claxo's  new 
agency  distribution  terms  on 
February  1,  will  be  discontinued 
from  May  1 . 

"There  is  no  necessity  to 
maintain  a  link  between  customers' 
Glaxo  purchases  and  total 
purchases.  A  very  high  proportion 
ol  our  customers  purchase  Glaxo 
products  well  in  excess  of  the  10  per 
cent  level  at  which  our  discount 
adjustment  was  triggered."  says 
AAH  Pharmaceuticals'  marketing 
director  Alan  Turner. 
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Health  Seiricc  Journal  (April  lb). 
Nick  Barber.  Sue  Eccles,  Alison 
Prater  and  Peter  Wilson  point  out 
that  the  aims  of  the  pharmacist  in 
clinical  pharmacy  are  akin  h  >  those 
of  doctors  conducting  medical  audit 
—  improving  medical  care.  "So  why 
has  a  joint  approach  to  audit  not 
been  pursued?" 

The  authors  suggest  that  it  is 
now  possible  to  develop  a  model  for 
collaborative  audit  between 
pharmacists  and  doctors  along  the 
following  lines: 

•  Pharmacists  observe  practice  as 
part  of  their  routine  method  of 
prescripts  m  monit< >ring. 

•  Required  standards  are  set  by 
collaboration  between  pharmacists 
and  doctors. 

•  Pharmacists  compare  practice 
with  the  set  standards  and  the 
results  are  discussed  by  the  group. 

•  Change  is  implemented  — 
although  the  authors  say  it  is 
questionable  how  much 
pharmacists  can  influence  this. 

Pri  ijects  have  been  set  up  in  the 
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following  areas:  prescribing  ol 
nebulised  bronchodilators; 
prescribing  and  administration  of 
hypnotics  in  elderly  care;  the 
prophylaxis  of  Pneumocystis  carinil 
pneumonia;  and  the  use  of 
therapeutic  drug  monitoring. 

Benefits  lor  the  pharmacists 
from  the  collaborative  approach 
include  an  extension  of  the  existing 
quality  assurance  function  and 
providing  an  alternative  forum  to 
pursue  the  objectives  of  high 
quality,  cost-effective  prescribing. 

A  working  group  has  been 
established  within  the  clinical 
pharmacy  network  to  communicate 
on  methods  employed  and  to 
identify  the  information  and 
training  needs  of  pharmacists 
wanting  to  assist  with  audit,  say  the 
authors. 

"Hospital  pharmacists  have 
always  been  comfortable  with  the 
process  of  quality  assurance. 
Applying  the  principles  to  medical 
audit  is  a  logical  development  for 
service  providers  and  managers." 


prevent  pharmacies  opening  in 
rural  areas  (The  Scotsman,  April  (1 
and  (.'/'.  April  17). 

The  Bridge  of  Earn  application 
was  granted  by  Tayside  Health 
Board,  and  when  the  medical  side 
appealed,  was  put  to  the  national 
appeals  panel  in  Edinburgh.  The 
panel  supported  the  Health  Board's 
decision  to  grant  the  application. 

The  GPs  fear  the  consequences 
of  losing  the  income  gained  from 
dispensing  and  Mr  Millar  says  that  a 
lot  of  medical  activity  has  been 
concentrated  on  the  possibility  of 
losing  a  CP  if  a  pharmacy  opens. 

"It  is  not  the  role  of  the 
pharmaceutical  services  to  subsidise 
general  medical  services,"  he  says. 
The  income  from  dispensing  should 
not  be  paying  for  a  doctor. 

Medical  leaders  in  Scotland 
have  said  that  the  granting  of  the 
Bridge  of  Earn  application  and  one 
in  Kilmaurs,  Ayrshire,  is  proof  that 
pharmacists  are  no  longer 
honouring  their  "standstill" 
agreement  on  rural  dispensing. 

However.  Mr  Millar  points  out 
that  the  two  areas  in  question  are 
unusual  for  Scotland  as  they  are 
both  large  dispensing  practices. 
"The  applications  were  bound  to 
come."  he  says. 

The  "standstill"  agreement  was 
never  a  formal  agreement  but  more 
of  a  negotiated  discussion,  Mr  Millar 
explains.  As  each  pharmacy 
application  is  considered  by  the 
appropriate  health  board,  they  have 
the  final  say. 

A  third  application  for  a 
pharmacy  in  Bradford.  Isle  of  Skye 
was  not  approved,  proof,  says  Mr 
Millar,  that  applications  will  only  be 
granted  when  they  are  considered 
to  be  "necessary  and  desirable". 

The  worst  scenario  would  be  if  a 
pharmacy  opened  but.  because  of 
the  GPs'  campaign,  was  boycotted 
by  the  local  community  and  had  to 
close.  "That  is  the  last  thing  we  wish 
to  see."  he  says. 
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Pharmacist  struck  off  for 
CD  irregularities 


A  South  London  pharmacist  who 
prescribed  a  morphine-based 
painkiller  10  times  stronger  than  a 
doctor  had  ordered  to  a  male 
patient  has  been  struck  off  the 
Register. 

The  pharmacist,  Rashmikant 
Vora,  of  Herbert  Road.  Plumstead, 
also  claimed  ,£100  for  the  stronger 
Oramorph  Concentrated  Solution 
for  the  prescription,  it  was  alleged. 
"It  alarms  the  public  to  find  a 
pharmacist  supplying  medicines 
which  do  not  accord  with  what  a 
doctor  has  prescribed."  said  Gary 
Flather  QC,  chairman  of  the  Royal 
Pharmaceutical  Society's  Statutory 
Committee. 

Josselyn  Hill,  solicitor  to  the 
Society,  told  the  Committee  this  was 
one  of  nine  allegtions  of  misconduct 
against  Mr  Vora  and  Rashmi's  Ltd, 
of  which  Mr  Vora  is  director  and 
superintendent  pharmacist.  The 
Society  had  investigated 
irregularities  in  the  supply  by  Mr 
Vora  of  preparations  of  Oramorph, 
normally  used  as  a  painkiller  for 
terminally  ill  people,  against  NHS 
prescriptions  between  May  and 
September  1990. 

It  was  claimed  that  on  nine 
occasions  he  had  dispensed 
prescriptions  either  wrongly,  with 
the  more  concentrated  Oramorph 
Concentrated  Solution,  or 
fraudulently,  in  supplying  the  right 
preparation  but  claiming  payment 
for  the  more  concentrated 
preparation.  Mr  Hill  said  that  in 
addition  six  entries  had  been  made 
in  the  Controlled  Drug  Register 
which  were  either  incorrect  or 
unneccesary. 

Mr  Vora  had  already  admitted 
misconduct  in  supplying  Oramorph 
Concentrate  to  a  Mr  O'B  incorrectly 
in  June  1990,  contrary  to  the  Misuse 
of  Drugs  Act  of  1985.  He  had  also 
showed  "a  perturbing  failure  to 
correleate  the  strengths  of 
Oramorph  Solution  to  Oramorph 
Concentrate"  said  Mr  Hill. 

Cancer  victims 

Mr  Hill  said  both  terminal  cancer 
victims,  named  as  Mr  O'B  and  Mrs 
S.  concerned  in  the  charges  were 
now  dead  but  there  was  no 
suggestion  that  Mr  Vora  and  his 
prescriptions  were  involved. 

The  Society  claimed  his  actions 
had  failed  to  maintain  a  high 
standard  of  professional 
competence  which  might  have 
jeopardised  the  welfare  of  his 
patients  and  brought  the  profession 
of  pharmacy  into  disrepute.  Society 
inspector  William  Fowler  told  the 
hearing  that  when  he  questioned  Mr 
Vora  about  the  relative  strength  of 
the  concentrated  form  of  the  drug, 
compared  with  the  solution,  he  got 
the  answer  wrong  four  times  in  a 
period  of  five  minutes.  He  appeared 
to  be  "very  confused  and  muddled" 
said  Mr  Fowler. 
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Mr  Vora  said,  in  evidence,  he 
had  no  intention  to  deceive  in 
prescribing.  He  thought  that  at  the 
time  he  may  have  mistakenly 
believed  there  was  only  one  form  of 
the  drug  Oramorph.  He  had  been 
very  concerned  when  a  nurse 
involved  in  the  care  of  Mr  O'B  had 
phoned  to  query  his  prescription  of 
the  concentrated  form  instead  of 
the  weaker  solution.  When 
interviewed  he  had  been  "worried 
and  confused"  but  now  had 
introduced  a  system  of  double 
checks  on  prescriptions  involving 
his  wife  who  is  also  a  pharmacist. 

The  Committee  found  Mr  Vora 
guilty  of  misconduct  with  regard  to 
his  prescriptions  both  for  Mr  O'B 
and  Mrs  S.  With  regard  to  Mr  O'B, 
Mr  Vora  admitted  that  supplying  the 
concentrated  form  could  have  been 
dangerous.  He  was  guilty  of  "such 
gross  incompetence  as  to  amount  to 
misconduct,"  said  Mr  Flather. 

With  regard  to  Mrs  S  he  had 
dispensed  eight  prescriptions  for 
the  weaker  form  of  the  drug  but  had 


claimed  payment  for  the  more 
concentrated  controlled 
preparation.  He  had  claimed  this 
was  "a  mistake  made  in  ignorance" 
and  "a  foolishness"  and  he  could 
not  explain  it. 

The  Committee  rejected  his 
argument  that  he  had  not  known 
there  were  two  varieties  of  the  drug. 
The  evidence  was  overwhelming 
that  he  had  known  fairly  early  on 
about  both  forms,  said  Mr  Flather. 
The  Committee  was  aware  that  it 
had  to  be  satisfied  "so  that  we  are 
sure"  according  to  criminal  law  and 
it  was  so  satisfied. 

Mr  Vora  had  committed  a  gross 
breach  of  trust  and  was  unfit  to  have 
his  name  on  the  Register.  The 
Committee  had  decided  to  instruct 
the  registrar  to  remove  Mr  Vora's 
name  from  the  Register  but  had 
decided  to  issue  no  separate 
direction  with  regard  to  the 
company  . 

Mr  Vora  has  applied  for 
permission  for  a  judicial  review 
which  has  to  be  done  immediately. 


Pharmacy  left  in  'limbo' 


A  West  London  pharmacist  left  her 
shop  in  "limbo"  without  a  qualified 
pharmacist  for  one  and  a  half  hours 
while  she  took  her  children  tor  a 
swimming  lesson.  While  she  was  out 
a  Society  inspector  made  an 
unannounced  visit  to  Aruna  Patel's 
pharmacy,  Bramleys  of  Northfield 
Avenue,  Ealing  and  was  sold 
Solpadeine  a  pharmacy  medicine, 
contrary  to  the  Medicines  Act  of 
1968,  a  hearing  of  the  Royal 
Pharmaceutical  Society's  Statutory 
Committee  was  told  last  week. 

Mrs  Patel  pleaded  guilty  at 
Ealing  Magistrates  Court  on  May  3. 
1991,  to  an  offence  under  the  Act 
and  was  given  a  conditional 
discharge,  with  an  order  for  costs  of 
£250. 

Society  inspector  Mary  Brophy 
told  the  Committee  that  on 
September  26,  1990,  acting  as  a 
member  of  the  public,  she  was  able 
to  buy  12  Solpadeine  tablets  from  a 
pre-registration  graduate,  contrary 
to  the  Act.  Mrs  Brophy  said  the 
graduate,  Kalpesh  Patel,  (no 
relation)  said  Mrs  Patel  had  left  at 
about  5.10pm.  She  still  had  not 
returned  until  about  6.40pm  by 
which  time  her  husband  had  been 
called  and  the  premises  closed. 

During  this  time  six  customers 
had  entered  the  shop  with 
prescriptions  and  Mr  Patel  told 
them  they  could  not  be  dispensed 
until  the  following  day  because  of 
the  absence  of  a  pharmacist.  When 
Mrs  Brophy  interviewed  Mrs  Patel 
on  the  following  day  she  said 
someone  had  been  supposed  to 
drop  her  children  at  the  swimming 
pool  but  had  let  her  down,  so  she 
had  taken  her  son  and  daughter  but 


her  son  would  not  let  her  leave.  She 
had  been  unable  to  get  to  the  phone 
to  call  her  shop  and  had  to  stay  with 
her  son. 

The  Committee  ruled  that  an 
allegation,  which  Mrs  Patel  denied, 
that  she  had  been  regularly  absent 
from  her  pharmacy,  should  not  be 
proceeded  with.  Chairman  Gary 
Flather  OC  said  the  Committee  was 
concerned  that  evidence  from  Mr 
Patel  had  been  given  when  he  may 
have  believed  he  could  himself  be 
facing  prosecution.  Mr  Patel  must 
be  seen  to  have  been  under  threat 
and  the  Committee,  although  it  was 
not  saying  his  evidence  was 
untruthful,  had  decided  that  this 
threat  made  it  unsafe  to  rely  on. 

Announcing  the  Committee's 
final  decision  to  reprimand  Mrs 
Patel.  Mr  Flather  said  she  had  left 
her  pharmacy  in  "limbo"  while  she 
took  her  children  to  a  swimming 
lesson,  although  she  had  not 
intended  to  be  gone  for  so  long.  She 
had  not  let  anyone  know  where  she 
was,  or  more  importantly,  when  she 
would  be  coming  back.  A 
pharmacist  must  have  regard  to  the 
laws  and  regulations  and  must  not 
impair  the  confidence  of  the  public 
in  the  profession. 

However,  the  Committee  had 
taken  into  consideration  her  17 
years  as  a  pharmacist,  without  any 
previous  complaints  against  her, 
although  she  had  admitted 
abdicating  responsibility  for  the 
pharmacy  at  its  busiest  time.  The 
Committee  would  have  taken  a  far 
more  serious  position  if  it  had  found 
proven  that  she  had  been  regularly 
absent  from  the  pharmacy,  he 
added. 


Illegal  sale  in 
pharmacy 

A  London  pharmacist  who  had 
been  the  victim  of  a  violent  armed 
robbery  made  a  trip  to  the  West 
End  to  buy  goods  to  replace  those 
she  had  lost  in  the  raid.  But  while 
she  was  out  a  Society  inspector 
made  an  unannounced  visit  to  her 
pharmacy  in  Islington  and  was 
illegally  sold  drugs  by  her  husband, 
who  is  not  a  qualified  pharmacist,  a 
hearing  of  the  Royal 
Pharmaceutical  Society's  Statutory 
Committee  was  told. 

As  a  result  Beebee  Bundhoo  of 
Holderness  Road,  Tooting  Bee 
appeared  at  Highbury  Corner 
Magistrates  Court,  pleading  guilty 
to  the  sale  of  the  prescription  only 
drugs  not  on  the  general  sale  list, 
contrary  to  the  Medicines  Act  of 
1968.  Mrs  Bundhoo,  owner  of  the 
Essex  Chemist  &  Opticians  in  Essex 
Road,  was  fined  £150  and  ordered 
to  pay  £250  costs  by  Highbury 
Magistrates  and  to  attend  a  hearing 
of  the  Committee. 

Josselyn  Hill,  solicitor  to  the 
Committee,  said  the  Society 
inspector  made  an  unannounced 
call  to  the  pharmacy  on  February  20 
1991  and  was  sold  10  Syndol  tablets 
by  Mrs  Bundhoo's  husband.  This 
was  contrary  to  the  Medicines  Act 
because  Syndol  cannot  be  sold  or 
supplied  without  the  presence  of  a 
pharmacist  on  the  premises,  he 
added. 

Mrs  Bundhoo  was  too  upset  to 
give  evidence  to  the  Committee  but 
in  a  statement  read  out  to  the 
Committee  she  admitted  the 
offence,  adding  that  on  January  18, 
1991,  a  month  before  the 
inspector's  visit,  she  and  an 
assistant  had  been  the  victim  of  a 
robbery  by  two  men  armed  with  a 
knife  and  a  gun.  She  had  her  arm 
twisted  behind  her  back  and  was 
robbed  of  medication  and  jewellery, 
including  wedding  gifts. 

As  a  result  of  her  distress  she 
had  been  frightened  to  go  out  but 
her  GP  had  advised  her  to  try  to  go 
out  shopping.  Her  trip  to  the  West 
End  to  buy  replacement  goods  had 
been  the  second  of  such  trips,  the 
Committee  was  told. 

Mrs  Bundhoo  had  assumed  that 
her  husband,  who  was  a  qualified 
optician  working  with  her  in  the 
shop,  would  have  known  about  the 
provision  of  the  Medicines  Act.  Gary 
Flather  QC,  Committee  chairman, 
announcing  its  decision  to  give  an 
admonition  to  Mrs  Bundhoo  said  it 
was  surprising  that  her  husband 
with  his  qualifications  had  not 
known  about  the  law  on  prescribed 
drugs. 

From  her  references  it  was 
obvious  that  she  was  a  helpful  and 
caring  chemist,  who  had  undergone 
a  traumatic  experience. 

"Fate,  as  it  were,  has  trodden 
heavily  on  her,"  he  added.  He  was 
certain  she  would  not  appear  before 
the  Committee  again,  although  the 
Committee  felt  it  would  have  been 
better  for  her  to  have  taken  time  off 
following  the  trauma  of  the  robbery. 
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Rubbish 
collection 

via 
the  DHSS 

The  amount  of  out-of-date  and 
unwanted  medicines  which  I  have  in 
my  store  room  has  been  increasing 
year  by  year  despite  valiant  attempts 
to  dispose  of  it.  In  the  past  I  admit  I 
did  Hush  it  down  the  toilet,  but  in 
our  new  way  of  thinking  I  see  this  is 
not  environmentally  sensible  and 
therefore  I  have  decided  to  comply 
with  the  laws  of  the  kind. 

The  Government  has  always 
been  happy  to  encourage  the  public 
to  return  all  unwanted  medicines  in 
the  home  to  the  pharmacy  for  sale 
disposal.  I  fully  support  this  concept 
hut  feel  that  it  is  unfair  that 
pharmacists  have  to  pay  for 
incinerations  or  land-fill  disposal  as 
is  now  required  by  law. 

The  DHSS  has 
agreed  a  disposal 
scheme  but  only 
after  the  PCC 
agreed  to  bear 
some  of  the  costs. . . 


All  contractors  are  required  to 
hold  about  six  weeks  stock  to  deal 
with  NHS  prescriptions  and  this 
means  that  we  are  generating  a  lot 
of  out-of-date  medicines  on  an  on- 
going basis.  We  are  now  expected  to 
pay  for  disposal  of  this  waste,  having 
already  lost  out  on  the  cost  of  the 
medicine! 

Thankfully  the  Department  of 
Health  and  Social  Security  has  now 
agreed  to  organise  a  disposal 
scheme  for  unwanted  medicines, 
but  only  after  the  Pharmaceutical 
Contractor's  Committee  agreed  to 
pay  some  of  the  costs  in  the  first 
year,  and  only  after  a  lot  of  childish 
playing  around  on  the  part  of  the 
Department.  It  initially  refused  the 
PCC's  request  for  a  disposal  scheme 
since  it  would,  it  was  claimed,  create 
a  precedent  for  the  UK  and  the 
Department  did  not  want  to  create 
a  precedent. 

Why  not?  As  the  Department 
mellowed  to  the  PCC  request  it  still 
remained  unwilling  to  accept  out-of- 
date  pharmacy  stock,  only  agreeing 
to  dispose  of  medicines  returned 
from  the  public.  What  is  the 
difference?  I  could  go  to  my  nearest 
colleague's  shop  and  dump  all  my 
dead  stock  on  him. 

Thanks  to  the  persistence  of  the 
PCC  on  this  matter  all  pharmacies 
should  have  unwanted  medicines 
collected  on  a  regular  basis.  Initially 
we  will  have  a  lot  to  dispose  of  but 
after  that,  presuming  we  have 
regular  collections,  it  will  be  a  small 
quantity. 

Written  by  a  practising  community 
pharmacist  from  Northern  Ireland 

Chemist  &  Druggist  25  APRIL  1  992 


Commonsense 
is  a  powerful 
weapon 

Some  of  the  pitfalls  of  the  "PC" 
convention  in  prescription 
endorsing  were  succinctly 
explained  in  Questions  and 
Answers  last  week,  with  the 
reader  being  referred  to  the 
general  guidance  section  of  the 
British  National  Formulary.  What 
was  not  emphasised  was  that  this 
convention  does  not  apply  to 
"form  of  drug".  By  its  use  the 
pharmacist  has,  de  facto, 
indicated  that  a  different 
formulation  from  that  written  had 
been  dispensed  and  that  is  why  the 
prescription  had  to  be  returned  by 
the  Prescription  Pricing 
Authority. 

Where  the  form  of  drug  is 
unclear  I  always  dispense 
according  to  my  own  professional 
judgment  and  endorse 
accordingly,  without  using  the 
"PC"  convention,  even  if  the 
prescriber  had  to  be  contacted  in 
order  to  clarify  the  prescription. 
On  the  few  occasions  when  the 
PPA  has  questioned  this  method 
of  endorsement  I  have  very  firmly 
stated  that  I  have  dispensed 
precisely  the  drug  requested  and 
that  the  distinguishing 
endorsement  was  for  clerical 
benefit  and  should  be  accepted. 
This  has  applied  equally  where 
"tabs"  or  "caps  '  "cream"  or 
"ointment"  has  been  omitted,  or 


where  "tic"  has  been  dispensed  in 
preference  to  the  plain  alternative. 

This  acceptance  of 
professional  judgment  may  have 
arisen  because  ol  the  precise 
endorsement  information 
required  by  the  PPA,  but  it 
provides  a  more  flexible  approach 
to  the  everyday  problems  of 
dispensing.  Commonsense  within 
the  regulations  is.  in  this  case,  a 
more  powerful  weapon  than 
formal  convention.  In  preventing 
the  undignified  bickering  between 
professions  that  a  succession  ol 
minor  returns  to  the  surgery 
pr<  (duces  it  is  a  system  that  should 
he  utilised  to  the  full. 

A  vacuum  of 
disinterest 
no  help  to 
PSNC 

A  powerful  condemnation  of  the 
Pharmaceutical  Services 
Negotiating  Committee  has  come 
from  H.R.  Patel  (Letters  April 
18).  I  le  once  again  suggests  the 
panacea  of  "professional 
negotiators"  but  without 
answering  his  own  more  pertinent 
question,  namely:  "What  about 
the  contractors  themselves?" 

PSNC  is,  in  effect,  already  a 
professional  negotiating  body 
since  it  is  totally  familiar  with  ils 
subject  and.  though  the 
accusation  of  arrogance  may  have 
some  foundations,  the  real 
weakness  lies  in  the  lack  of 
support  at  local  level.  It  is  in  the 
local  pharmaceutical  committees 
where  this  apathy  is  most  apparent 
and  I  never  cease  to  be  amazed  at 
how  few  members  actually 
participate  in  the  proceedings  or, 
when  their  electorate  is  consulted, 
how  little  response  is  achieved. 

Both  PSNC  and  LPC'swork  in 
a  vacuum  of  disinterest  which 
when  translated  into  the 
negotiating  power  of  a  small,  low 
profile  profession  provides  easy 
prey  for  predatory  Departmental 
officials.  PSNC  is  not  perfect  and 
criticisms  of  secrecy  are 
reasonable,  but  pharmacists 
should  not  bleat  about  the 
inadequacies  of  their  negotiating 
team  when  they  themselves  are 
unwilling  to  provide  at  grass  roots 
level  the  active  support 
community  pharmacy  so 
desperately  needs. 


Protection 
from  the 
bloody  fray? 

I  have  always  used  an  electric 
razor  since,  on  the  lew  occasions 
when  I  have  had  to  resort  to  wet 
shaving,  the  resultant  blood  hath 
would  have  done  credit  to  any 
chain  saw  massacre.  I  forever 
stand  in  awe  of  macho  man  who 
wields  that  lethal  steel  blade 
around  his  neck  with  such 
impunity,  but  armed  with  the 
bloody  knowledge  of  hindsight  I 
have  no  desire  to  join  the  fray. 

The  recent  launch  by 
Wilkinson  Sword  of  their  new 
Protector  razor  (Counterpoints 
April  18)  does,  however,  tempt  me 
to  try  and  if  they  can  prove  to  me 
that  wet  shaving  can  now  be 
accomplished  without  daily  blood 
transfusions  I  could  then 
confidently  recommend  its  use  to 
all  those  like-minded  gentlemen  of 
the  dry  shave  fraternity  who  are 
currently  eluding  my  till. 

What  I  have 
gained  from 
Glaxo... 

The  row  over  Claxo's  new  agency 
scheme  rumbles  on,  and  on,  and 
on,  and  on. ..with  no  light  visible  at 
the  end  of  the  tunnel.  So,  nearly 
three  months  after  its  formal 
introduction  and  many  more  of 
informal  propoganda,  what  has 
this  scheme  done  for  me.  one  of 
those  many  thousand  humble, 
independent  but  vitally  important 
community  pharmacists? 

I  have  seen  my  profitabiity 
reduced  by  changes  in  discount 
structures  so  far  not  compensated 
either  by  the  discount  scale  or  a 
visit  from  that  knight  of  the  road 
with  Ventolin  inhalers  in  his  boot. 
I  have  seen  many  acres  of  precious 
forest  resources  pour  through  my 
letter  box  promising  me  utopia 
unlimited  and  a  new  relationship.  I 
have  been  sold  starter  stock  of 
Imigran  with  unfulfilled  promises. 
I  have  experienced  the  worst  out 
of  stock  situation  of  Glaxo  or 
recently  sold  Glaxo  products  in 
living  memory.  I  have. ..but  time  is 
limited. 

What  have  I  gained?  The 
answer  is  easy:  nothing!  All  I  ever 
read  are  platitudes  and  promises 
but  at  the  end  of  the  day  I,  the 
customer,  am  cynically  ignored. 
This  scheme  may  be  good  for 
Glaxo,  but  for  me  it  is  a  disaster. 
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Scriptspecials 

Codafen:  controlled  release 
ibuprof  en  plus  codeine 


Napp  have  launched  Codafen 
Continus  tablets,  containing  300mg 
controlled-release  ibuprofen  and 
20mg  codeine  phosphate. 

The  company  says  the 
formulation  allows  long-acting 
activity  and  rapid  pain  relief  to  be 
achieved  simultaneously.  The 
synergistic  ingredients  are  said  to 
provide  greater  pain  relief  than 
equivalent  doses  of  ibuprofen.  And 
the  relatively  lower  dose  of 
ibuprofen  is  said  to  be  of  particular 
benefit  to  elderly  patients  because 
the  risk  of  GI  side  effects  is  reduced. 

Codafen  Continus  is  indicated 
for  the  relief  of  severe  pain  in 
conditions  such  as  migraine, 
sprains,  dysmenorrhoea  and  low 
back  pain  —  also  for  inflammatory 
disorders  and  pain  relief  in 
rheumatoid  arthritis,  osteoarthritis, 
ankylosing  spondylitis  and  sero- 
negative arthropathies. 
Manufacturer  Napp  Laboratories 
Ltd,  Cambridge  Science  Park, 


Milton  Road.  Cambridge  CB4  4GW 
Presentation  Capsule  shaped, 
bilayer  tablets  in  pink  and  white 
layers  with  a  scoreline  on  the  pink 
layer  and  "IBC3"  on  the  white  layer. 
Dosage  and  administration 
Adults  and  children  over  12  years 
should  be  given  two  tablets  every 
twelve  hours,  increasing  to  three 
tahlets  every  twelve  hours  if 
necessary.  The  maintenance  dose  is 
one  to  two  tablets  every  twelve 
hours.  Codafen  Continus  is  not 
recommended  for  children  under 
12  years  and  should  be  avoided 
during  pregnancy.  No  dosage 
modifications  are  required  for 
elderly  patients  unless  renal  or 
hepatic  function  is  impaired.  The 
tablets  should  be  taken  after  food 
and  must  be  swallowed  whole. 
Contra-indications  Codafen 
Continus  shouuld  be  used  with 
caution  in  patients  with  gastro- 
intestinal disease,  hypotension, 
hypothyroidism,   hepatic  and/or 


Higher  strength  Medrone 


Upjohn  have  launched  Medrone 
lOOmg  tablets,  to  complement  the 
existing  2mg,  4mg  and  16mg 
strengths  of  methylprednisolone. 

Madrone  lOOmg  is  said  to  offer 
convenience  for  certain  patients 
requiring  high  dose  steroid  therapy. 

It  is  envisaged  that  the  lOOmg 
tablet  will  be  used  for  the  high  initial 
daily  or  alternate  day  doses  in  acute 


situations,  with  tapering  of  dosage 
achieved  by  using  the  16mg 
strength. 

Each  round,  cross-scored,  light 
blue  tablet  is  marked  'Upjohn  3379' 
and  contains  lOOmg  methyl- 
prednisolone. The  tablets  can  be 
dispersed  in  water  if  necessary  (28, 
£40.27  trade).  Upjohn  Ltd.'  Tel: 
0293  531133. 


renal  impairment  and  those  with 
raised  intracranial  pressure  or  head 
injury.  Caution  is  also  advised  in 
those  taking  mono-amine  oxidase 
inhibitors,  thiazide  diuretics  or  oral 
anticoagulants.  If  given  to  patients 
receiving  anticoagulant  therapy, 
prothrombin  time  should  be 
monitored  for  the  first  few  days. 
Side-effects  Tolerance  to  codeine 
may  develop  with  large  doses.  Side 
effects  with  codeine  include 
constipation,  respiratory 


depression,  cough  suppression, 
nausea  and  drowsiness.  The  most 
frequent  adverse  effect  occuring 
with  ibuprofen  is  GI  disturbance. 
Other  contra-indications,  warnings 
etc,  are  as  for  other  products 
containing  ibuprofen  and/or 
codeine;  see  Data  Sheet. 

Codafen  Continus  are  packed  in 
securitainers  (112,  £11.21  NHS). 
Supply  restrictions  CD  Inv  POM. 
Licence  number  PL  0337/0146 
Issued  April  1992 


Proflex  cream  is  now  available  in  a  50g  size  as  well  as  the  existing  lOOg 
pack.  Both  are  classified  as  Pharmacy  only  products.  The  new  size  (50g, 
£4.23  trade)  offers  flexibility  in  GPs'  prescribing,  say  Zvma  Healthcare. 

Tel:  0306  743995 
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Varidase  Topical  and  Combi-pack  have  been  repackaged,  but  formulations 
are  unchanged.  The  new  Combi-Pack  is  smaller  and  aids  product 
recognition,  say  Lederle  Laboratories.  Tel:  0329  224000 


Remedeinefrom  Napp 


Napp  have  introduced  Remedeine 
and  Remedeine  Forte  this  week. 
Remedeine  contains  500mg 
paracetamol  and  20mg 
dihydrocodeine;  Remedeine  Forte 
contains  500mg  paracetamol  and 
30mg  of  dihydrocodeine. 

The  addition  of  paracetamol  to 
dihydrocodeine  provides  an 
effective  combination  of  analgesic 
and  antipyretic  activity,  says  the 
company.  The  tablets  are  indicated 
for  severe  pain  and  pyrexia. 

Adults  and  children  aged  12 
years  and  over  should  take  one  or 
two  tablets  every  four  to  six  hours, 
not  exceeding  eight  tablets  in  24 
hours.  Caution  should  be  used 
when  increasing  the  dosage  in  the 
elderly.  The  tablets  are  not 
recommended  for  under  12. 

Warnings,  contraindications 
and  side-effects  are  as  for  other 
preparations  containing 
paracetamol  and  dihydrocodeine. 

Remedeine  and  Remedeine 


Forte  are  classified  as  CD  (Sch.5) 
POM.  They  are  white  to  off-white, 
circular,  flat  faced  tablets  marked 
PD/20  and  PD/30  for  Remedeine 
and  Remedeine  Forte  respectively. 
Trade  prices  are  Remedeine  (112, 
£10.98)  and  Remedeine  Forte  (56, 
£6.90).  Napp  Laboratories.  Tel: 
0223  424444. 


Unichem  generics 

Unichem  have  added  19  new  products 
and  negotiated  lower  prices  on  80 
existing  lines.  Full  details  are 
published  in  Unichem's  "Generics 
Update"  leaflet.  Unichem.  Tel: 
081-3912323. 

ICI  discontinuations 

ICI  say  they  are  discontinuing  Hibidil, 
Savlodil  and  Savloclens.  The  company 
says  a  similar  range  of  products  is 
available  from  Seton  Healthcare  who 
can  be  contacted  on  061  652  2222. 
ICI  Pharmaceuticals  (UK).  Tel: 
0625  535999. 
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THE  PERFECT  END 
TO  AN  IRRITATING  WEEK 


When  a  customer  suffers  from  contact 
dermatitis  or  reactions  to  insect  bites,  you 
can't  recommend  a  quicker  relief  than  Hc45 
In  fact,  speed  of  action  and  efficacy  are 
the  main  reasons  why  90%  of  customers  are 
perfectly  happy  using  it  lor  irritated  and 
inflamed  skin  conditions  And  that's  why  you 
and  your  colleagues  recommend  Hc45  twice 
as  often  as  any  other  hydrocortisone  brand1 


Also,  when  used  properly  under  your 
direction.  1%  hydrocortisone  is  quite 
safe  And  as  we've  found  out.  customers 


do  follow  your  directions  faithfully1 

Proper  use.  as  you  know,  includes  two 
applications  a  day  for  7  days  or  less  Between 
those  applications.  Cream  E45  can  be  used  for 
even  greater  relief  This  is  yet  another  example 
of  how  different  members  of  the  E45  family 
complement  one  another 

So  do  continue  to  recommend  Hc45- 
accompanied.  when  needed,  by  Cream  E45 
Your  customers  will  thank  you  afterwards 

Ret  1  Martin  Hambhn  Research 

The  Purchasing  of  OTC  Hydrocortisone.  January  lqq0 


As  gentle  as  it's  effective 


Possible  environmental 
trigger  in  diabetes 


The  incidence  of  insulin  dependent 
diabetes  in  European  children  is 
believed  to  be  rising.  And  now 
results  from  a  12-year  study  suggest 
the  disease  may  be  triggered  by 
environmental  factors. 

The  study,  published  in  this 
week's  British  Medical  Journal, 
examined  151  Asian  children  whose 
parents  had  recently  moved  from 
Pakistan,  India  or  Tanzania  (areas 
of  low-incidence  childhood 
diabetes)  to  Bradford,  which  has  a 
much  higher  incidence. 


These  children  showed  a  rising 
incidence  of  childhood  diabetes 
approaching  that  in  the  indigenous 
population.  The  incidence 
increased  significantly  from 
3.1/100,000  per  year  in  1978-81  to 
11.7/100,000  per  year  in  1988-90. 
Meanwhile  the  incidence  for  other 
children  remained  constant  at 
10.5/100,000  per  year. 

The  authors  suggest  that  viral 
infections  may  be  responsible.  The 
children  may  be  exposed  to  new 
agents  which  are  uncommon  in 


India  or  Pakistan,  or  alternatively 
they  may  be  exposed  to  viruses  in  a 
different  way,  perhaps  at  a  different 
age.  Climatic  conditions  may  be 
important  because  childhood 
diabetes  seems  rare  in  hot  countries 
but  is  increasingly  common  in 
cooler,  N  European  countries. 

The  authors  reason  that  genetic 
factors  and  diet  are  unlikely  to  be 
responsible  for  the  increased 
incidence  as  they  would  have 
remained  relatively  constant  during 
the  environmental  change. 


Advances  in 
treatment  for 
AIDS  and  ME 
sufferers 

Trials  with  EF24,  a  new  product 
under  development  by  Scotia 
Pharmaceuticals,  have  shown  some 
indication  of  action  against  viral 
infections  such  as  AIDS  and  post- 
viral  fatigue  syndrome  or  ME. 

The  results  from  studies  in  the 
UK,  Canada,  France,  Italy, 
Tanzania  and  the  USA  were 
released  at  an  international 
scientific  meeting  in  Adelaide. 

The  drug,  a  combination  of 
gamma-linolenic  acid  (GLA)  and 
eicosapentaenoic  acid  (EPA),  was 
developed  by  Scotia,  after 
observations  showed  that  levels  of 
essential  fatty  acids,  including  GLA 
and  EPA,  are  severely  depleted  in 
certain  viral  infections. 

A  double  blind,  three  month 
trial  in  63  patients  with  ME  showed 
that  85  per  cent  of  those  taking 
EF24  felt  better  compared  to  only 
1 7  per  cent  of  those  on  the  placebo. 

In  Tanzania,  12  AIDS  patients 
given  EF24  put  on  weight  and 
experienced  an  improvement  in 
symptoms  within  12  weeks. 

Substantial  further  studies  are 
now  planned  for  this  therapeutic 
approach,  say  Scotia. 


Breastfeeding  for 
contraception 


A  study  in  this  week's  Lancet  has 
confirmed  that  breastfeeding  can  be 
an  effective  method  of  family 
planning. 

The  study,  involving  422  women 
in  Chile,  revealed  lactational 
amenorrhoea  (LAM)  to  be  99.5  per 
cent  effective,  and  the  women  also 
found  it  highly  acceptable. 

The  principle  of  LAM  is  that  a 
woman  who  continues  to  fully 
breastfeed  her  baby  and  who 


remains  amenorrhoeic  for  the  first 
six  months  is  protected  from 
pregnancy  during  this  time. 

In  the  study  only  19  per  cent  of 
exclusive  breastfeeders  had 
restarted  menses  by  six  months,  and 
9  per  cent  by  three  months.  The 
authors  suggest  that  this  increased 
suppression  of  fertility,  compared 
with  similar  studies,  may  partly  be 
due  to  the  women's  motivation  to 
use  LAM. 


Dietary  changes  improve 
prognosis  post  Ml 


Comprehensive  dietary  changes  in 
conjunction  with  weight  loss 
immediately  after  acute  myocardial 
infarction  may  modulate  blood 
lipoproteins  and  significantly 
reduce  complications  and  mortality 
after  one  year. 

This  is  the  main  conclusion  of 
researchers  from  Moradabad  in 
India  who  studied  the  effect  of  diet 
on  505  patients  with  suspected 
acute  myocardial  infarction  (British 
Medical  Journal,  April  18). 

All  subjects  were  assigned  to  a 
reduced  fat  diet  within  24  to  48 
hours  of  infarction.  In  addition, 
group  A  were  also  advised  to  eat 
more  fruit,  vegetables,  nuts  and 


grain  products. 

Blood  lipoprotein 
concentrations  and  body  weight  fell 
significantly  in  patients  in  group  A 
compared  to  those  m  group  B. 
Cholesterol  also  fell  by  0.74  mmol/1 
in  group  A  and  0.32mmol/l  in  group 
B. 

In  addition,  the  incidence  of 
cardiac  events  was  significantly 
lower  in  patients  assigned  to  group 
A  than  those  in  group  B,  and  there 
was  lower  mortality.  Twenty-one  of 
the  204  patients  in  group  A  died 
compared  to  38  of  the  202  in  group 
B.  A  longer  follow  up  period  would 
be  necessary  to  confirm  these 
observations,  say  the  authors. 


Buspirone 
test  for  ME 
established 

Patients  with  primary  depressive 
illness  often  show  neuroendocrine 
symptoms  indistinguishable  from 
those  of  post-viral  fatigue  syndrome. 
But  a  study  reported  in  this  week's 
British  Medical  Journal  suggests 
that  buspirone  may  be  useful  in 
distinguishing  the  two  conditions. 

Buspirone,  an  anxiolytic  with 
5-hydroxytryptamine  1A  receptor 
agonist  activity,  is  known  to 
stimulate  prolactin  release  by  acting 
on  hypothalamic  5HT  receptors. 

A  group  of  15  patients  with  post- 
viral  fatigue  syndrome  gave  an 
increased  prolactin  response  to  a 
challenge  with  buspirone, 
compared  to  13  healthy  subjects 
and  13  with  primary  depression. 

The  authors  say  these  findings 
suggest  an  increased  sensitivity  of 
central  5HT  receptors  in  post-viral 
fatigue  syndrome,  which  may  lead  to 
improved  understanding  of  the 
disorder.  They  are  currently 
studying  a  larger  group  of  patients 
to  extend  these  observations. 


Eat  your 
greens 

Broccoli  is  the  latest  food  to  be 
credited  with  a  beneficial  role  in 
protecting  the  body  against  cancer, 
say  scientists  in  America. 

Sulforaphane,  a  chemical 
compound  found  in  the  vegetable, 
has  been  shown  to  be  one  of  the 
most  powerful  compounds  utilised 
by  the  body  to  fight  cancer  cells.  It 
increases  the  production  of  an 
enzyme  which  neutralises 
carcinogens  before  they  trigger 
tumour  growth  (Pharmacy  Trade, 
April  1992). 

Although  researchers  could  not 
determine  which  particular  types  of 
cancer  the  chemical  fights,  they 
believe  it  may  guard  against  breast, 
colon  and  prostate  cancers. 

It  is  hoped  that  sulforaphane 
may  be  used  in  a  concentrated  form 
as  a  possible  therapy  for  people  at 
higher  risk  of  contracting  cancer. 
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Counter  points 


Pregnancy  test 
kit  launched 


Johnson  &  Johnson  have 
introduced  Fact  Plus,  a 
one-step  pregnancy  testing 
dt  said  to  deliver  a  result 
with  99  per  cent  accuracy  in 
five  minutes. 

Fact  Plus  can  be  used 
from  the  first  day  of  a  missed 
period  and  does  not  require 
an  early  morning  urine 
sample. 

It  is  said  to  be  the  first  test 
to  combine  this  benefit  with 
a  separate  built-in  signal  —  a 
dot  which  turns  red  when 
the  test  is  complete. 

The  test  has  a  separate 
"plus"  or  "negative"  sign 
which  indicates  the  final 
result. 

The  Fact  Plus  kit  also 
contains  a  leaflet  with  a 
question  and  answer  section 
on  the  most  common 
queries  associated  with 
pregnancy  and  pregnancy 
testing  kits. 


The  test  is  available  in 
single  or  two-test  packs 
(£6.49  and  £9.49 


respectively).  Johnson  & 
Johnson  Ltd.  Tel:  0628 
82222. 


New  look  for 
Zyma's  Lypsyl 


Zyma  Healthcare  are 
re-packaging  their  entire 
Lypsyl  range  to  give  it  a 
more  up-to-date  feel. 

The  familiar  lip  logo  has 
been  given  more 
prominence  on  the 
packaging,  while  the 
original,  lemon  and  mint 
varieties  have  been  given 
similar  pack  designs  to 
present  a  more 


contemporary,  user-friendly 
image,  says  the  company. 

Zyma  have  also 
introduced  a  cash  and  bonus 
stock  promotion,  which 
allows  independent 
pharmacists  to  claim  cash 
throughout  the  Summer 
months,  depending  on  how 
many  outers  have  been 
ordered.  Zvma  (IK)  Ltd. 
Tel:  0306  743995. 


Summer 
wear 

To  protect  legs  from 
exposure  to  the  sun, 
Couture  is  offering  a  range 
of  stocking  and  tights  from  a 
luxury  light  velvet  opaque 
stocking  to  an  ultra  sheer  in 
pale  shades  or  neutral 
colours. 

Juliet  stockings  are  40 
denier  luxury  velvet  opaque 
stockings  with  a  deep  lace 
trim  at  the  welt.  Available  in 
white,  ivory  or  black,  in 
three  sizes,  the  stockings 
cost  £8.99. 

Lace  top.  self-supporting 
stockings  are  available  in 
super  sheer  10  denier, 
trimmed  with  a  shell  design 
at  the  top.  They  are 
available  in  two  sizes  in  a 
variety  of  colours  including 
ivory',  natural,  dark  navy  and 
black.  The  RRP  is  £3.50. 

Satin  sheer  stockings  with 
Lycra  are  also  available. 
They  come  in  five  shades 
and  three  sizes  and  sell  for 
£3.50. 

Expressions  tights  are 
high  gloss  with  Lycra  and 
sheer.  They  come  in  1 1 
shades  and  three  sizes  and 
cost  £3.99.Couture 
Designer  Hosiery.  Tel: 
045-527  2322.  ' 


Givenchy  presentation 
box  incentives 


Givenchy  are  running  a 
consumer  promotion  on  Eau 
de  Givenchy  and  Xeryus 
brands  in  independent 
pharmacies. 

With  two  Givenchy 
purchases,  one  to  include  a 
standard-si  zed  fragrance , 
consumers  will  receive  a 
presentation  box  containing 
30ml  Eau  de  Givenchy,  35g 
boxed  soap.  25ml  bath  and 
shower  gel. 

The  offer  runs  from  June 


22  while  stocks  last. 

As  a  special  gift  for 
Father's  Day,  consumers  are 
offered  a  presentation  box 
with  Xeryus  eau  de  toilette. 
25ml  bath  and  shower  gel, 
25ml  alter  shave  treatment 
cream  and  35g  soap. 

The  offer  is  available  with 
two  pure  liases  from  the 
Givenchy  range,  one  to 
include  a  fragrance. 
I'arfums  Givenchy  Ltd. 
Tel:  0932  2451  II. 


Simplicity  have  launched  Brevia  Long  pantliners  (18  packs 
at  £0.99)  which  are  35  per  cent  longer  than  standard 
pantliners.  The  range  was  developed  in  response  to 
extensive  market  research  which  indicated  that  25  per  cent 
of  women  wanted  to  use  longer  pantliners. 
The  new  range  can  be  used  for  the  menopause,  stress 
incontinence,  or  simplv  whenever  extra  protection  is 
required,  say  Kimberly-Clark  Ltd.  Tel:  0622  717700 


May  promotions 
from  Numark 


Numark's  May  promotions 
focus  on  women's  products. 
Among  the  products  on  offer 
are  Clairol  Born  Blonde 
Highlights  with  a  free  mirror 
(£4.99),  Finesse 
shampoo/conditioner 
(200ml  (99p).  Tender  Touch 
cotton  wool  puffs  white 
(100s  99p)andV05  gel 
spray  (200ml  £2.09). 
All  of  the  offers  are 


featured  on  a  specially 
themed  point  of  sale  display 
poster  that  can  be  used  with 
the  company's  window 
display  unit. 

Further  price  and  product 
information  is  listed  in  the 
May  edition  of  Profitline, 
which  is  distributed  free  of 
charge  to  Numark  members. 
Numark.  Tel:  0827 
69269. 
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I\/t  'ROFEN'S  superior  performance  in 
clinical  trials  explains  why  it  has  become 
the  number  one  pharmacy  analgesic. 


O        15     30  GO 


Nurofen  (ibuprofen)  has  been 
shown  to  be  superior  to  paracetamol  in 
relieving  headaches',  period  pain\ 
backache3  and  dental  pain4;  and  also 
more  effective  than  aspirin  against  most 
of  the  common  pain  indications'. 

In  addition,  Nurofen  is  gentler  on 
the  gastrointestinal  tract  than  aspirin 
and,  unlike  codeine,  doesn't  cause 
addiction  or  constipation. 

This  combination  of  efficacy  and 
safety  is  the  reason  why  you  should 
recommend  Nurofen  to  your  customers 
-  and  inform  them  about  it. 

Because  the  more  people  learn 
about  Nurofen,  the  better  for  them  and 
for  you.  That's  why  we  support  Nurofen 
with  advertising,  POS  and  educational 
materials.  And  that's  why  we'll  be 
pleased  to  send  you  a  free  copy  of  our 
comprehensive  Professional  Guide. 

NUROFEN 

Tmii«iiriy 


We  invite  comparison 


i.i.ikcs  Hejlthca 


nted.  PO  Ru*  94.  Nottingham  NG2  3AA 


Noyelk,  RM.n  il,  Pharm  Journal,  1987,  238.  561 
2  Milium,  I  and  Andersch,  B  ,  Brit  J  Obsrer  and  Gynaccul,  1984,  91,1129. 
i.  Nasution.  A  R  ,13th  Inc  C.n  ..n  Rheumatol. Japan.  1971.  C  urr  Mid 
RtsOpin(Suppl)1974.9  4  Cooper,  S  A  ,J  Clin  Pharmacol  1989,29. 
1026  5  Bussi.nM.J  Int  Med  Res,  1986,  H.  53 


^^^^ 


Giant  Royale 
diet  cookies 


Park  House  Natural  Health 
Products  have  launched 
Royale  Diet  Giant  Cookies,  a 
five-day  meal  replacement 
diet  containing  ten  cookies 
in  five  flavours,  and  five 
vitamin  and  mineral 
supplements  (£9.95). 

Park  House  recommend 
that  two  cookies  (each 
containing  180-200  calories) 
should  be  eaten  each  day 
with  an  ordinary  meal  in  the 
evening.  One  vitamin  and 
mineral  supplement  should 
also  be  taken  each  day.  A 
total  daily  intake  of  at  least 
1,000  calories  a  day  is 
recommended,  and  two  days 
of  normal  eating  is  advised 
after  the  five-day  course. 

Royale  Diet  vitamin/cereal 
bar  and  diet  giant  cookies 
are  both  distributed  by  Park 
House  Natural  Health 
Products  Ltd.  Tel:  0744 
25466. 


Starman  adds  to  haircare  range 


Starman  Toiletries  have 
added  four  new  products  to 
their  System  2000  haircare 
range. 

Two  new  hair  gels  —  Wet 
look  and  Mega  Hold  —  have 


been  developed,  together 
with  two  new  hairsprays  — 
Firm  Hold  and  Extra  Firm. 

The  range  has  been 
packaged  in  2()(lml 
cylindrical  pump  action 


containers  with  salmon  pink 
colour  coding  for  the  hair 
gel  and  aqua  green  for  the 
hairsprav.  Starman 
Toiletries.  Tel:  061-725 
9709 


Salonair  re-sizes 


Salonair  has  been 
re-packaged  in  an  80ml  size 
spray  can,  which  is  available 
to  the  trade  at  a  price  of 
£4.90. 


It  is  also  now  ozone 
friendly,  according  to  the 
manufacturers.  Eastern 
Pharmaceuticals  Ltd. 
Tel:081-5698174. 


Nylax  addresses 
constipation 


Crookes  Healthcare's 
laxative  brand  Nylax  is 
sponsoring  a  20  page 
booklet  called  "Constipation 
—  a  simple  guide  to  its 
causes,  effects  and 
treatment",  which  is 
available  free  of  charge  to  all 
pharmacies. 

Written  in  a  humourous 
but  sympathetic  style  by  the 
Beckenham  CP  and  medical 
writer  Dr  Martin  Godfrey, 


the  booklet  is  fully 
illustrated  and  includes 
chapters  on  how  the  bowels 
work,  why  constipation 
occurs  and  self-help 
measures. 

For  copies  of  the  booklet 
write  to  Nylax  Healthcare 
Information  (Pharmacy),  PO 
Box  63,  High  Wycombe, 
Bucks  HP10  8XA. 
Crookes  Healthcare. 
Tel:0602  507431. 
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Paddington  joins 
Tommee  Tippee 


Olvarit 
goes  on  TV 

Cow  <&  Gate  plan  to  support 
their  *  Hvarit  range  ol 
babymeals  with  a  TV 
campaign  again  this  year. 

A  two  month  campaign  on 
TV-am  tins  month  marks  the 
start  ol  a  ll .2  million 
national  TV  spend  during 
1992,  says  the  company. 
A  second  burst  of  TV 
advertising  is  scheduled  for 
later  in  the  year. 

The  television  campaign 
will  be  reinforced  this  Spring 
with  further  consumer  Press 
advertising,  and  a  direct  mail 
exercise  is  planned  for  early 
Summer.  Cow  <S  date  Ltd. 
Tel:  0225  768381. 


Lux  on 
screen 

Lux  facial  wash,  one  of  the 
products  in  the  new  Lux 
range,  will  feature  in  the  first 
burst  of  national  television 
advertising  which  breaks  this 
week. 

The  Lux  range  was 
relaunched  earlier  this 
month  and  comprises  a 
facial  wash,  shower  gel  and 
foam  hath  to  complement 
the  "world's  biggest  selling 
soap  brand",  say 
Lever  Bros  Ltd. 
Tel:  051-641  4000. 


Jackel  International  have 
added  a  new  character  to 
their  Tommee  Tippee 
children's  range. 

Paddington  Bear  is 
featured  across  the  range  of 
L'l  products,  including  bibs, 
soothers,  toys  lor  babies 
through  to  pre-schools  age 
children  and  feedware. 

All  products  are  tested. 


Feedware  items  can  he  used 
in  microwaves,  steam 
sterilisers,  freezers  and 
dishwashers. 

Introductory  oilers 
include  a  24in  wide,  free 
blue  display  unit.  Prices 
range  between  .£  1 .55  and 
£3.99.  Jackel 
International.  Tel: 
091-250  1864. 


Ads  return 

The  Nurofen  advertising 
campaign  will  be  hack  on  air 
from  May  1 .  in  a  live-week 
£2  million  hurst.  Three 
commercials  will  promote 
Nurofen  for  headache,  back 
pain  and  period  pain. 
Crookes  Healthcare. 
Tel:  0602  507431. 


Ibuieve  advice 

A  consumer  advice  leaflet  and 
display  poster  aimed  at 
minimising  the  number  of 
sports  injuries  is  available  to 
support  the  recent  launch  of 
Ibuieve  Sports  Gel.  Dendron 
Ltd.  Tel:  0923  229251. 

Repellent  wipes 

Torbet  Laboratories  have  a 
special  offer  on  Buzpel  insect 
repellent  wipes  from  the  end 
of  April  to  June  30,  with  12 
boxes  of  10  sachets  invoiced 
as  1 1 .  Distributor  Farillon 
Ltd.  Tel:  0708  371 136. 

Herbal  campaign 

Potter's  range  of  six  herbal 
medicines  is  to  he  boosted  by 
a  ,£100,000  advertising 
campaign  in  the  national 
Press.  The  schedule  includes 
the  Daily  Mail,  Daily  Express 
and  Mail  on  Sunday.  Potter's 
(Herbal  Supplies)  Ltd.  Tel: 
0942  34761(5). 

Jordan  support 

Jordan  are  supporting  their 
range  of  toothbrushes  with  an 
intensive  PR  campaign  in 
women's  magazines  including 
Me,  Living  and  She. 
The  campaign  focuses  on  the 
Oval  Head  V  brushes. 
Foodbrokers.  Tel:  0705 
219900. 

Calgel  offer 

Wellcome  are  distributing  new 
display  leaflets  to  pharmacies, 
offering  a  free  Calgel  forehead 
thermometer.  Wellcome. 
Tel:  0270  583151. 


YOU  CAN  RELY  ON 


For  independent  pharmacists,  these  are  turbulent  times.  What's 
needed  is  business  stability.  That's  what  Vantage  offers  you. 
Top  quality,  successful  own  label  products.  Striking  promotions 
and  national  advertising.  Fascias,  uniforms,  training  and 
merchandising  expertise.  In  fact  everything  you  need  to  help 
keep  your  business  as  profitable  as  possible.  For  the  independent 
pharmacist,  Vantage  reliability  and  quality  is  hard  to  beat. 


Millions  of 
women  get 
migraine, 
and  you're 
the  man 
m  with 

Migraleve.., 


s 

PINK  TABLETS 


YELLOW  TABLETS 


Migraleve 


As  many  as  one  in  ten  people  are  migraine  sufferers. 

For  them,  prompt  relief  can  feel  like  a  miracle.  Only 
you  stock  a  treatment  that  can  boast  79%  success  providing 
just  that  t 

It's  Migraleve  -  the  most  popular  migraine  specific 
treatment,  not  only  on  prescription  but  over  the  counter  as 
Migraleve  12's,  where  its  market  share  makes  it  the  number 
four  brand  in  the  £70M  strong  analgesic  sector.* 

Make  more  of  Migraleve  12's  and  a  lot 
more  people  could  have  a  lot  to  thank  you  for. 


FAST  RELIEF 
FOR  MIGRAINE 
HEADACHE, 
NAUSEA  AND 
VOMITING 


It  could  make  you  very  populai 


TMyersWH.  Med  Digest  1972;  17(71:45-52. 


cash  share  -  Nielsen  Trade  Audit.  Nov/Det  11W1. 


Charwell  Pharmaceuticals  Ltd.,  Charwell  House, 
Wilsom  Road,  Alton,  Hampshire  CU34  2TJ. 


Scholl  add  two  to 
Odour  Attackers 


St  hull  have  extended  their 
( )dour  Attackers  range  with 
the  addition  of  Super 
Absorbent  Foot  Powder 
(,£2.75)  and  Super 
Deodorising  Foot  Spray 
(£2.99). 

Super  Absorbent  Foot 
'owder  is  said  to  be  30 
times  more  effective  than 
ordinary  talc  at  keeping  feet 
dry.  It  contains  deodorising 
ingredients  In  reduce  the 
number  of  bacteria  present 
on  the  skin  surface. 

Super  1  deodorising  Foot 
Spray  has  a  pll  control 
formulation  said  to  reduce 
loot  odour.  It  is  preservative 
free  and  comes  in  a  pump 
spray.  Scholl  Consumer 
Products.  Tel:  0582 
482929. 


Hayfever 
campaign 
from 
Fisons 

Fisons  Consumer  Health  arc 
supporting  Resiston  <  )ne 
ivith  a  £750,000  campaign 
[including  Press  advertising, 
radio  commercials  and 
[posters  on  the  London 
Inderground. 

The  Press  advertisements 
'ill  appear  in  national 
[newspapers  and  two  radio 
commercials  have  been 
produced.  Point  of  sale 
Imaterial  will  be  available.  In 
addition,  leaflets  and  t-shirts 
will  be  distributed  at 
agricultural  shows  in  the 
Summer.  Fisons  Consumer 
Health.  Tel:  0509 
61 1001. 

Ever 
Ready 
Power 
promotion 

Ever  Ready  are  promoting 
their  range  with  two  new 
promotions 

Participants  in  the  Ever 
Ready  Power  Collection 
scheme  are  invited  to  cash  in 
in  any  points  they  have 
collected  for  double  then 
normal  value.  New  collectors 
are  encouraged  with  the 
jtfer  of  60  free  points  on 
ipplication  for  a  brochure. 

Some  26  gifts  are  available 
from  the  collection  ranging 
from  a  battery  tester  at  six 
points  to  a  mini  television  at 

35  points  Unichem 
(distributors).  Tel: 
081-391  2323. 


Cool  off 

with 

Scholl 

Scholl  arc  looking  to 
Summer  with  the  addition  of 
Cooling  Foot  Spray,  a 
fragrant  blend  of  lemon, 
thyme,  rosemary  and  juniper 
extracts  to  refresh  hot,  tired 
feet. 

Retailing  at  £2.45.  the 
pump  action  spray  should  he 
used  directly  on  hare  feet 
twice  a  day,  say  Scholl. 
Scholl  Consumer 
Products.  Tel:  0582 
482929. 


Numark 
add 
pocket 
tissue  pack 

Numark  are  extending  their 
own  label  paper  products 
range  with  the  addition  of  a 
pocket  pack  ol  tissues. 

Packaged  in  the  same 
design  as  the  new  man-size 
tissues,  they  come  in  packs 
of  10  (£0.12).  They  can  also 
be  sold  as  a  six  pack  for 
£0.59.  Numark 
Management  Ltd.  Tel: 
0827  69269. 


Garlimega 
2000 


One  « l>a.v  HitIwI 
NaturtaJts 


Glucomannan 
500 


Calcimega  5(i(» 


Cantamega 
2(1(1(1 


Larkhall  Natural  Health  arc  repackaging  their  Cantassium 
range  of  supplements  to  create  a  uniform  brand  image, 
while  still  differentiating  between  product  categories.  Each 
category  has  been  colour-coded  for  easy  identification: 
green  for  herbal  remedies:  mauve  for  fish  oils,  EPO  and 
enzymes:  red  for  vitamins;  blue  for  minerals  and  amino 
acids:  orange  for  high  strength  multivitamins:  yellow  for 
weaker  multivitamins.  New  packaging  will  be  phased  in 
over  a  six  month  period.  Larkhall  Natural  Health.  Tel: 
081-874  1130. 


On  TV  Next  Week 


GTV  ( irampian 
BIWdei 
USB  Uritish  Sky 
C  Central 

CTV  Channel  Islands 
LW1  I  ondon  Week< 


C4  l  hannel  i 

I  Ulslei 

(,  Cranada 

A  Alalia 

TSW  South  Wesl 

TTV  Thames  Tele> 


TV-am  Hi 

Television 

STV  Scotland  (centr 
Y  Yorkshire 
HTV  Wales  Ji  Wesl 
TVS  South 
TT  I  mi.  I'ees 


Alberto  V05: 

LWT.  TTV 

Brut:  All  areas  except  CTV,  LWT,  TTV,  TVS,  C4,  TV-am 

Clairol  Loving  Care: 

TTV.  TVS.  C,  Y,  G,  L! 

Colgate  Great  Regular  flavour: 

All  areas 

Colgate  Tartar  Control  Formula:                        All  areas 

Cream  Silk: 

All  areas  except  C4 

Dove  soap: 

All  areas 

Femigraine:  G 

Grafic: 

All  areas 

Impulse  bodyspray: 

All  areas  except  C4 

Jaaps  Health  Salts: 

STV 

Kyomi: 

All  areas  except  C4 

Le  Condom: 

STV,  G.  TT,  C4 

Listerine: 

GTV.  STV,  B,  HTV.  TTV 

Lux  bath  foam  &  shower  gel: 

All  areas 

Lux  Facial  Wash: 

All  areas 

Lynx  roll-on: 

All  areas  except  C4,  TV-am 

Migraleve: 

All  areas 

Peaudouce  Step  by  Step  Nappies:  TV-am 

Rennie: 

STV.  A,  Y,  HTV,  TT,  B.  U 

Silkience: 

All  areas 

Slim-Fast: 

All  areas 

Wella  Balsam: 

All  areas  except  CTV.  TV-am 

Wella  Wash  &  Care: 

All  areas  except  CTV,  TV-am 

Wrigley's  Extra  &  Orbit: 

All  areas 

New  UK  distributor  for 
Naomi  Sims  cosmetics 


Naomi  Sims  cosmetics  will 
now  he  distributed  by  Cecile 
I  )istributii  in  of  Paris  in  the 
UK. 

The  American  cosmetics 
and  wig  manufacturer,  which 
is  aimed  at  the  ethnic 
market,  is  already  in 
selected  London  stores.  The 


new  distributor  aims  to 
increase  the  number  ol 
outlets,  concentrating 
particularly  on  independent 
pharmacies. 

.All  inquiries  regarding  the 
range  should  he  directed  to 
Tonv  Peters.  Naomi  Sims. 
Tel:  081-594  9923. 


Maws  gets 

Press 

support 

Maws  arc  supporting  their 
range  with  a  £150,000  Press 
advertising  campaign 
running  from  now  until 
I  lecember. 

Th  ree  ad  vertisemen  ts 
featuring  the  Resolve  teal 
will  he  shown  in  Bounty 
Baby  Books.  Practical' 
Parenting  and  Mother  & 
Baby. 

Maws  suncare  products 
will  feature  in  She's  Summer 
issues  Addis  Ltd.  Tel: 
0992  58422  1 . 


Windsor 
add  eau  de 
toilette 

Woods  of  Windsor  have 
introduced  a  100ml  eau  de 
toilette  spray  to  their  men's 
toiletry  range. 

The  fragrance  is  based  on 
a  2(1(1  year  old  recipe,  built 
around  a  heart  of  neroli  with 
notes  of  bergamot,  lemon 
and  lemongrass  combined 
with  cinnamon,  clove  and 
henzi  mi. 

It  will  retail  at  £12.50  lor  a 
100ml  natural  spray.  Woods 
of  Windsor.  Tel:  0753 
855777. 
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For  Ladies  Irmllkg 


'Trade  {patented 


'«ch  jacket  u„w  bea.  t 


IMPROVED 


T1.P, 


/Mar 


Drap< 


Size  1  ""eWorld.'    Dd  Ch«nists,  all  over 

couchement.  tCL, 
3d. 


Sizes  3 
use  in 


2/-  per  doz. 


_   -London,  E.c. 


through  the 

ages 

Innovation  has  recently  hit  the  Sanpro 
market,  but  how  have  these  products 
evolved  over  the  years?  Dr  G.  Howarth, 
technical  director,  of  the  Association  of 
Sanitary  Protection  Manufacturers,  looks 
back  over  the  last  century 


Although  sanitary  towels  were 
invented  over  a  hundred  years 
ago  all  of  the  dramatic  advances 
have  occurred  over  the  last  few 
years.  Early  developments  were 
influenced  by  the  two  world 
wars,  but  lately  they  have  been 
influenced  by  the  improved 
performance  of  raw  materials, 
which  also  stimulated  the 
launch  of  radical  new  designs. 

The  first  patents  for  sanitary 
towels  were  introduced  in  the 
early  1880's  by  Robinsons  of 
Chesterfield  and  Southalls  of 
Birmingham  and  were  based  on 
the  use  of  a  washable  towel 
(lint)  and  belt.  The  first 
disposable  towel  was 
introduced  by  Johnson  & 
Johnson  in  1896  but  was  not  on 
the  market  for  long  as  few 
ladies  learnt  of  its  existence. 
It  was  not  until  the  first  world 
war,  however,  when  modified 
wound  dressings  of  cotton  and 
gauze  were  introduced  as 
disposable  sanitary  towels. 
These  were  still  textile  based 
products. 

The  first  American  product, 
Kotex,  introduced  in  1921 ,  also 
brought  in  new  materials  — 
cellulose  wadding  instead  of 
cotton,  as  it  was  far  more 
absorbent  and  allowed  the  fluid 
to  move  alonq  the  pad.  Similar 
products  quickly  followed  from 
the  UK  manufacturers  —  Lilia 
(Southalls)  and  Modess  (Johnson 
&  Johnson). 

Looped  success 

The  product  that  dominated  the 
market  from  the  early  1 930s 
onwards  was  Dr  White's  looped 
towel  which  was  produced  in  six 
sizes.  Its  success  was  due  to 
some  clever  marketing  and  the 
introduction  of  machinery  that 
automatically  sewed  the  loops 
onto  the  towel.  A  typical  advert 
from  the  time  shows  that  prices 
have  changed  very  little  but  the 
advertisements  and  packaging 
have  changed  dramatically. 

It  was  not  until  the  early 
1970'sthat  the  next  significant 
change  took  place  and  this  was 
the  introduction  of  the  press-on 
towel,  Libresse.  The  basic  design 
and  materials  were  quite 
different  —  the  cover  was  no 
longer  gauze  but  a  non-woven 
material.  The  filling  or 
absorbent  media  was  fluffed 
pulp  and  the  fluid  was 
prevented  from  leaking  by  a 
plastic  film  barrier  at  the  back  of 
the  towel.  The  major  change 
was  the  method  of  attachment. 
A  strip  of  pressure  sensitive 
adhesive  was  applied  to  the 
back  of  the  towel  which  allowed 
the  pad  to  be  placed  in  the 
panties.  In  the  next  ten  years 
this  type  of  product  captured 
more  than  half  of  the  market. 

Super  absorbent 

By  the  late  1970s  the  first 
product  using  super  absorbent 
materials,  Finesse,  had  been 
introduced.  These  materials 
were  designed  to  absorb  large 
amounts  of  fluid,  usually  by 
forming  a  gel  similar  to 
wallpaper  paste.  This  meant  a 
thin,  discrete  towel  could  be 
introduced.  Discretion  was  also 
achieved  with  very  small 
products  —  pant  liners 
(Carefree)  and  small  shaped 
products  (Bodyform). 


The  pant  liners  introduced  the 
idea  of  a  stable,  thin 
compressed  pulp  batt  using  a 
combination  of  fluffing  pulp 
and  various  polymers  to 
maintain  stability  and  provide 
the  necessary  absorbency.  The 
theme  of  discretion  was  also 
enhanced  by  the  introduction  of 
the  folded-and-wrapped 
product  in  the  early  80's.  The 
idea  was  to  provide  discrete 
packaging  as  well  as  product  so 
the  thin  products  were  folded  in 
three  and  placed  in  an 
individual  plastic  sachet.  The 
sachet  could  be  carried  in  the 
handbag  if  required. 

So  at  the  end  of  the  80's 
consumers  could  choose  from  a 
whole  range  of  towels  —  looped 
press-on  and  discrete  folded  and 
wrapped  in  various  sizes,  plus 
pant  liners  and  night-time 
towels. 

The  beginning  of  the  90's  has 
seen  even  more  activity,  in  that 


additional  shaped 
products  have  been  introduced, 
and  new  winged  products.  The 
wings  are  used  to  fold  round  the 
edges  of  the  panties  to  give 
added  protection  and  most 
manufacturers  have  introduced 
this  type  of  product.  We  are  also 
seeing  the  influence  of  the 
Japanese  and  American  market 
where  thin  (less  than  a  few 
millimetres)  and  wide  products 
are  used.  In  this  design  the  cover 
provides  a  clean,  dry  look  and 
again  the  filling  has  to  contain 
super  absorbent  material  if  it  is 
to  absorb  typical  flows. 

Little  change 

Unlike  sanitary  towels,  tampons 
have  changed  very  little  since 
the  first  applicator  tampon  was 
introduced  by  Tambrands  in 
1937,  based  on  a  USA  product, 
and  the  first  digital  tampon  in 
1954,  which  was  a  different 
design  from  the  German  one, 


introduced  by  Southalls. 

The  basic  raw  materials  have 
always  been  cotton  and  rayon 
and  are  used  in  all  four  sizes  of 
products  in  the  range.  There  are 
now  usually  four  sizes  available 
from  light,  through  to  heavy 
flow.  Tampons  with  a 
coverstock  to  eliminate  internal 
fibre-shedding  recently 
provided  the  first  innovation  in 
the  UK  market  for  many  years. 

Super  absorbent  polymers 
were  introduced  in  the  early 
1 980s  along  with  revolutionary 
new  designs.  These  were  never 
introduced  into  the  UK,  and  no 
longer  exist  in  the  USA. 

Eco  issues 

Looking  to  the  future,  the  1990s 
is  the  age  of  the  environment 
and  this  will  continue  to 
influence  the  development  of 
sanitary  protection  products. 
However  the  industry,  through 
the  Association  of  Sanitary 
Protection  Manufacturers,  has 
always  tried  to  be  ahead  of  the 
demands  for  a  more 
environmentally  friendly 
product.  In  particular  it  has 
addressed  concerns  about  raw 
material  selection  and 
disposability. 

Raw  material  selection  is 
important  in  several 
environmental  aspects  —  low 
energy  usage,  reduced  waste 
generated  and  reduction  or 
elimination  of  four  potentially 
harmful  materials.  A  good 
example  is  that  no  chlorine  gas 
is  now  used  in  bleaching  of  raw 
materials,  an  initiative  which 
started  in  early  1985.  Members 
are  currently  examining  their 
packaging,  keeping  it  to  a 
minimum  and  using  more 
recycled  materials. 

Flushability  was  the  only 
concern  in  the  mid  70's  and  a 
test  method  and  specification 
was  defined  with  the  assistance 
of  the  Drainage  Research  Group 
of  a  London  University  which  all 
flushed  products  have  to  satisfy. 

The  majority  of  sanitary 
protection  products  are  flushed 
and  unfortunately  our  sewage 
systems  are  rather  ancient  and 
unreliable.  The  Association  has 
spent  a  great  deal  of  time 
working  with  various  research 
institutions,  water  and  sewage 
companies  in  assessing  the 
performance  of  our  products  in 
the  sewage  system.  For 
example,  we  have 
demonstrated  on  a  pilot  scale 
that  a  modern  sewage  screen 
will  remove  all  products  and 
components,  that  our  products 
will  degrade  in  the  sewage 
digester  and  a  recent  survey  of  a 
modern  sewage  plant  has 
shown  very  high  levels  of 
efficiency. 

These  were  all  practical 
experiments  to  demonstrate 
how  the  current  situation  can  be 
improved.  Finally,  members 
have  already  started  to  advise 
consumers  that  they  may  like  to 
dispose  of  their  used  product  via 
the  domestic  waste  so  long  as  it 
is  securely  wrapped.  Hopefully 
with  the  introduction  of  better 
screens  over  the  coming  years 
and  more  treatment  of  sewage 
we  will  see  an  improvement  in 
the  occasions  when  plastic 
shields  appear  on  beaches  and 
river  banks. 
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Who  ever  heard  of  a  grass  snake 

with  hayf ever? 

A  bit  of  a  rarity  that.  Wild  animals  trotting  -  or  slithering  -  into  your  shop,  looking  for 
something  to  get  them  through  the  high  pollen  count. 
Proof  that,  when  it  comes  to  hayfever,  Nature  provides  the  best  defences. 
And,  when  your  customers  come  in  with  streaming  eyes  and 
a  runny  nose,  why  not  recommend  a  natural  medicine  whose  active  ingredients 

are  perfectly  safe  for  everyone. 
Like  Nelsons  homoeopathic  Hay  Fever  Remedy. 
What's  more,  last  year's  30  per  cent  sales  growth  -  backed  by  the  new  blister  pack  design 

and  high  profile  advertising  campaign  -  means  interest,  and  therefore  sales,  are 
set  to  rocket.  And  when  they  do,  the  40  per  cent  margin  guarantees  a  huge  profit  potential. 
So,  next  time,  recommend  the  natural  answer  to  hayfever.  Recommend  Nelsons. 


Witfi  over  65%  share  of  all  lip  salves  and  sales  growing  even  faster  than  the  market,  it's  hari\ 
to  see  how  we  could  make  Lypsyl  a  more  attractive  proposition.  But  we  have.  VJe've  revamped  oun 
famous  counter  dispenser  units  to  give  them  even  more  impact.  Making  them  even  more  of  an 
irresistible  impulse  purchase,  especially  for  younger  users.  And  that's  not  all  we're  doing  to  help 


XES  FROM  LYPSYL. 


PROTECTS    AND  SOOTHES 


your  coffers.  We'vt1  successfully  launched  Lypsyl  Cold  Sore  Gel,  a  \P\  product  that  relieves 
nptoms  and  helps  rapid  healing.  Plus,  this  summer  we're  lining  up  our  most  generous  cash  and 


ms  stock  promotion  yet.  Your  Zyma  Healthcare  representative  will  be  calling,  so  be  sure  to  ask 


A  head  above  the  crowd 


A  pharmacy  in  an  over- 
competitive  location 
needs  to  be  distinctive 
—  and  size  can  help, 
says  consultant  John 
Kerry.  But  that  is  only 
part  of  the  story; 
market  research  and  a 
study  of  sales  data  can 
help  OTC  sales 

Within  10  minutes  walk  of  Mr 
A's  retail  pharmacy  there  are 
four  surgeries,  all  serving  the 
same  densely  populated 
borough  in  one  of  England's 
major  cities.  Street  upon  street 
of  closely  packed  tenanted  pre- 
war terraced  houses  are 
punctuated  by  high-rise,  post- 
war concrete  blocks  of  flats. 

Ideal  community  pharmacy 
country  for  sure;  enough 
perhaps,  for  five  or  six  to  make  a 
living. 

But  rational  location  came 
along  too  late  for  Mr  A:  Instead 
of  five  pharmacies,  now  there 
are  a  further  16  competing  for 
the  available  business.  One 
major  practice  within  three 
minutes  stroll  has  no  less  than 
six  shops  clustered  around  it, 
like  moths  around  a  flame. 

There  isn't  enough  business 
for  all  of  them,  that's  for  sure, 
and  Mr  A  is  surprised  that  one  or 
two  haven't  called  it  a  day 
already.  Those  like  Mr  A  who 
are  keeping  their  heads  above 
water  and  making  a  modest 
success  of  things  in  spite  of  the 
economic  climate  know  that 
many  others  in  the  area  cannot 
be  making  any  worthwhile 
profit. 

With  this  scenario  you  don't 
need  other  problems,  but  of 
course  there  are  some,  mostly 
concerned  with  the  poor 
counter  turnover. 

But  it's  not  all  doom  and 
gloom  for  Mr  A,  who  bought 
this  established  corner 
pharmacy  four  years  ago  (1 988) 
in  a  state  of  neglect,  but  still 
managing  1 ,800  items  a  month. 
In  1 982-83  the  dispensary  was 
coping  with  3,500  items  a 
month.  Over  the  next  six  years 
this  figure  was  halved  simply 
because  the  proprietors  let  the 
business  rot  in  the  care  of  any 
locum  they  cound  find.  Shortly 
after  Mr  A's  purchase  four 
competitors  have  opened, 
including  his  nearest  rival  for 
the  scripts  from  the  five  doctor 
surgery  almost  adjacent  to  the 
business. 

Tyrrroarawowa 

Mr  A,  working  6  days  a  week 
with  almost  no  breaks,  has 
turned  the  dispensing  round.  In 
the  first  year  it  leaped  from 
1 ,800  to  2,200  items  per  month. 
Last  year  he  added  a  further  100 
items  and  currently  it's  running 
at  just  under  2,400.  Mr  A  puts 
this  down  to  personal  attention 
to  all  patients,  good  service  and 


the  installation  of  patient 
records.  He  seems  to  know  every 
patient  by  name  and  will  always 
deliver  to  the  house-bound  or 
infirm. 

If  he  continues  this  policy, 
there  is  no  reason  to  doubt  that 
script  business  will  keep 
improving  —  but  it's  very  hard 
graft. 

The  counter  business,  which 
represents  25  per  cent  of  gross 
turnover,  is  another  story,  but 
it's  a  story  that  is  heard  and  seen 
in  thousands  of  community 
pharmacies  in  every  city,  town 
and  village  in  Britain.  Because 
the  signs  and  symptoms  of  the 
condition  are  common  to  many 
it's  almost  of  epidemic 
proportions. 

Looking  at  the  main 
indicators  of  a  low,  almost 
uneconomic  retail  pharmacy 
turnover  we  see: 

•  Deterioration  of  sales  over 
many  years. 

•  Increasing  competition  from 
grocery  multiples  and  drug 
stores. 

•  Growing  awareness  of  price 
amongst  population. 

•  Competitiveness  of  specialist 
shops,  e.g.  photographic, 
health  foods,  perfumes  etc. 

•  Little  or  no 

marketing/advertising  of  the 
business  —  low  profile 
compared  with  the  heavy 
marketing  expenditure  by 
multiples. 

•  Small  sales  area  —  often 
cramped. 

•  Layout  and  merchandising 
poor. 

•  Price  and  promotion 
ticketing  and  signs  inadequate. 

•  Product  range  and  product 
mix  wrong  for  the  business. 

•  Staff  untrained  in  retail  skills, 
i.e.  selling,  merchandising  and 
customer  service. 

•  Little  or  no  front  shop 
management. 

All  of  the  above  apply  to  Mr 
A's  business  and  all  contribute 
to  the  unsatisfactory  OTC 
picture.  The  remedies  proposed 
are  intended  for  this  particular 


Pharmacy  type: 

Location: 

Type  of  premises: 

Products: 
Competition: 


Independent  sole  trader 
Main  road  —  precinct 
Post  war  building.  Comer  shop, 
10  years  old 
Conventional 

.1 6  other  pharmacies  within  %  mile 
Small  supermarkets. 
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Purchases 

Closing  stock 

30.000 

Cost  of  sales 

Gross  profit 

84,500 

(36.1%) 

Expenses: 

Motor 

1.700 

Stationery,  printing,  advertising 

450 

Rent,  rates,  insurance 

10,100 

Heat,  light,  phone 

1,400 

Repairs,  renewals 

300 

Wages 

7,000 

Professional  fees 

230 

Locum 

80 

Bank  loan  interest 

7,700 

Bank  charges 

560 

Miscellaneous  expenses 

320 

Accountants'  fees 

820 

Leasing 

1,500 

Loss  on  sale  vehicle 

500 

Subscriptions 

550 

Depreciation: 

Fixtures/fittings 

250 

Motor 

1,750 

Net  profit 

49,290 

(21%) 

business,  but  the  majority  of 
them  could  easily  be  adopted  by 
pharmacies  in  a  similar 
situation.  Topics  such  as  shop 
layout,  product  mix  and  size  of 
sales  area  are  exceptions  and 
should  be  tailored  to  suit.  If  you 
haven't  the  experience  to  do  it, 
get  good  advice;  it's  not  a  job 
for  amateurs. 


Recommendations 

Before  indulging  in  active 
marketing,  the  shop  must  be 
ready  to  adapt  to  the  planned 
increase  in  sales.  Mr  A's  shop, 
naturally,  is  used  as  an  example. 
■  Size  and  Shape:  Mr  A  needs 
more  sales  area.  There  is  scope 

continued  on  p686 
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RAPID  EFFECTIVE  RELIEF  FROM  I 
MUSCULAR  ACHES  AND  PAINS 


HEAT  RUB 


RAPID  EFFECTIVE  RELIEF  FROM 
MUSCULAR  ACHES  AND  PAINS  A 


Take  .1  topical  analgesic  that  is  so  widely  prescribed  and 
recommended  by  (IP's  that,  over  the  course  of  twenty  years, 
it  builds  an  enviable  reputation  for  effective  relict  and  becomes 
the  biggest  selling  single  pack. 

Add  OTC  availability,  a  new  bigger  value  40g  pack,  a 
national  consumer  advertising  campaign  and 


what  do  vou  have: 


Seton 


W**m  Healthcare  Group  pic 


is  available  OTC, 
u  I  ^mg  ii  in  . 

The  formula  tor  even  more  sales  of  the  most  successful  heat  rub 
on  the  market  -  IYansvasin.  And  remember,  its  new  (iSL  status 
will  mean  even  more  customers  benefiting  from  its  famous 
medical  heritage. 

So.  it  vou  want  rapid  effective  relief  for  your  customers  -  and 
rapid  effective  sales  tor  yourself  -  make  sure  vou 
stock  up  and  make  the  most  of  Transvasin. 


Seton  Healthcare  Group  pic.  Tubiton  House.  Oldham  OL1  3HS,  England.  Telephone  061-652  2222 


Transvasin  is  a  Trade  Mark  of  Scion 


WITHOUT  THE  NAME 

It's  not  surprising  that  Efamol's  name  is  synonymous  with 
Evening  Primrose  Oil,  since  it  was  Efamol  who  first  pioneered 
the  evening  primrose  oil  market  over  a  decade  ago. 

Although  there's  competition  now,  Efamol  still  leads  the 
field.  In  more  ways  than  one. 

Virtually  all  the  published  clinical  evidence  that  exists  is  set 
out  in  over  500  medical  publications  describing  scientific  trials 
carried  out  only  with  Efamol.  So  the  claims  made  by  most  of  the 
competition  are  based  on  work  done  in  our  name,  not  their's. 

Out  of  the  30  Medical  Schools,  26  have  been  included  in 
research  using  Efamol  Evening  Primrose  Oil. 

In  fact,  independent  research  shows  that  Efamol  is  the 
brand  most  frequently  recommended  by  doctors,  pharmacists 

CD 

and  nutritionists. 

OS 

°  But  it's  not  only  the  experts  who  choose  Efamol  by  name. 

It's  always  been  the  brand  favoured  by  more  consumers 
I  than  any  other. 


PS  JUST  NOT  THE  SAME 


And  to  make  sure  it  stays  that  way,  we've  up-dated  our 
ackaging  so  that  it  is  more  attractive,  has  more  stand-out 
nd  is  more  informative.  In  addition  to  the  established  90 
]psule  packs,  we've  introduced  new  30's  which  widen 
Dnsumer  choice,  making  the  Efamol  name  available  to  those 
eeking  to  try  evening  primrose  oil,  perhaps  for  the  first  time. 

Needless  to  say,  the  new  packaging  has  been  thoroughly 
searched.  So  we  know  it  meets  consumer  requirements. 

Because  we  control  all  aspects  of  production  from  flower, 
)  seed,  to  oil,  we're  able  to  stamp  every  capsule  with  the 


- 

cfamoi 
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Efamol  symbol  &  as  our  Guarantee  of  Quality,  so  that  others 
can't  take  our  name  in  vain. 

Then  there's  the  new  Efamol  Evening  Primrose  Oil 
Information  Service.  It's  there  to  give  you  (and  consumers)  the 
facts. ..and  probably  do  a  little  name  dropping,  too. 

FOR  FURTHER  INFORMATION  RING  THE  EFAMOL  EVENING  PRIMROSE  OIL 
INFORMATION  SERVICE  ON  0737  773304. 


Distributed  for  Efamol  Ltd.,  by 
Britannia  Health  Products  Ltd., 
Forum  House,  41-51  Brighton  Road, 
Red  hi  U,  Surrey  RH1  6YS. 


BRITANNIA,,. 
Ill  Al  I  II 
PRODUCTS  ^ 
LIMITED 
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ifamol  Efamol  Efamol    Efamol  tf™* 


Efamol  Efamol 
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Efamol 


THE    LEADING    EVENING    PRIMROSE  OIL 
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to  enlarge  by  extending 
backwards,  but  Mrs  A  won't  be 
pleased  with  this 
recommendation  because  it 
takes  away  important  living 
accommodation.  Nevertheless, 
it  is  a  fundamental  requirement 
of  the  business  and  must  be 
seriously  considered,  without 
more  space  the  increase  in 
customer  flow  will  be  marginal 
(See  diagram  for 
recommendation). 
H  Product  Mix:  Getting  this 
right  is  vital  and  there's  no  room 
for  guesswork.  Two  methods 
are  proposed  and  they  should 
be  used  together.  First,  study 
the  current  sales  data,  if 
possible  by  department  and 
product  range  and  then  do 
some  market  research.  Mr  A 
needs  to  know  (a)  how  well 
each  of  the  product  categories 
sell  and  which  of  them  should 
be  considered  for  reduction  or 
even  discontinuing,  (b)  what  do 
customers  want  that  his  shop 
doesn't  stock  but  should  (c) 
which  products  or  product 
ranges  readily  demanded  are 
inadequately  handled  by  the 
competitors. 

We  have  a  clue  to  the  first 
part  from  his  own  shop 
department  data:  All  baby  (10 
per  cent)  £100  per  week;  OTC 
Medicines  and  health  care  (45 
per  cent)  £450  per  week; 
Toiletries  etc.  (35  per  cent)  £350 
per  week;  Afro  toiletries  (3  per 
cent  approx)  £30  per  week;  hair 
colourants  (3  per  cent)  £30  per 
week;  Confectionery  and  sundry 
(4  per  cent)  £40  per  week;  (1 00 


/ 


\ 


E 


I'ld     >SEI>  MOW  KM.ARGKI)  SH(  »•&  DISPENSARY  !■'(  >R  MR,  A 


per  cent  equals  £1 ,000  per 
week). 

Unfortunately  the  toiletries 
category  includes  feminine 
hygiene,  dental,  household, 
films,  paper  and  personal 
hygiene.  It  would  be 
worthwhile  attempting  to 
analyse  these  markets 
separately. 

Not  surprisingly  OTC 
medicines  and  health  care 
dominate  the  turnover  in  this 
high  service/dispensary 
orientated  pharmacy,  a  major 
strength  to  be  capitalised  upon 
in  the  future. 

There  are  no  strong  positive 
indicators  from  the  remaining 
figures,  except  perhaps  that  hair 
colourants  and  Afro  products  do 
not  earn  their  keep. 

These  figures  imply  that  Mr 
A  would  do  well  to  enlarge  the 


P^jjS^  "Everyone  at  Weleda 
JJ^^ is  genuinely  very  helpful, 
efficient  and  friendly" 

Jo  Hudson  M.R.  Pharm.  S. 


WCLGDA 


da  i  UK)  Limited. 


Weleda  offer: 

■  The  widest  range  of  OTC 
homoeopathies  in  the  UK 

■  Comprehensive  range  of  26 
indicated  natural  medicines. 

■  Full  range  of  Pharmacy 
Only  products  and 
pharmaceutical  specialities. 

■  Full  range  of  Weleda 
toiletries. 

■  Regular  training  for 
pharmacists  and  pharmacy 
assistants. 

Generous  POR  on 
all  products. 

For  full  details,  please  call: 
0602  309319  and  ask 
for  Tele-sales. 
Or  fax  your  order: 
0602  440349. 

Harnessing  the  Power 
of  Nature  for  Health 
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OTC  medicines  section.  Beyond 
that  he  should  analyse  toiletries 
categories  separately  and  carry 
out  research  to  determine  which 
new  ranges  should  be 
introduced  and  which  should  be 
reduced. 

■  Layout:  for  obvious  reasons, 
the  current  data  is  used  for  a 
recommended  layout  for  the 
englarged  shop  (see  diagram) 

■  Merchandising:  Use  well 
proven  merchandising 
principles;  for  instance,  related 
products  should  be  grouped  in 
fixtures  by  department,  vertical 
block  merchandising  by  type 
and/or  manufacturer.  Brand 
leaders  should  be  displayed  at 
eye  level,  and  promotions  and 
offers  displayed  as  special 
features. 

■  Signs  and  ticketing:  Price 
mark  all  price-sensitive  lines  on 
the  shelf  edge.  Use  barkers  to 
highlight  promotions  and 
specials  such  as  TV  advertised 
lines.  Signs  for  departments  and 
major  offers. 

■  Training:  Have  the  staff 
trained  in  selling  techniques, 
specialist  products,  customer 
care  and  merchandising. 
Specific  courses  from  the  NPA 
wholesalers  and  manufacturers 
are  well  worth  the  modest  cost. 
Alternatively,  training  videos 
may  be  hired  from  companies 
such  as  Video  Arts.  Your  local 
library  or  college  will  provide 
further  information. 

■  Marketing:  This  is  a  huge 
subject  often  ignored  by  retail, 
but  necessary  nonetheless.  A 
shop  such  as  Mr  A's  has  lost  sales 
to  grocery,  drug  stores  and 
specialist  retailers,  who 
nevertheless  may  be  offering 
poorer  service  and  be  less 
convenient.  To  get  some  of  the 
business  back  once  the  shop  is 
re-organised  requires  a  good 
communications  programme. 
Luck  doesn't  play  a  part  in  this 
or  any  similar  plan. 

Specific  recommendations 
for  a  marketing/ 
communications  plan  for  Mr  A: 

□  Cantilever  "green  cross"  sign 

□  NPA  leaflet  (or  similar) 
distributed  to  all  households 
within  %  mile. 

□  Regular  (monthly)  OTC 
promotions. 

□  Regular  "door-to-door" 
leaflet  distribution,  advertising 
promotions. 

□  Window  displays  —  changed 
monthly. 

□  Newspaper  advertising  of 
specialities  and  special  price 
offers. 


NEW  DISPENSARY 


Ambitions  realised 

On  the  face  of  it,  Mr  A's 
business  is  just  another  small, 
community  pharmacy,  with 
nothing  special  to  attract  new 
custom.  The  business  is 
successful,  profitable  and 
growing.  Yet  it  is  neither  big 
enough  nor  growing  fast 
enough  for  Mr  A.  The  OTC  sales 
have  been  static  for  years  and 
there  are  signs  that  script 
growth  is  declining.  He  could  sit 
tight  and  wait  for  three  or  four 
of  the  lesser  competitors  to 
cease  trading,  but  they  also  may 
be  clinging  to  the  wreckage, 
hoping  he  and  others  will  lie 
down. 

Positive  action  is  called  for  if 
the  proprietor's  ambitions  are 
to  be  realised.  Mr  A  will  find 
enlarging  the  store  the  hardest 
pill  to  swallow.  It  need  not  be 
costly,  but  it  will  be  both 
disruptive  and  inconvenient.  It 
wil  however,  be  time,  trouble 
and  money  well  spent,  turning 
this  small  shop  into  one  of  the 
largest  in  the  district. 

All  of  the  other  proposals 
can  help  build  the  business  into 
a  substantial  community 
pharmacy  and  the  accelerated 
growth  will  assist  in  the  demise 
of  some  of  the  competitors.  This 
activity  should  start  a  domino 
effect  amongst  the  weaker 
ones. 

There  is  nothing  wrong  in 
being  the  best,  good  sized 
conventional  pharmacy  in  the 
area  and  this  shop  could  easily 
become  just  that.  Moreover 
once  the  necessary  research  is 
done,  Mr  A  is  likely  to  discover 
an  ingredient  to  add  to  his 
business  which  will  make  it  just 
that  little  bit  special. 


If  you  would  like  your  business 
analysed  and  the  results 
published,  please  write  with 
particulars  to  the  Editor.  Your 
anonymity  will  be  protected. 
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mico-lax« 


LAXATIVC 


20 


Uniquely  formulated  to  kelp  your 
body  back  to  working  normally 


WINDSOR  HEALTHCARE  LTD 


On  May  4,  our  bigges 


rer  TV  campaign  erupts. 

Last  time  we  ran  our  TV  commercial,  requests  for  Asilone  went  up  by  25% 
This  time,  requests  will  be  going  sky  high. 

Asilone  is  the  only  indigestion  remedy,  solely  available  from  pharmacies, 
to  be  advertised  on  television  So  capitalise  on  our  advertising  Don't  just  stock 
up  with  Asilone  liquid  and  tablets  Display  them  Prominently 

That  way  you  won't  be  caught  out  when  the  rumbling  starts 


A\fery  Healthy 

Partnership 
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CLEARBLUE 

ONE  STEP 


HOME  PREGNANCY  TEST 
Pregnant  or  not:  the  answer  in  three  minutes 

TWO  COMPLETE  TESTS 


Multivitamins 
and  Minerals 


30  capsules 
One  ;t  day 


1  Proof  of  purchase  requircc 
Mail-in  offer  Offer  closes  ,11.12 


Putting  two  brand  leaders  together  makes  for  a  very  healthy 
^LTWITA^g w      promotion,  and  sales  which  will  keep  your  profits  in  great  shape. 
5o  capsules  one  a  pAV     That's  why  Clearblue  One  Step  chose  Seven  Seas  Multi- 
vitamins and  Minerals.  All  your  customer  has  to  do  is  send 
in  the  voucher  from  the  Clearblue  One  Step  pack  and  we'll  send 
her  a  month's  supply  of  Seven  Seas  Multivitamins  and  Minerals  absolutely  free. 
It's  simple,  quick  and  easy...  just  like  Clearblue  One  Step. 


CLEARBLUE 

ONE  STEP 


Clearblue  One  Step  and  the  Fan  Device  are  Trade  Marks  ©  1992  Unipath  Limited,  Norse  Road,  Bedford  MK41  OQG. 


two  major 
names  in  the 
business  are 
teaming 
up? 


Local  initiatives 
could  curb 
Xrayser's  worries 

Xrayser's  Drug  Tariff  worries 
(April  1 1 ,  p552)  may  be  lessened  if 
he  took  steps  to: 

a)  Create  an  environment  of  co- 
operation with  local  neighbouring 
independents  so  that  he  can 
"borrow"  or  exchange  items  such 
as  Opsite  (if  possible). 

Local  initiatives  like  this  are 
useful  for  saving  money  and 
improving  the  service  that  a  small 
independent  can  provide  and  help 
to  tight  competition  from  larger 
multiples. 

b)  Contact  the  prescriber  and  ask 
for  the  prescription  to  he  changed 
(eg  to  10  Opsite  dressings)  and 
also  explain  the  reasons  for  this 
change  ie  it  is  necessary  if 
contractors  are  not  to  loose 
money  while  executing  their 
contractual  obligations  under  the 
NHS. 

Most  CPs,  approached  in  the 
correct  manner,  would  be  ready  to 
oblige  once  educated  on  the 
problems  facing  contractors. 

c)  Refuse  to  dispense  the 
prescription  but,  at  the  same  time, 
indicate  a  source  of  the  required 
items  to  the  patient  so  that 
goodwill  is  not  totally  lost  (but 
then  again,  there  isn't  a  financial 
penalty  either). 

If  the  current  arrangements 
under  the  Drug  Tariff  are  not  to 
Xrayser's  liking  then  maybe  he 
should  not  bother  with  his 
contract  at  all,  or  he  should  count 
the  cost  of  each  prescription 
before  deciding  on  supplying  the 
relevant  items. 


J.  Patel 

Southgate 


Inspectors  to  call 

unannounced 

again? 

For  many  years  I  lived  with 
random,  unannounced  visits  by 
the  pharmacy  inspector.  They 
never  frightened  me,  in  fact  I  got 
on  very  well  with  Mr  Norris  and  his 


LETTERS 


successors.  However,  I  do  not 
think  the  inspectors  relished  this 
"speed-trap"  role,  any  more  than  I 
liked  the  idea  of  being  considered 
a  criminal-in-waiting,  only  kept  in 
line  by  the  threat  of  the  inspector 
coming  through  the  door  at  the 
crucial  moment  and  catching  me 
red-handed. 

( >ne  of  the  candidates  offering 
himself  for  Council  election  wants 
to  bring  back  unannounced 
inspections.  I  hope  that  all  your 
readers,  including  the  employees 
of  his  company,  will  be  careful  not 
lo  in, ike  him  even  then  sevi  nth 
choice.  I  cannot  think  that  any  of 
us  needs  a  leader  who  wants  us 
treated  like  schoolchildren. 

P.W.  Goldberg 

London 


Fantastic  plastic 

Rather  than  rant  frustratii  ins 
regarding  free  consumer  credit. 
Xrayser  should  take  a  lead  from 
airline  bucket  shops,  etc,  who  all 
adopt  the  view  that  they  are  willing 
to  take  plastic  of  any  description 
and  variety,  hut  they  pass  on  the 
charges  levied  against  such  a 
transaction  to  the  consumer. 

This  "transaction  charging"  is 
becoming  popular  with 
operations  working  on  low  profit 
margins  and  therefore  should  he 
very  suitable  for  community 
pharmacy.  It  is  also  popular  with 
large  concerns,  eg  Wembley  box 
office. 


J.  Patel 

London  Nl' 


RPSGB  STATUTORY  COMMITTEE 


Reprimand  for  irregularities 


A  North  London  pharmacist 
supplying  hair  clinics  with  a 
minoxidil-based  hair  growing  lotion 
escaped  being  struck  off  the 
Register  last  week.  Mr  [vor 
Sherman  of  153  Whitchurch  Lane, 
Edgware,  faced  allegations  of 
misconduct  at  the  Statutory 
Committee  of  the  Royal 
Pharmaceutical  Society  following 
an  investigation  by  the  Doll. 

Allegations  revolved  around 
Carters  Pharmacy,  at  321  Ballards 
Lane,  Finchley,  of  which  Mr 
Sherman  owns  50  per  cent  of  the 
shares  and  is  the  superintendent 
pharmacist,  solicitor  Mr  Josselyn 
Hill  told  the  Committee.  Carter's 
Pharmacy  had  been  supplying  a 
Prescription  Only  Medicine 
(minoxidil)  to  hair  clinics. 

There  were  292  supplies  of  the 
lotion  which  contravened  the 
Medicines  Act,  since  there  were 
faults  in  the  private  prescriptions 
and  they  were  therefore  invalid. 
Some  supplies  were  made  to 
"Regrow  Hair  Clinic"  without 
prescriptions  being  produced. 
Investigators  found  three  separate 
private  prescription  books;  two 
dealt  with  supplies  of  minoxidil. 

Medicines  Act  inspector  Mr 
George  Norris  said  that  in  February 
1990  at  the  pharmacy  he  found 


Bridget  Mander,  (left)  Crookes'  product  manager  for  E45  presents 
X40.000  to  Tina  Funnell  (centre  right),  of  the  National  Eczema  Society. 
Two  patrons  look  on  with  their  son  Nicholas,  an  eczema  sufferer 
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defects  in  the  prescriptions  and  the 
books,  such  as  failure  to  note  the 
address  and  profession  of  the 
prescriber,  and  some  prescriptions 
were  photocopies.  "Mr  Sherman 
admitted  that  he  did  not  check  the 
authenticity  of  prescriptions  and 
admitted  he  had  not  been  as  diligent 
as  he  should  have  been.  But  it  was 
not  a  deliberate  breach  of  law,"  Mr 
Norris  added. 

Mr  Sherman  told  the  inspector 
that  over  the  last  year  "off  the  top  of 
his  head"  he  sold  around  150  litres 
of  the  lotion.  He  sent  the  lotion  to 
clinics  in  Glasgow,  Birmingham  and 
Conventry.  Giving  evidence  to  the 
Committee  Mr  Sherman  said  he 
agreed  to  supply  hair  clinics  with  the 
lotion  when  he  was  satisfied  there 
were  proper  medical  facilities. 

A  pharmacist  for  over  20  years, 
he  said  he  received  batches  of 
prescriptions.  "I  was  under  great 
pressure  and  I  realised  I  was  not  as 
careful  as  I  should  have  been.  I 
made  stupid  mistakes  and  had 
intended  to  correct  errors  but  they 
built  up  and  up.  It  was  not  made  for 
fraudulent  reasons  or  profit." 

Committee  chairman  Mr  Gary 
Flather  QC,  highlighted  the  side 
effects  of  the  medicine,  such  as 
water  retention,  but  said:  "There  is 
no  evidence  of  fraud,  forgery  or  any 
prescription  drawn  up  by  anyone 
other  than  doctors.  There  was  no 
evidence  of  Mr  Sherman 
profiteering  from  the  vanity  of 
others. 

"We  find  misconduct  proved  in 
each  case  but  have  taken  into 
account  that  Mr  Sherman  fully 
admits  the  errors  he  made  and  has 
not  hidden  anything.  In  all  the 
circumstances  it  does  render  this 
pharmacist  unfit  to  be  on  the 
Register  but  the  mitigation  allows  us 
to  withdraw  from  that.  The  matter 
can  be  dealt  with  by  way  of  a 
reprimand." 

No  action  was  taken  in  respect 
of  the  company  but  there  was  a 
finding  of  misconduct  against  it. 
More  Statutory  Comm.  on  p666 
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BIG  LAUNCH  FOR  LITTLE  PEOPLE 

Once  upon  a  time  there  was  Sudocrem  -  the  famous  soothing  cream 
for  babies,  trusted  by  mums  for  generations. 

Big  news  for  baby  -  and  for  you  -  is  the  launch  of  a  brand  new  Baby 
Lotion  bearing  the  Sudocrem  name. 

Available  in  economical  300ml  and  handy  200ml  sizes,  it  can  be  used 
as  a  cleaner  and  moisturiser  prior  to  using  Sudocrem  -  providing  a  great 
opportunity  for  linked  sales. 

Accompanying  advertising  and  point-of-sale  will  be  extensive  and 
feature  these  appealing  characters. 

Let  our  Little  People  increase  your  profits  too. 


-I 


Fit  for  the  millennium 


If  there  is  a  common  theme  among 
the  winners  of  tiie  Chemist  & 
Druggis  f  AV  1 1  i  t  e  h  a  1 1  Lab  orator  i  es 
"Fit  for  the  Nineties"  award  winners 
for  1992,  it  is  that  recession  is  the 
time  to  invest.  t<  i  p<  isitii  in  a  business 
to  take  full  advantage  of  the  upturn 
when  it  comes. 

"One  plans  for  the  nest  boom  in  a 
recession,"  confirms  David 
Ferguson,  winner  of  the  lull  relit 
category  in  this  year's  awards. 

Two  of  this  year's  judging  panel, 
director  of  the  National 
Pharmaceutical  Association  Tim 
Astill  and  the  National  Chamber  of 
Trade's  chairman  C.eorgma  James, 
noted  the  quality  of  entry  had 
increased.  ( hvrall  the  judges  felt  the 
entries  reflected  the  ever-improving 
quality  of  pharmacies  and  the  m<  >re 
diverse  professional  roles  pursued 
by  community  pharmacies.  Because 
of  this  a  number  of  the  entries  have 
been  "commended"  or  "highly 
commended". 

Going  for  gold 

The  winning  pharmacy  in  the  lull 
refit  category  is  Chave  &  Jackson  of 
Hereford  and  one  of  the  business's 
four  directors,  David  Ferguson, 
accepted  the  gold  plaque  and  a 
cheque  for  £1,500  from  David 
Beauchamp,  managing  director  of 
Whitehall  Laboratories. 

Chemist  &  Dniggist  Editor  John 
Skelton,  non-voting  chairman  of  the 
judges,  described  the  Chave  & 
Jackson  refit  as  "a  state-of-the-art 
refit  of  an  unusually  deep  pharmacy 


Continued  on  pr>9:i 


Competition  has  been  tough  in  this  year's 
"Fit  for  the  Nineties"  shop  design  awards 
co-sponsored  by  Chemist  &  Druggist  and 
Whitehall  Laboratories.  However,  when  the 
dust  settled  Chave  &  Jackson  of  Hereford 
had  won  the  major  prize,  with  a  full  refit 
which  combines  the  old  fashioned  appeal 
of  a  Victorian  frontage  with  an 
up-to-the-minute  interior  layout 
reflecting  the  expanding  role  of  the 
contemporary  pharmacist 


The  winners 

First  prize,  Full  refit  (£1,500) 

Chave  &  Jackson,  Hereford 

Shopfitters:  Dollar  Rae 

Runner  up,  full  refit  (£500) 

George  I..  Hall,  Dundonald 

Shopfitters:  Beanstalk  Reta 
Review 


Co-sponsors,  W  hitehall  Laboratories  managing  director  David 
Beauchamp  (right)  and  C&D  Editor  John  Skelton,  non-voting  chairman  of 
the  judges,  flank  the  winners  of  the  Fit  for  the  Nineties  shop  design 
awards  with  their  plaques  (l-r):  Derek  Bush,  partial  refit  winner;  George 
Hall,  full  refit  runner-up;  David  Ferguson,  full  refit  winner,  and  Harry 
Ganz,  partial  refit  runner-up.  Both  Mr  Beauchamp  amd  Mr  Skelton  spoke 
of  their  pleasure  in  their  joint  association  with  the  awards  and  in  being 
able  to  applaud  and  reward  all  that  is  best  in  UK  pharmacy 


Winner,  partial  refit 

Bush  Chemists,  Southend-on-Sea 

Shopfitters:  Crescent  Installations 

Runner  up,  partial  refit 

The  Garden  Pharmacy 

Shopfitters:  Phillips 
Full  refit 

Highly  commended: 

Dallas  Chemists,  Edgware,  London 

Scott  Chemists.  East  Kilbride 

Westbury  Chemists,  London 

D.  M.  Wood  Chemists,  Aberdeen 

Commended: 

T.  H.  Gordon,  Blyth 

O'Donnell's,  Londonderry' 

Per-Medic,  Bradford 

Withymoor  Pharmacy,  Brierley  Hill 

Partial  refit 

Commendation:  Orr  &  McWilliam. 
East  Kilbride 

The  full  refit  winner:  A  return  to 
the  original  1 880s  look  of  the 
pharmacy  reassures  customers  of 
Chave  &  Jackson  that  their  values 
have  not  changed 


The  day  of  judgment:(from  the  left)  non-voting  chairman  of  the  judges, 
C&D  Editor  John  Skelton;  National  Pharmaceutical  Association  director 
Tim  Astill;  National  Chamber  of  Trade  chairman  Georgian  James; 
Whitehall  Laboratories  director  of  advertising  Peter  Daisley  and  National 
Association  of  Shopfitters  president  Humphrey  Poulton 
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Chave  &  Jackson  found  a  long  thin 
pharmacy  offered  opportunities  to 
make  the  most  of  their  large 
cosmetics  trade  and  add 
contemporary  features  such  as  the 
surgical  fitting  room 

Continued  from  p693 

which  amply  fulfilled  its  design 
brief.  The  shoplifters,  Dollar  Rae, 
were  presented  with  a  certificate 
and  have  the  right  to  use  the  "Fit  for 
the  Nineties"  logo.  This  is  the  award 
for  all  the  winning  shopfitters. 

Superb  seconds 

Runner  up  in  the  full  refit  category 
and  winner  of  the  bronze  plaque 
and  £500,  was  George  Hall, 
proprietor  of  George  L.  Hall, 
Dundonald,  Northern  Ireland.  "A 
superb  refit  of  a  standard  sized 
pharmacy,"  said  Mr  Skelton. 

"I  feel  a  bit  of  a  cheat,"  said  Mr 
Hall,  tongue-in-cheek,  "because  the 
shopfitter  was  the  man  with  all  the 
ideas." 

He  was  referring  to  Patrick 
McKeever  of  Beanstalk  Retail 
Review,  who  was  given  the  brief  to 
open  up  the  shop  and  increase  OTG 
trade,  rationalise  product  ranges, 
introduce  a  perfumery  and  gift 
department  and  to  reorganise  and 
refurbish  the  dispensary. 

The  pharmacy  is  sited  in  a 
precinct  and  this  is  its  first  refit.  "My 
predecessor  belonged  to  another 
age,"  said  Mr  Hall.  "Like  him,  I 


f. 


The  aims  of  the  winning  refit 

Several  factors  influenced  Chave  &  Jackson's  refit.  The  existing 
arcade  type  shopfront  cut  into  the  selling  space,  and  the  internal 
fittings  and  layout  needed  improvement.  Above  all,  the  services  and 
facilities  the  business  needed  to  offer  had  changed.  The  new  design 
had  to  provide  a  consultation  area,  a  fitting  room,  a  reference  library, 
a  laboratory  for  diagnostic  testing,  and  a  preparation  room  for 
own-label  medicines.  All  of  this  had  to  be  done  within  the  confines  of 
the  existing  20ft  frontage  and  the  100ft  deep  ground  floor  area,  with 
a  1  ittle  overspill  onto  the  first  floor.  A  survey  revealed  customers 
wanted  the  traditional  appeal  of  the  business  to  be  retained. 


1  aJBteB 


The  runner  up:  by  building  onto  the  back  of  the  store  G.  L.  Hall  Pharmacy 
could  relocate  the  dispensary  and  modernise  and  open  out  the  rest  of  the 
shop 


favour  the  older  approach,  but 
recognised  the  shop  and  dispensary 
were  not  proportioned  properly." 
Mr  McKeever's  design  increased  the 
size  of  the  shop  by  building  a  new 
dispensary  onto  the  back  of  it, 
opening  up  the  rest  of  the  store  for 
the  front  of  shop  reorganisation.  Mr 
Hall  plumped  for  quality:  "French 
tiles  on  the  floor  doubled  the  cost  of 
the  floor  but  result  is  wonderful." 

Sterling  effort 

Winner  of  the  silver  plaque  for  best 
partial  refit  was  Derek  Bush  of  Bush 
Chemists,  Southend-on-Sea.  He 
employed  shopfitters  Crescent 
Installations. 

"We  managed  to  acquire  the 
premises  next  door;  previously  we 
were  pushed  for  space  on  the 
dispensing  side,"  said  Mr  Bush.  "I 
could  see  it  was  one  area  which 
wouldn't  be  hit  in  a  recession  so  I 
knew  I  had  to  develop  it." 

His  approach  was  to  look  at  the 
Royal  Pharmaceutical  Society 
recommendations  for  a  modern 
dispensary  "  and  take  everything  on 
board". 

It  turned  out  not  to  be  plain 
sailing,  however.  Once  work  started 
in  the  next  door  premises  "we 
finished  up  taking  down  half  the 
building,  so  it  cost  two  and  a  half 
times  the  original  estimate." 

The  business  has  introduced  a 
chiropody  clinic,  blood  and 
cholesterol  testing,  and  has  a 
trained  nurse  coming  on  once  a 
week  to  help  fit  prosthetics.  "We 
have  created  a  patient  care  centre," 
said  a  justifiably  proud  Mr  Bush. 

Cosmetic  refit 

Runner  up  in  the  partial  refit 
category  was  Harry  Ganz  of  the 
Garden  Pharmacy  in  Covent 
Garden.  Mr  Skelton  described  it  as 
a  "superb  execution  of  the  studio 
concept". 

Following  a  rent  rise  of  350  per 
cent  Mr  Ganz  decided  his  business 
needed  to  increase  its  turnover  and 
decided  to  go  for  a  beauty  salon  in 
the  basement  of  the  store.  The 
result  is  the  "Clarins  Studio"  where 
women  can  get  such  treatments  as 

Downstairs,  the  Garden  Pharmacy 
has  been  turned  into  a  Clarins 
Beauty  Salon.  The  mirrored  wall 
behind  the  staircase  gives  off  a 
clean  airy  feel  synonomous  with  a 
salon  environment. 


694 


Chemist  &  Druggist  25  APRIL  1 992 


Facing  the  ■ 
future 

The  winner  of  the  1992  "Fit  for  the  '90s" 
shop  design  award  Chave  &  Jackson,  had  a 
successful  formula  but  wanted  to  anticipate 
the  changing  needs  of  their  clientele 


An  exceptional  pharmacy  in  an  exceptional  location:  Harry  Ganz'  solution 
to  a  rent  rise  at  the  Garden  Pharmacy  was  to  open  a  beauty  treatment  area 
in  the  basement,  the  Clarins  Studio 


After  25  years  with  their  former 
design  Chave  &  Jackson 
commissioned  Dollar  Rae  to 
produce  a  total  redesign  and  refit 
for  this  1 60  year  old  business. 

"It  had  to  be  geared  towards 
personal  service,"  said  director  and 
superintendent  pharmacist  David 
Ferguson.  "The  year  before  we  got 
.i  market  research  company  in 
Hereford  to  ask  our  customers  what 
they  liked  and  disliked  about  the 
company  —  the  result  was  they  liked 
it  the  way  it  was!"  It  meant  that  any 
redesign  had  to  maintain  the 
pharmacy's  reputation  for  personal 
service,  availability  of  the 
pharmacist  for  advice,  and 
assistants  for  guidance  on  front  of 
shop  goods. 

Like  the  other  category  winners 
Chave  &  Jackson  found  choosing 
the  right  shopfitter  very  important, 
and  spent  time  looking  at  other 
stores  around  the  country.  "We 
narrowed  it  down  to  three 
shopfitters,  hut  Dollar  Rae  could 
offer  carpentry  services  and  our 
shop  has  a  lot  of  woodwork." 

The  existing  shop  arcade  type 
shop  front  cut  into  the  selling  space 
while  internally  the  layout  could  be 
improved.  On  top  of  that  the 


demands  on  the  business  were 
changing  and  the  new  design  had  to 
take  that  into  account. 

The  solution  has  given  the  shop  a 
frontage  modelled  on  the  one  the 
business  had  in  1880  —  an 
award-winning  solution  in  this 
conservation  area. 

The  shape  of  the  shop,  with  its 
narrow  20ft  frontage  and  unusual 
depth  (100ft)  gave  the  designers 
both  opportunities  and  limitations. 
In  Uie  event  they  opted  for  OTC 
business  in  the  front  section  with 
light  oak  counters  and  marble 
flooring.  "In  our  case  we  have  a 
large  cosmetics  side  to  the  business, 
but  instead  of  self-service  we  have 
gone  for  personal  service." 

Perfumes,  cosmetics  and 
showcases  run  to  the  back  of  the 
pharmacy  on  the  left,  with  the 
marble  flooring  giving  way  to  fitted 
carpet.  Medical,  dispensing  and 
consultation  areas  are  on  the  right. 

To  give  the  pharmacist  a  view  of 
the  entire  shop,  there  is  a  split 
screen  controlled  circuit  TV  in  the 
dispensary. 

Stairs  lead  to  a  first  floor 
laboratory  used  for  diagnostic 
testing  and  preparation  of  the 
pharmacy's  own-label  medicines. 


Above:  The  big  new  addition  for 
Bush  Chemists  is  a  fitting 
consultancy  room  for  surgical 
appliances. 

Right:  Chave  &  Jackson's  flowing, 
wood  panelled  prescription 
counter  and  the  marbled  flooring 
hint  at  the  professional  service  you 
should  expect. 

leg  waxing  and  facials. 

"The  basement  was  in  very  poor 
condition  —  there  were  piles  of 
rubble  in  it,"  said  Mr  Ganz. 

After  going  up  one  or  two  blind 
alleys  in  picking  shopfitters  from 
Yellow  Pages,  Mr  Ganz  settled  for 
Philips  and  designer  Christopher 
Dove  to  build  four  rooms  with 
showers,  a  reception  area  and  a 
staircase  in  the  basement.  Chris 
Phillips  picked  up  the  shopfitters 
award  for  this  work. 

'It  had  to  be  up-market  and  it  had 
to  be  functional,"  said  Mr  Ganz. 
Chris  Dove  wasn't  the  cheapest 
designer,  but  he  did  come 
recommended. 

The  new  venture  has  been  a 
success,  with  the  first  year's 
turnover  10  per  cent  more  than 
anticipated,  said  Mr  Ganz. 

The  refits  from  the  other  three 
winners  will  feature  in  C&D  later  in 
the  year. 
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Since  the  merger  of 
Slhup  human 
pharmaceuticals 
bysilmess  off  Rhdine- 
Poulenc  SA  and  Rorer 
Inc  nearly  two  years 
ago,,  UfPE  os  now/ 
established  as  the 
third  largest 
pharmaceutical 
company  in  Europe 
and  one  of  the  top 
ten  worldwide.  What 
is  less  well-known  is 
that  it  is  the  number 
one  OTC  company  in 
Europe. 

As  one  of  the  top  four  European 
OTC  markets,  the  UK  is  very 
important  to  Rhone-Poulenc 
Rorer.  The  company  has  recently 
demonstrated  its  long-term 
commitment  to  the  pharmacy 
sector  by  investing  in  a  new 
division  —  "RPR  Family  Health", 
responsible  for  the  development 
of  its  OTC  business  in  this 
country. 

The  division  is  headed  up  by 
Robert  Whitemore,  Marketing 
and  Sales  Director.  "The 
amalgamation  of  the  May  and 
Baker  brands,  previously 
distributed  by  Fisons,  and  the 
former  Rorer  products  has  given 
us  a  substantial  business  right 
from  the  outset.  We  have  the 
vision  and  resources  to  grow  this 


Product  Portfolio 


RPR  Family  Health: 


business,  and  believe  the  time  is 
right  to  build  a  significant 
presence  here  in  the  UK." 

National  Sales  Manager 
Christopher  Johnson  has 
recruited  and  trained  an 
experienced  salesforce, 
including  two  Regional  Sales 
Managers,  Heather  Gorst  and 
Emma  Baird,  and  a  National 
Accounts  Manager,  Howard 
Barnes.  The  new  team  of 
representatives  is  now  taking 
orders  for  the  full  range  of 
products. 

"We  plan  to  sell  and 
distribute  primarily  through 
wholesaler  networks,  but 
believe  it  is  important  that  the 
representatives  maintain 
regular  contact  with  both 
independent  retail  customers 
and  retail  groups.  We  are 
offering  a  number  of  initiatives 
to  build  our  brands  in  the 
pharmacy  sector,"  says  Mr 
Johnson. 

Pharmacy  advisor 

RPR  Family  Health  also  employs 
a  Medical  Information  Manager, 
Kris  Pieniazek.  A  qualified 
pharmacist,  Kris  has  a  key 
advisory  role  in  the  production 
of  educational  and  promotional 
materials,  and  customers  are 
encouraged  to  contact  him  if 
they  have  any  questions  or 
concerns  about  products  in  the 
OTC  range. 

RPR  Family  Health  has 
recently  moved  from  Dagenham 
to  former  Rorer  offices  in 
Eastbourne,  where  all  orders 
and  enquiries  are  handled  by  a 
dedicated  Sales  Services 
Department  (tel:  0323  21422). 
The  Dagenham  site  is  now  used 
exclusively  for  research  and 
development  and 
manufacturing. 


Algicon® 

Alginate/antacid  for  heartburn 

Anthisan® 

Topical  antih  istamine  for  insect  bites  and  stings 

Avomine® 

Antiemetic  for  travel  sickness 

Brolene® 

Antibacterial  drops/ointment  for  eye  infections 

Brulidine® 

Antiseptic  cream  for  skin  abrasion,  grazes  and  cuts 

Ceplac® 

Tablets  for  plaque  disclosure 

Cremalgin® 

Rubefacient  for  rheumatic  pains  and  sciatica 

Dioralyte® 

Oral  rehydration  therapy  for  diarrhoea 

Kiminto  ™ 

Japanese  peppermint  oil 

Maalox® 

Antacid  for  indigestion 

Maalox®  Plus 

Antacid/antiflatulent  for  indigestion  with  flatulence 

Maalox®  TC 

Extra  strong  antacid  for  painful  indigestion 

Phensedyl® 

Cough  linctus 

From  l-r:  Christopher  Johnson,  Robert  Whitemore  and  Andrew  Burgess 


Brand  support 

RPR  Family  Health's  portfolio  is 
this  year  supported  by  a 
marketing  spend  of  £2  million, 
with  many  of  the  products  being 
advertised  to  the  consumer  for 
the  firsttime. 

It  is  also  the  first  year  that  the 
company  is  featuring  a  number 
of  the  brands  collectively  in  its 
summer  promotion  —  Anthisan, 
Avomine,  Brulidine,  Brolene, 
Dioralyte  and  Maalox.  To 
establish  a  strong  foothold  in 
the  competitive  holiday  health 
market,  it  has  committed 
£750,000  to  advertising,  point  of 
sale  support,  consumer 
promotions,  educational 
materials  and  an  extensive 
public  relations  campaign 
covering  local  and  national  press 
and  radio. 

Brolene  is  widely  recognised 
to  be  the  most  effective 
treatment  available  without 
prescription  for  conjunctivitis 
and  minor  eye  infections,  and 
RPR  isthisyear  investing  half  a 


million  in  support  for  their 
brand. 

Indigestion  affects  over  1 8 
million  people.  Only  13  percent 
of  sufferers  consult  their 
doctors,  but  three  and  a  half 
million  of  them  seek  pharmacy 
advice.  Maalox,  the  world's 
number  one  antacid,  has  been 
assigned  £250,000  in  support 
with  a  special  push  behind  the 
popular  Maalox  Plus  tablets. 
Recent  advertising  for  Maalox 
Plus  in  consumer  magazines 
lifted  sales  by  50  per  cent,  and 
there  were  over  40,000  requests 
for  samples. 

Previous  research  has  shown 
that  42  per  cent  of  sufferers  who 
use  Maalox Plusforthe firsttime 
prefer  it  to  their  previous  brand 
and  become  regular  users,  so 
sampling  is  critical  to  the 
product's  success.  Pleasant 
tasting  and  fast-acting,  it  is 
known  to  be  effective  against 
heartburn,  dyspepsia  and 
flatulence  and  has  a  low 
incidence  of  side  effects. 


®  is  a  registered  trade  mark 


™  is  a  trade  mark 


£250,000  advertising  campaign  for  Maalox  Plus 


iiajor  player  from  the  start 


£2m  committed  to  brand  support  in  1 992 


A  fresh  departure 

The  Family  Health  division 
recently  launched  its  first  new 
product  —  Kim  into.  This  is  also 
the  first  OTC  brand  to  bear  the 
RPR  name,  as  existing  brands 
will  continue  to  keep  the  name 
of  their  original  manufacturer 
(Rorer,  May  and  Baker). 

Kiminto  is  made  of  pure 
Japanese  peppermint  oil,  and  is 
available  in  three  forms  —  a 
10ml  bottle  of  oil  retailing  at 
£2.69,  a  refillable  pocket  pack 
retailing  at  £2.49,  and  sugar- 
free  mints  retailing  at  £1 .49  for  a 
pack  of  50.  It  denotes  a  fresh 
departure  for  RPR  into  the 
expanding  natural  products 
market. 

Andrew  Burgess,  Brand 
Manager,  explains:  "Overthe 
past  few  years,  there  has  been  a 
noticeable  shift  in  attitudes, 
with  people  taking  more  of  an 
interest  in  natural  products.  In 
this  country,  sales  of  natural 
products  are  growing  at  25  per 
cent  against  7  percentfor 
medicinal  equivalents." 

He  adds:  "The  launch  of 
Japanese  peppermint  oil  in 
Germany  some  years  ago 
created  a  major  new  market 
now  worth  DM  42  million 
(£14. 6m),  and  we  are  confident 
we  can  make  a  success  of  it  here 
too." 

In  consumer  trials  three  out 
of  four  people  said  they  would 


definitely  or  probably  buy 
Kiminto,  and  sampling  results 
indicated  over  80  per  cent 
product  acceptance.  Sales  in  the 
last  couple  of  weeks  have  more 
than  justified  expectations. 

RPR  issupporting  Kiminto  to 
thetuneof£1  million.  A 
significant  proportion  of  this  has 
been  assigned  to  point  of  sale 
material. 

Consumer  awareness  is  also 
being  raised  through  a  national 
advertising  campaign,  phased  at 
intervals  throughout  the  year. 
Advertisements  are  currently 
appearing  in  Sunday 
supplements,  women's 
magazines  and  publications 
targeted  at  men.  There  will  also 
be  widespread  editorial 
coverage  in  the  national  and 
regional  media,  and  a  series  of 
sampling  opportunities. 

All  activities  will  be 
conducted  under  an  umbrella 
theme  for  mutual 
reinforcement:  "Kiminto:  The 
fresh  way  to  keep  a  clear 
head,". 

A  partnership 

The  brand  portfolio  within  RPR 
Family  Health  will  benefit  from 
the  new  sales  and  marketing 
programme.  Mr  Burgess 
explains:  "This comprehensive 
support  is  designed  to  ensure  a 
successful  future  whereby  we 
build  our  brands  and  business  in 


Kitttinto  pharmacy  window  display 

partnership  with  pharmacists." 

For  further  information, 
please  contact: 
RPR  Family  Health  Division, 


RPR  House, 
52  St  Leonards  Road, 
Eastbourne  BN21  3YG. 
Tel:  0323  21422 


//V  RHONE-POULENC  RORER 


Professional 
co-operation 

in  the 

public 
interest 


When  it  comes  to 
organising  emergency 
dispensing  services, 
Barrie  McCormick 
reckons  we  can  learn 
something  from  the 
Kiwis'  experiences 

It  is  not  unrealistic  to  describe 
the  pharmaceutical  profession 
in  the  UK  as  displaying  a 
definite  tendency  towards 
isolation. 

This  isolationist  or 
individualistic  attitude  is  not 
shared  by  other  professionals 
here  or  in  Europe.  Doctors, 
dentists,  lawyers  and 
accountants  commonly  form 
group  practices.  Pharmacies  in 
most  European  countries 
employ  two  or  more 
pharmacists  in  addition  to 
dispensing  technicians. 

However,  in  this  country  the 
reverse  is  true.  Irrespective  of 
size  or  company  ownership, 
most  pharmacies  have  only  one 
pharmacist.  Few  community 
pharmacies  have  even  a 
qualified  dispensing  technician. 
Yet  there  is  general  agreement 
that  all  pharmacy  staff  should 
have  training  of  some  sort 

Isolationists 

Increasingly  in  the  past  decade 
this  isolationist,  'Go  it  alone' 
attitude  has  been  demonstrated 
with  many  younger 
entrepreneurial  pharmacists 
opening  for  longer  hours  and 
disregarding  local  rota 
agreements. 

In  some  situations  these 
pharmacies  may  be  offering  the 
public  additional  services  and 
improved  shopping  facilities. 
More  often  though,  extending 
opening  hours  is  intended  only 
to  provide  additional  profit, 
without  necessarily  improving 
pharmaceutical  services— or 
premises. 

Contrary  to  some  opinions, 
we  can  learn  much  from 
observing  the  practice  of 
pharmacy  in  other  countries. 

It  is  refreshing  to  note  that 
the  Society's  president,  David 
Coleman,  included  in  his  New 
Year  resolutions  a  decision  to 
look  abroad  to  exchange  ideas. 
He  also  stressed  the  need  for  a 
further  improvement  in 
pharmacy's  standards  of  service 
to  the  public. 

Around  the  clock 
dispensing 

When  it  comes  to  service,  it  is 
surprising  that  pharmacy  in 
Britain  does  not  provide  the 
type  of  24-hour  pharmaceutical 
service  that  is  found  in  cities  and 
towns  throughout  Europe. 

In  its  evidence  to  the  joint 
working  party  on  the 
community  pharmacist's  future 
role,  the  Pharmaceutical 
Services  Negotiating  Committee 
recommended  that  a  full 
24-hour  emergency  dispensing 
service  by  pharmacy  contractors 
should  be  introduced.  However, 
the  PSNC  did  not  state  how  this 
could  best  be  achieved. 

Why  not  look  beyond  these 
shores  to  see  how  others  have 


Kiwi  contrast:  The  ultra-modern 
Urgent  Pharmacy  in  historic 
Christchurch,  on  New  Zealand's 
sleepy  South  Island  is  setting  a 
standard  that  the  UK  could  follow. 

achieved  this  ideal  of 
professional  service  which  has 
benefitted  the  public  and  been 
of  profit  to  pharmacy? 

New  Zealand  provides  one 
example.  Apart  from  the 
general  policy  of  one  man/one 
pharmacy,  the  practice  of 
pharmacy  in  New  Zealand  has 
many  similarities  with  the  UK. 
And,  for  almost  50  years,  urgent 
pharmacies  in  urban  areas 
throughout  the  country  have 
provided  such  a  service. 

With  pharmacist-only 
shareholders,  these 
co-operatively  owned 
pharmacies  are  a  feature  of  New 
Zealand  pharmacy  which  could 
be  considered  for  this  country. 

The  urgent  pharmacies 
operate  largely  as  would  any 
independent  pharmacy.  The 
board  of  directors  sets  policy 
while  an  appointed  manager, 
who  may  or  may  not  be 
full-time,  takes  full 
responsibility  for  the  profitable 
operation  of  the  pharmacy. 

While  a  limited  range  of  OTC 
products  are  stocked,  most 
after-hours  requests  ran  be  met. 
Emphasis  is  given  to  stocking 


pharmacy-only  products— for 
ethical  and  business  reasons. 

A  recent  development  in  New 
Zealand  has  been  for  urgent 
pharmacies  to  co-operate  with  a 
large  group  of  doctors  to 
establish  an  after-hours 
medical-pharmaceutical  facility 
in  a  central  city  location. 

In  Christchurch,  the  104 
pharmacist  shareholders  of  the 
Urgent  Pharmacy  have 
established  such  a  joint  venture 
In  conjunction  with  180  doctors. 
A  separate  company  was 
formed  to  construct  a  suitable 
building.  In  this  instance  the 
pharmacy  leases  40  per  cent  of 
the  building  and  the  doctors  60 
per  cent. 

State  of  the  art 
dispensary 

The  new  million  dollar  building 
is  something  of  a  showplace  for 
pharmacy  in  the  city.  The 
pharmacy  includes  an 
ultra-modern,  state-of-the-art 
dispensary,  fully  computerised 
with  a  multi-use  system,  a 
separate  manufacturing  area 
for  bulk  mixtures  and  even 
heated  ointment  slabs.  Another 
unusual,  but  practical,  feature  is 
a  glass-fronted  fridge. 

A  flat  upstairs  provides 
overnight  accommodation  for 
the  duty  pharmacist  when  the 


pharmacy  is  closed.  As  a  doctor 
is  available  at  all  hours,  the 
adjacent  surgery  is  always  open. 

This  particular  urgent 
pharmacy  in  New  Zealand 
represents  an  ideal.  The 
challenge  for  pharmacy  in  the 
UK  is  to  provide  an  equal  level 
of  service  to  the  public. 

Family  Health  Services 
Authorities  have  begun  to 
review  the  services  provided  by 
the  health  professions. 
Obviously  some  believe 
pharmacy  is  not  providing  the 
level  of  service  that  the  public 
needs.  And,  in  a  few  areas, 
FHSA's  have  asked  community 
pharmacies  to  open  for  longer 
hours  -  or  provide  24-hour 
pharmaceutical  services. 

The  chairman  of  one  Local 
Pharmaceutical  Committee  was 
recently  reported  as  being 
concerned  at  the  adverse  effect 
in-store  supermarket 
pharmacies  were  having  on 
community  pharmacies.  He 
suggested  that  the  seven  day, 
extended  opening  hours  by 
supermarket 
pharmacies  had 
been  responsible 
for  a  drop  in  the 
.^Mmtmmmmm    business  of  some 
uummwtwmmm  community 

 "SBBH  pharmacies. 

Jn  Rev'ew 

^WPl  rotas 

_^  4jj    LPCs  are  having  to 

"'■"-='■'  review  rot.) 

\    arrangements  in 
""      ~~M    many  areas  where 
II    pharmacists  have 
*  I    chosen  to  remain 

Jj    open  beyond 
.  I    6. 30pm  Existing 

I  flHHH    rota  services  are 

too  often  a  waste 
B  flHH§f  oftime. 

Nowadays,  with 
WMBBBhB    the  majority  of 
people  having 
access  to  a  vehicle  they  are 
shopping  later  at  a  central 
shopping  complex.  Convenience 
and  service  are  what  people 
want. 

If,  as  so  many  proclaimed 
during  the  great  "supervision" 
debate,  dispensing  is  the  raison 
d'etre  for  a  pharmacist's 
existence,  why  can  we  not 
provide  a  comprehensive 
after-hours  pharmaceutical 
service,  especially  in  densely 
populated  urban  areas? 

A  centrally  located  after-hours 
pharmacy,  owned  jointly  by 
independent  pharmacists  in  a 
specified  area  could  provide  an 
answer.  Rota  arrangements 
would  no  longer  be  required. 
The  community  would  know 
where  a  24-hour,  year  round, 
pharmaceutical  service  was 
available.  In  short,  the  public 
would  gain  the  service  they 
need  and  pharmacists  would 
gain  a  shorter  working  day 
while  still  receiving  additional 
profit  as  shareholders  of  the 
after-hours  pharmacy. 

Surely  this  subject  should  be 
investigated  by  LPCs  and  the 
Pharmaceutical  Services 
Negotiating  Committee, 
perhaps  under  the  auspices  of 
the  Royal  Pharmaceutical 
Society.  Or  would  it  be  another 
subject  the  Council  considers 
beyond  its  scope  ? 


698 


Chemist  &  Druggist  25  APRIL  1 992 


IUCT  INFORMATION 
MOL  Tablets 

ablet  contains 
ocodeine  tartrate  BP 
g  and  paracetamol  BP 

I 

treatment  of 
he,  migraine,  feverish 
ions,  period  pains, 
che  and  other  dental 
ackache,  and  other 
lar  aches  and  pains. 
Adults:  1  or  2  tablets 
taken  every  four  to 
rs.  No  more  than  eight 
are  to  be  taken  in  any 
period. 
10L  is  not  indicated  for 
under  the  age  of  12. 
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DIHYDROCODEIN 
WITHOUT  STRINGS 


For  a  long  time  you've  been  waiting  for  a  new  kind  of 
analgesic  that  could  give  a  new  level  of  relief.  Now  it's  yours. 
And,  at  last,  you  can  call  upon  the  power  of  dihydrocodeine. 
New  PARAMOL  has  been  specially  reformulated  with 
dihydrocodeine  tartrate  BP  7.46  mg  and  paracetamol  BP  500  mg 
and  is  now  available  for  P  status  sale  direct  to  your  customers. 
And  as  dihydrocodeine  is  recognised  as  being  more  powerful 
than  codeine,  PARAMOL  is  a  powerful  new  combination  for 
the  short  term  treatment  of  the  sort  of  pain  that's  too  much  for 
simple  analgesics  to  cope  with. 

PARAMOL.  A  new  power  to  fight  pain. 

And  a  new  power  in  the  pharmacy. 


NEW 
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PARAMOL 

Finally,  Pharmacists  Have  The  Power 
They've  Always  Needed. 


A  pharmacist's 
guide  to  dog  and  cat 
worms  and  wormers 


David  J  Bartram  BVetMed  MRCVS,  veterinary  adviser  to  Janssen  Pharmaceutical, 
explains  the  incidence  and  treatment  of  the  various  worm  infections  that  are 

likely  to  be  found  in  household  pets 


The  worms  of  the  dog  and  cat 
and  their  control  are  of 
significance,  not  only  for  pet 
health,  but  also  livestock  meat 
production  and  human  health. 

Pet  owners  frequently  ask 
questions  on  worms  and  their 
control,  and  it  is  important  that 
the  pharmacist  has  a  degree  of 
background  knowledge  to  help 
answer  these  queries. 

However,  for  the  diagnosis  of 
diseases  and  advice  based  on 
such  a  diagnosis,  the  owner 
should  be  referred  to  a 
veterinary  surgeon.  This  article 
is  intended  to  be  a  basic  guide 
to  the  type  of  worms  and 
wormers  that  will  be  most 
commonly  encountered  in  the 
United  Kingdom. 

There  are  two  main  types  of 
worms  found  in  dogs  and  cats: 


Roundworms  (or  nematodes) 
Tapeworms  (or  cestodes) 

Within  these  broad  categories 
are  several  species  of  worms  of 
differing  importance,  and  these 
are  discussed  below. 

Roundworms 

These  are  the  most  commonly 
found  worms  of  dogs  and  cats 
and  include  the  following: 
Toxocara  canis:  Dog 
Toxocara  cati:  Cat 
Toxascaris  leonina:  Dog  and  cat 
Uncinaria  stenocephala:  Dog 
(hookworm) 

Trichuris  vulpis:  Dog  (whipworm) 


Life  cycle 


All  roundworms  have  a  similar 
basic  life  cycle.  When  the  egg  is 
laid  it  passes  out  in  the  faeces 
and  develops  into  various  larval 


stages,  one  of  which  is  infective 
to  the  host. 

When  this  is  ingested  by  the 
host  it  develops  through  a 
number  of  stages  into  the  adult 
which  is  then  capable  of  laying 
eggs  and  starting  the  cycle 
again.  However  there  are  many 
variations  in  this  life  cycle 
depending  on  the  type  of  worm 
involved.  Eggs  are  not 
immediately  infective  on  being 
passed  in  the  faeces  but  require 
a  maturation  period  of  weeks  to 
months. 

Toxocara  canis 

This  is  the  most  important 
roundworm,  both  because  of  its 
capacity  to  harm  the  dog  and  as 
a  potential  public  health  risk. 
Adults  live  in  the  small  intestine 
and  are  7-18cm  in  length.  The 


life  cycle  varies  depending  on 
the  age  of  the  dog  and  other 
factors,  eg  pregnancy. 
•  The  young  pup  less  than  five 
weeks  of  age 

Ingestion  of  an  egg  containing 
an  infective  larva  at  this  age  will 
result  in  the  larva  hatching  in 
the  intestine  and  migrating 
through  the  gut  wall  to  the  liver 
and  then  to  the  lungs.  If  large 
numbers  are  ingested  at  this 
time  some  damage  to  these 
organs  may  occur.  In  the  lungs 
the  larvae  migrate  up  the 
trachea  or  windpipe  and  are 
then  swallowed  and  return  to 
the  intestine  to  develop  into 
egg  laying  adults. 

The  time  from  ingestion  of  an 
egg  to  the  presence  of  an  egg 
laying  adult  is  around  four  to 
five  weeks.  Large  numbers  of 
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1:  Compounds  active  orally  against  common  worm  infections 

Tapeworms  Species 


Anthelmintic 


Legal 
category 


Roundworms 


Toxocara  Trichuris 


Dipylidium  Echinococcus 


Uncinaria 

Taenia 

Bunamidine 

PML 

+ 

+ 

+ 

D,C 

Dichlorophen 

GSL 

+ 

D,C 

Fenbendazole 

PML 

+ 

+  + 

+ 

D,C 

Mebendazole 

PML 

+ 

+  + 

+ 

+ 

D,C 

Nitroscanate 

POM 

+ 

+ 

+ 

+ 

D 

Oxfendazole 

PML 

+ 

+ 

+ 

+ 

D 

Piperazine 

GSL 

+ 

+ 

D,C 

Praziquantel 

POM 

+ 

+ 

+ 

D,C 

Pyrantel 

PML 

+ 

+ 

D 

Key:  D  for  Dog,  and  C  for  Cat 

adult  worms  in  the  intestines 
can  result  in  a  typical 
"pot-bellied"  appearance  of  a 
"wormy"  pup.  Although  this 
usually  only  results  in  a  degree 
of  unthriftiness,  the  worms  can, 
on  rare  occasions,  completely 
block  the  intestine  resulting  in 
death  if  appropriate  treatment 
is  not  given.  The  incidence  of 
Toxocara  in  puppies  may  be  as 
high  as  90  per  cent. 

•  The  young  pup  five  to  12 
weeks  of  age 

As  the  pup  gets  older,  this  life 
cycle  gradually  changes. 
Increasing  numbers  of 
migrating  larvae  fail  to  reach 
the  lungs  and  become 
distributed  throughout  the 
body  in  muscle  and  other 
tissues.  They  become  dormant, 
protected  by  a  tough  shell  or 
cyst. 

•  Dogs  over  the  age  of  12 
weeks 

After  1 2  weeks,  virtually  all 
infective  stages  will  develop 
into  cysts  in  body  tissues  rather 
than  undergo  a  full  migration.  It 
is  very  important  to  note  that 
this  type  of  migration  and  cyst 
development  will  also  occur  if 
another  species  (including  man) 
accidentally  ingests  the  infective 
stages  of  T.  cams. 

In  humans,  if  a  larva  happens 
to  settle  in  the  retina  of  the  eye 
(which  is  very  rare)  this  may 
cause  blindness,  especially  in 
small  children.  Hence  there  is 
increasing  awareness  of  the 
importance  of  regular  worming 
to  reduce  the  amount  of  eggs 
reaching  the  environment 
where  they  can  remain  viable  in 
the  soil  for  many  years. 

If  an  adult  dog  eats  tissue 
from  another  species  containing 


Tapeworm  segments 


these  cysts  (eg  mouse/rat)  adult 
egg-laying  infections  can 
develop,  although  as  the 
domestic  dog  is  not  a  great 
hunter  this  is  not  of  major 
importance. 

It  is  important  that  although 
only  a  few  egg-laying  infections 
develop  in  this  group  of  dogs,  a 


Toxacara,  the  most  commonly  found  worm  in  dogs  and  cuts 


wormer  that  is  effective  against 
roundworm  should  be  used  on  a 
routine  basis  to  ensure  minimal 
environmental  contamination. 
•  The  pregnant  and  lactating 
bitch 

In  late  pregnancy,  some  of  the 
encysted  larvae  cross  the 
placenta  to  reach  the  pup 
foetuses.  The  larvae  will  have 
migrated  to  the  lungs  and  liver 
by  the  time  the  pup  is  born.  This 
is  the  major  route  of  infection 
for  puppies  and  virtually  all 
puppies  are  born  with  an 
infection  of  T.  cams.  The  larvae 
in  the  pup  then  complete  the 
migration  to  the  intestines. 
Larvae  from  the  bitch  can  also 
reach  the  mammary  gland  and 
the  pups  via  the  bitch's  milk. 
Thus  all  pups  will  need  worming 
from  a  very  early  age  (two  to 
three  weeks). 

Ideally  dogs  should  be  treated 
fortnightly  until  three  months 
old  and  then  three  or  four  times 
per  year  for  life.  Sometimes 
infective  eggs  passed  out  in  the 
pup's  faeces  are  ingested  by  the 
bitch  when  she  cleans  the  pup. 
These  will  develop  into  adults  in 
the  bitch's  intestine  and  it  is 
therefore  very  important  to 


worm  both  the  bitch  and  the 
pups  regularly  after  whelping. 
Toxocara  cati 

T.  cati  has  a  similar  life  cycle  to 
T.  cams  but  infection  before 
birth  via  the  placenta  does  not 
occur  and  the  major  route  of 
infection  for  the  kitten  is  via  the 
queen's  milk.  T.  cati  does  not 
appear  to  be  as  serious  a  human 
health  hazard  as  TCanis.  It 
rarely  causes  clinical  signs  unless 
present  in  large  numbers  in  the 
young  kitten.  Cats  should  be 
wormed  fortnightly  from  five  to 
1 2  weeks  ofageandthen  three 
or  four  times  per  year  for  life. 
Toxascaris  leonina 
Infection  is  either  by  ingestion 
of  the  infective  egg  (mainly  in 
the  dog)  or  by  eating  tissue 
from  another  animal  that 
contains  encysted  larvae  (due  to 
the  predatory  nature  of  the  cat 
this  is  the  main  route  of 
infection  in  this  species). 

The  larvae  develop  into  adults 
entirely  within  thegutand  do 
not  undergo  a  migration 
through  the  liver  and  lungs. 
Toxascaris  is  only  important  if 
present  in  large  numbers  in  the 
young  animal. 
Hookworm  (Uncinaria) 
This  is  an  uncommon  worm  and 
is  found  in  the  small  intestine, 
mainly  in  kennelled  dogs. 
Infection  occurs  either  through 
ingestion  of  the  infective  larvae 
or  penetration  of  the  skin  by  the 
larvae.  Clinical  signs  are 
diarrhoea  and  mild  anaemia.  A 
skin  reaction  may  be  seen  if  the 
larvae  have  penetrated  the  skin. 
Whipworm  (Trichuris) 
Again  this  is  uncommon  and  is 
seen  mainly  in  kennelled  dogs  in 
which  it  may  cause  diarrhoea. 
Infection  occurs  by  ingestion  of 
the  egg  and  there  are  no 
migratory  stages  in  the  dog.  The 
worm  lives  in  the  caecum. 

Tapeworms 

The  most  important  tapeworms 
in  the  UK  are: 

Dipylidium  caninum:  Dog  and 
cat 

Taenia  spp:  Dog  or  cat 
Echinococcus  granulosus:  Dog 
The  major  differences  between 
tapeworms  and  roundworms 
are: 

1 .  Shape  —  roundworms  are 
long  and  round  in  cross  section; 
tapeworms  are  flat  and 
segmented. 

2.  Life  cycle  —  in  the  tapeworm, 
part  of  the  life  cycle  involves 
one  stage  living  in  another 
species  (the  intermediate  host) 
for  a  period.  The  life  cycle  can 
only  continue  when  the 
intermediate  host  is  eaten  by 
the  definitive  nost. 
Dipylidium  caninum 

This  is  a  common  tapeworm  of 
both  dogs  and  cats.  The 
intermediate  host  is  the  flea, 
and  dogs  and  cats  become 
infected  by  eating  an  infected 
flea  when  grooming.  The  eggs 
of  the  tapeworm  are  passed  out 
in  segments  (visually  similar  to 
rice  grains)  which  may  be  seen 
in  the  faeces  or  around  the 
anus.  Clinical  signs  are  not 
usually  seen.  Control  depends 
on  both  worming  and  flea 
control  measures. 
Taenia  species 
Five  species  of  Taenia  infect 
dogs  and  one  species  infects  cats 
Continued  on  p704 
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It's  the  power  you  have  been  waiting  for,  and  the  first  true  innovation 
in  over-the-counter  analgesia  for  almost  a  decade. 

New  PARAMOL.  Specially  reformulated  with  dihydrocodeine  tartrate 
BP  7.46  mg  and  paracetamol  BP  500  mg,  it  is  now  available  without 
a  prescription. 

PARAMOL  comes  in  packs  of  twelve  tablets,  making  it  ideal  for  short 
term  pain  relief  such  as  weekend  dental  pain  or  a  painful  sports  injury. 

In  fact,  PARAMOL  offers  a  powerful  new  combination  for  any  of  your 
customers  who  need  more  pain  relief  than  simple  analgesics  can  give. 

So  you've  now  got  a  new  level  of  pain  relief  you  can  give  your 
customers,  the  power  you  have  been  waiting  for. 


PARAMOL 


THE  NEW  POWER  TO  FIGHT  PAIN 


12  TABLETS 
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Continued  from  p704 
in  the  UK.  The  adults  can  reach 
great  lengths  in  the  intestines 
(up  to  5  metres!).  The 
intermediate  hosts  are  rabbits, 
rodents,  cattle  and  sheep.  The 
segments  containing  eggs  may 
be  seen  in  the  faeces  of  infected 
dogs  and  cats.  Taenia  spp  cause 
few  clinical  signs  in  dogs  or  cats. 

Suspect  offal 

However,  the  stage  within  the 
intermediate  host  may  cause 

I  clinical  disease  and  is 
responsible  for  the  rejection  of 

j  considerable  quantities  of  offal 
at  slaughter.  Good  husbandry 

I  and  meat  inspection  have 

j  greatly  reduced  any  risk  to  man. 

i  Echinococcus  granulosus 
This  is  a  very  short  tapeworm 
(less  than  1cm)  and  is  only  found 
in  the  dog  where  it  causes  few 
clinical  signs.  It  is  not 
widespread  within  the  UK  but  is 

'  found  in  areas  of  the  country 
with  a  large  sheep  population, 
eg  mid  Wales  and  West 
Scotland.  Sheep,  cattle  and 
horses  are  the  main 
intermediate  hosts  and  the  life 
cycle  is  completed  by  dogs 
scavenging  infected  carcasses  or 
being  fed  uncooked  offal. 

Echinococcus  is  of 
considerable  significance  in  the 
UK  due  to  the  rejection  of  offal 
at  meat  inspection  and  rarely  as 
a  zoonosis  causing  hydatid 
disease  in  man.  Ingestion  of 
eggs  leads  to  the  development 
of  large  fluid-filled  cysts  within 
the  body,  eg  in  the  liver  and 
lungs,  which  may  result  in 
disease.  Programmes  for  the 
control  of  Echinococcus  have 
been  instituted  in  parts  of  many 
countries  and  involve  the 
regular  worming  of  dogs  and 
preventing  dogs  eating 
uncooked  offal. 

Treating  co  m  mm  &  n 
worm  infections 

It  is  important  that  pups  and 
kittens  from  two  and  five  weeks 
of  age  respectively  to  three 
months  of  age  are  treated 
fortnightly  with  a  product  active 
against  roundworms.  From 
three  months  of  age  dogs  and 
cats  should  be  treated  every 
three  to  four  months  with  a 
wormer  active  against  both 
roundworms  and  tapeworms. 

The  range  of  efficacy  of  those 
compounds  used  in  anthelmintic 
products  licensed  for  use  in  dogs 
and  cats  is  shown  in  Table  1 .  It  is 
essential  to  follow  the 
manufacturer's  instructions  as 
recommended  dosing  regimes 
vary.  The  accurate  estimation  of 
body  weight  is  important  as 
slight  overdoses  may  be  toxic  for 
some  of  the  older  compounds. 

The  estimated  population  of 
domestic  dogs  and  cats  in  the 
UK  is  in  excess  of  14  million.  The 
vast  majority  have  access  to  the 
outdoors  and  are  frequently 
exposed  to  worm  infections. 
Appropriate  worming  practices 
are  an  important  part  of 
responsible  pet  ownership. 

Janssen  Pharmaceutical  Ltd 
manufacture  Telmin  KH  tablets, 
a  broad  spectrum  wormer  for 
dogs  and  cats,  each  tablet 
contains  WOmg  mebendazole. 
Pictures:  Janssen  Pharmaceutical 


Never  look  a  gift 
horse  in  the  mouth 

National  Pet  Week  is  being  held  this  year  from  May  2-9.  Over  half 
the  UK's  20  million  households  own  a  pet  and  pharmacists  are 
ideally  placed  to  provide  pet  medicines  to  a  public  that  is 


increasingly  aware 

National  Pet  Week  is  a  golden 
opportunity  for  pharmacists  to 
make  the  public  aware  that  the 
pharmacy  is  an  outlet  for  pet 
medicines,  says  Roger  Odd, 
head  of  the  Royal 
Pharmaceutical  Society's 
practice  division. 

He  believes  it  is  important 
for  pharmacies  to  keep  a  basic 
range  of  products  in  stock  and 
to  be  able  to  provide 
information  about  them. 
Nutritional  supplements  and 
grooming  products  are  other 
suitable  areas  in  which 
pharmacists  can  become 
involved.  "Many  pet  owners 
are  finding  that  it's  expensive 
to  consult  a  vet  and  are 
beginning  to  realise  that  they 
can  buy  simple  remedies  from 
a  pharmacy,"  says  Mr  Odd. 

Most  of  the  Pet  Week 
activities  are  being  organised 
locally.  Names  of  local 
co-ordinators,  together  with 
promotional  material,  can  be 
obtained  from  Mrs  Joyce  King, 
Bracken  Hill,  Wrington  Hill, 
Wrington,  Avon  BS18  7PN 
(tel:0934  863377). 

Leaflets  on  toxoplasmosis  will 
be  issued  to  community  and 


of  the  health  needs  of  companion  animals. 


hospital  pharmacies  next  week 
(see  p707)  and  new  pet  owners' 
leaflets,  covering  dog  and  cat 
wormers  and  pigeon  diseases, 
will  be  available  from  the 


Society  towards  the  middle  of 
the  year. 

Tony  Day,  Vitapet  sales  and 
marketing  manager,  says: 
"Every  other  pharmacy 
customer  is  a  potential 
purchaser  of  pet  health  care 
products.  Customers  treat  their 


pets  as  part  of  the  family  and 
want  the  best  healthcare  they 
can  provide." 

Sherley's  say  recent  research 
has  shown  that,  as  pet  owners 
become  more  health 
conscious,  their  attitude 
towards  pets  is  also  changing 
and  a  trend  is  emerging 
towards  preventive  pet 
medicine.  As  well  as  giving 
dietary  supplements,  owners 
are  also  treating  their  pets  on 
a  regular  basis  for  parasites 
such  as  worms  or  fleas. 

Marketing  manager 
Graeme  Udall  comments: 
"People  used  to  wait  for 
evidence  of  a  problem,  such 
as  fleas,  before  taking  action. 
As  central  heating  now 
means  fleas  can  breed  all  year 
round,  people  are  more 
aware  of  the  need  to  take 
preventive  measures." 
Interpet  believe  retail  sales 
of  pet  medicines  are  over  30 
million.  Pharmacists  can  readily 
obtain  animal  health  products 
through  Vetchem.  Names  of 
local  distributors  are  available 
through  the  National 
Pharmaceutical  Association's 
information  services. 


Poly-aid 
comes  to  the 
UK 

Poly-aid,  a  supplement  for  birds 
which  has  been  developed  in 
Australia,  is  now  being 
manufactured  under  licence  in 
Europe  by  Vetrepharm. 

Poly-aid  is  a  concentrated 
supplement  containing  glucose 
polymers,  protein,  electrolytes 
and  vitamins  that  can  be  used  to 
overcome  short-term  calorie 
and  protein  deficiencies 
resulting  from  the  loss  of 
appetite  caused  by  stress, 
chilling,  injury,  illness  and 
transport. 

Vetrepharm  explain  that  birds 
use  tremendous  amounts  of 
energy  which  can  quickly  fall 
into  short  supply  when  appetite 
diminishes.  Ill  or  severely 
stressed  birds  soon  die  if  this 
energy  is  not  replaced.  Poly-aid 
allows  a  sustained  release  of 
calories  to  provide  energy 
without  affecting  fluid  balance 
or  causing  gastro  intestinal 
disturbance. 

Suitable  for  all  types  and  ages 
of  birds,  the  supplement  is  given 
two  to  three  times  daily  for  as 
long  as  necessary  for  the  bird  to 
regain  its  appetite. 

It  is  given  by  spoon  or  crop 
catheter  at  the  rate  of  5ml  per 
100g  bodyweight  daily  (80g 
£8.81). 


Merchandising  material  for  Sherley's  flea  range  which  will  be  on 
promotion  from  AAH  Pharmaceuticals  in  June  and  August 

Supplements  take  off 


Sherley's  believe  that  dietary 
supplements  are  the  fastest 
growing  sector  of  the  pet  care 
market. 

Last  year  they  launched 
Vionate  vitamin  and  mineral 
supplement  for  cats  and  dogs, 
formulated  to  help  pets  reach 
peak  condition.  A  survey  of  over 
600  dog  breeders  revealed  that 
over  half  used  a  vitamin 
supplement  on  a  regular  basis,  a 
quarter  at  specific  times  such  as 
during  pregnancy  or  illness,  and 


a  further  20  per  cent  just 
occasionally. 

AAH  Pharmaceuticals  will  be 
running  a  Sherley's  promotion 
with  pharmacies  in  June  and 
August.  The  complete  flea 
range  —  including  collars, 
permethrin  shampoo  and 
powder,  flea  spray  and  Defest  - 
will  be  supported  by  new 
merchandising  material.  AAH 
will  also  be  stocking 
multi-wormers  for  cats  and 
dogs. 
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Bob  Martin  celebrates 
100  years  in  the  business 


Bob  Martin  are  celebrating  their 
centenary  this  year.  The  pet  OTC 
healthcare  sector  was  created  by 
the  company's  founder,  Bob 
Martin,  and  his  dog  condition 
powders  back  in  1892 

The  company  is  planning  a 
marketing  investment  of 
£650,000  during  1992.  Since 
1990  the  company's  sales  have 
risen  by  over  40  per  cent 
Pharmacies  have  historically 
accounted  for  a  significant  share 
of  pet  OTC  healthcare  sales  and 
those  through  independent 


keeping  pets  in  peak  condition 
and  account  for  up  to  1 5  per 
cent  of  total  pet  healthcare 
sales.  Bob  Martin  have 
relaunched  their  range  and 
developed  new  products  to 
maximise  the  potential  of  this 
market.  Dog  owners  can  now 
choose  from  a  conditioning 
shampoo,  mild  and  gentle 
shampoo  for  frequent  use, 
medicated  shampoo,  dry 
shampoo,  antiseptic  soap,  ear 
and  eye  wipes  and  a 
conditioning  coat  shine  spray. 


BOB  MARTINS 

CONDITION  POWDERS 


Bob  Martin's 


f 

for  the  doq 
who«  one  of  the  family 


pharmacy  outlets  have 
naintained  their  buoyancy  over 
he  years,  the  company  says. 
The  Market  Assessment 
Business  Development  Guide  on 
he  UK  Pet  Products  Market 
1988)  highlighted  this  trend 
vith  a  prediction  of  30  per  cent 
growth  in  pet  treatment 
xpenditure  over  a  five  year 
)eriod  and  an  increase  in 
jharmacists  stocking  OTC  lines. 

The  Pestroy  range  of 
nsecticides  was  relaunched 
iuring  February  and  includes 
ollars,  powders,  insecticidal 
hampoo  for  dogs  and  aerosol 
lea  sprays.  Pestroy  now  covers 
he  four  major  methods  of 
pplication  for  insecticide 
roducts.  Cage  birds  are  catered 
or  by  Gaylets  antimite  powder. 
Grooming  products  also  have 
n  important  role  to  play  in 


Bob  Martin  and  Tibs  wormers 
include  remedies  for  round 
worm,  tapeworm,  dual  wormers 
and  an  easy  to  use  option,  that 
meet  all  worming  needs. 

OTC  dog  remedies  also  offer 
opportunities  for  pharmacies 
The  range  includes  ear  canker 
capsules,  fresh  breath 
deodorant  tablets,  travel 
sickness  capsules,  antimate 
tablets,  laxatives,  diarrhoea 
tablets,  stomach  disorder 
tablets  and  '92  antiseptic 
ointment  for  skin  disorders. 

Angela  Carline,  marketing 
manager,  says:  "Many  pet 
owners  are  moving  towards 
preventative  healthcare  for 
their  pets.  There  are  obvious 
parallels  between  human  and 
pet  healthcare  products  that 
pharmacists  are  best  placed  to 
take  advantage  of  ." 


I'et  ownersare  moving  towards  preventative  healthcare,  say  Hob  Martin 


Secto  improve  flea  collars 


Secto  pet  care  and  insecticidal 
products  have  undergone  some 
subtle  changes  with  improved 
product  performance,  pack 
redesign  and  new  products. 

The  cat  and  dog  flea  collars 
now  kill  fleas  and  protect 
against  them  for  four  months. 
The  cat  collars  feature  a  safety 
elastic  link  and  bell  and 
adjustable  buckle,  and  have  a 
five  year  shelf  life. 


Latest  introductions  are  cat 
and  dog  flea  powder  and 
insecticidal  dog  shampoo 
containing  pyrethrum.  Other 
products  in  the  range  include  an 
ozone  friendly  household  flea 
spray,  Flea  Free  insecticidal 
carpet  freshener,  Keep  Off  cat 
and  dog  repellent  for  gardens, 
Pet  Behave  to  protect 
household  furnishings  and  Enz 
Stain  enzymatic  stain  remover. 


Secto  opts  for  subtle  enhancements 


KEEPS  PETS  FLEA  FR 


I A  LEADING  BRAND  FOR  OVER  85  YEARS 

F( 'A'  Fl  II  DETAILS  OF  Ol  R  RANGE  OF  PET  CARE  AND  INSECTICIDAL  PRODI  CTS  INCIADING:- 
•  FLEA  COLLARS  •  POWDERS  &  SPRAYS  •  RING  0254  580321  OR  0254  261632  • 
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Pet  owners  fuel 
the  conditioner 
business 


The  pet  conditioner  market, 
estimated  by  Seven  Seas  as 
worth  about  £10  million  at  retail 
prices,  continues  to  grow  at 
around  1 0  per  cent  per  annum. 

Vitapet  is  brand  leader  with 
over  20  per  cent  of  total  market 
sales.  Sales  and  marketing 
manager  Tony  Day  believes 
growth  is  due  to  increasing 
demand  for  natural  and 
effective  medicines,  and  a  more 
responsible  attitude  by  owners 
towards  pet  care. 

"Consumers  want  to  treat 
their  pets  as  they  do 
themselves,"  he  says.  "This 
upward  trend  is  supported  by 
Seven  Seas'  success  with  natural 
remedies  in  pharmacy." 

As  dogs  are  the  UK's  most 
popular  pets  (27.4  per  cent  of 
households),  the  Vitapet  range 
is  heavily  weighted  towards 


canine  remedies  Although  the 
skin  and  coat  conditioner  for 
dogs  is  the  biggest  seller, it  is  the 
rheumatism  and  arthritis 
formula  which  has  exceeded  all 
expectations-  sales  have 
doubled  every  year  since  its 
launch.  It  incorporates  omega  3 
fatty  acids  EPA  and  DHA  with 
vitamins  A,D  and  E. 

The  entire  range  is  supported 
by  television  and  national  Press 
advertising,  and  an  on-going 
Press  relations  campaign. 

Vitapet  is  available  from  local 
wholesalers  in  standard  Seven 
Seas  pack  sizes.  Merchandising 
units  and  POS  literature  can  be 
obtained  from  Seven  Seas 
representatives,  who  will  also 
be  able  to  offer  help  and  advice 
on  other  products. 

Contact  your  representative 
or  Tony  Day  on  0482  75234. 


The  pet  conditioner  market  continues  to  grow 
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Pharmacists  are  in  an  ideal  situation  to  tap  the  petcare  market  by  selling 
products,  such  as  Interpet's  above,  that  cater  for  a  variety  of  animals. 

Fish  enthusiasts  neglect 
water  quality  ~ 


Preventing  stress  in  goldfish  is  a 
role  that  most  pharmacists  have 
yet  to  discover.  But  fishkeeping 
is  an  area  that  could  present 
opportunities  for  pharmacies. 

When  Interpet  Ltd  held  a 
water  quality  clinic  at  last  year's 
Supreme  Weekend  of 
Fishkeeping  they  discovered 
that  many  enthusiasts  were  not 
paying  enough  attention  to  the 
quality  of  their  aquarium  water. 

"One  fishkeeper  had 
ammonia  levels  so  high  that  his 
goldfish  were  becoming 
stressed,  leading  to  dropsy," 
says  product  development 
manager  Adrian  Exell. 
"Another  hobbyist  apparently 
had  no  filtration  and  his 
aquarium  water  was  almost 
pure  poison!" 

The  clinic  was  held  to  raise 
awareness  of  the  company's 
Easy  Test  kits  which  check  levels 
of  nitrate,  nitrite,  ammonia, 
copper  and  pH.  Interpet  also 
offer  environmentally-friendly 
products  for  keeping  ponds  free 
from  unwanted  algae.  Pond 
Balance  clears  blanketweed 
without  harming  other  plants  or 
reducing  oxygen  levels  in  the 
water,  which  again  can  stress 
the  fish.  Green  Away  treats 
other  "green  water"  problems 
associated  with  algae. 

Other  products  for  fish 
include  Anti  Parasite  3L  which  is 
effective  against  lice,  gill 
maggots,  anchor  worm  and 
leeches.  Anti  Ulcer  treatment  is 
an  alternative  to  antibiotics  for 
ulcers  and  is  also  effective 
against  bacterial  gill  rot  and 
systemic  bacterial  infections. 

Interpet  say  that  about  two 
million  UK  households  have  a 
garden  pond,  while  about  the 
same  number  keep  aquarium 
fishes.  This  means  that,  on 
average,  one  in  ten  of  a 
pharmacy's  customers  need 
aquatic  treatments. 

For  dogs  and  cats,  Interpet 
offer  wipes  for  eyes,  ears  and 
"top  and  tail".  The  company 
says  that  cotton  wool,  a  popular 
means  of  keeping  a  pet's  eyes 
clean,  is  unsuitable  because 
strands  of  the  fibres  may  be 
retained  in  the  eyes,  increasing 
the  risk  of  infection. 


Pet  Safe  and  Supersafe 
deodorising  disinfectants  are 
effective  against  bacterial  and 
fungal  organisms  and  can  be 
used  in  hutches,  cages  and 
kennels. 


Homoeopathy 
for  pets 

As  more  people  are  turning  to 
homoeopathic  medicine  to  treat 
their  own  minor  ailments,  they 
are  finding  these  remedies  are 
also  helping  their  pets,  say 
A.Nelson  &  Co  Ltd. 

Some  remedies  especially 
useful  for  pet  owners  are: 
aconite  tablets  for  travel 
sickness  and  feverishness;  arnica 
for  shock  after  accidents  or 
injury,  bruises  and  sprains;  arsen 
alb  for  ear  infections,  eczema, 
mange  and  gastritis;  carbo  veg 
for  simple  digestive  upsets  with 
loss  of  appetite,  bad  breath, 
consumption  and  flatulence; 
drosera  for  coughs;  euphrasia 
for  eye  problems;  gelsemium  for 
fright  in  show  animals; 
graphites  for  skin  conditions; 
hypericum  for  bites  when  the 
skin  is  broken;  ignatia  for 
animals  which  pine  in  kennels; 
ipecac  for  vomiting  caused  by 
gastritis  or  travel  sickness;  nux 
vom  for  digestive  upsets,  colic 
and  hairball  problems  in  cats; 
rhus  tox  for  rheumatic 
problems;  sulphur  for  skin 
problems;  and  Hypercal  tincture 
and  cream  for  cuts  and 
scratches. 

A  booklet,  "Homoeopathy 
For  Pets",  by  George  MacLeod, 
is  published  by  the 
Homoeopathic  Development 
Foundation  (cost  £1). 

Telmin  at 
discount 

Janssen  Pharmaceutical  Ltd  are 
offering  Telmin  KH  tablets  at 
a  discount  of  1 3  as  1 2  when 
purchased  alone  or  14  as  12 
when  part  of  a  range  of  Janssen 
pharmacy  products. 
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Confusion 
reic  ns  but 


leaflets  help 


Leaflets  on  toxoplasmosis  are  about  to 
be  distributed  through  pharmacies  in 
a  Pharmacy  Healthcare  promotion. 
Customers  may  be  confused  about  how  this 
infection  differs  from  toxocariasis 


Toxoplasmosis  is  an  infection 
caused  by  the  protozoan 
parasite  Toxoplasma  gondii 
which  affects  almost  all  animals, 
including  humans.  For  most 
people,  toxoplasmosis  is  not 
serious  and  leaves  the  person 
with  lifelong  immunity.  It  is 
similar  to  flu,  with  symptoms 
including  swollen  glands,  sore 
throat,  aching  muscles,  fatigue 
and  possibly  fever. 

Many  sufferers  show  no 
symptoms  at  all.  But  if  the 
infection  strikes  during 
pregnancy  it  may  have  serious 
effects  on  the  baby.  If  it  occurs 
early  in  pregnancy  the  child  may 
be  born  with  hydrocephalus, 
retinal  damage  and  brain 
lesions. 

If  the  infection  occurs  late  in 
pregnancy  the  baby  appears 
normal  at  birth  and  symptoms 
may  not  develop  for  several 
months  or  even  years,  so  it  is 
important  to  detect  any  signs  at 
an  early  age.  The  former  is 
known  as  clinical  congenital 
toxoplasmosis  and  the  latter 
subclinical  congenital 
toxoplasmosis. 

AIDS  sufferers  and  people 
receiving  immunosuppressant 
drugs  are  also  at  risk  of 
encephalitis  following 
Toxoplasma  infection. 

Feline  threat 

The  main  sources  of  human 
infection  are  thought  to  be  cats 
and  uncooked  meat,  although 
the  exact  methods  of 
transmission  are  unknown.  The 
cat  catches  the  parasite  from 
birds  and  mice  and  sheds 
infectious  organisms  in  the 
faeces  for  14  days  afterwards. 

The  animal  never  rids  itself 
entirely  of  the  parasite  although 
it  usually  remains  dormant 
thereafter.  The  cat's  faeces  may 
retain  the  infection  for  up  to  14 
months  in  the  soil.  Vegetables 
grown  in  the  vicinity  can  also 
become  contaminated.  Other 
animals  can  become  infected 
but  they  do  not  appear  to 
excrete  the  organism. 

Humans  can  catch 
Toxoplasmosis  by  eating  or 
handling  infected  meat.  Surveys 
show  that  most  people  come 
into  contact  with  toxoplasma  by 
the  time  they  are  70  and  are 
immune.  But  two  thirds  of  30 
year  old  women  are  still  at  risk. 
A  blood  test  can  reveal  whether 
or  not  they  have  had  the  disease 
before  or  if  they  are  currently 
suffering  from  an  infection. 

The  Toxoplasmosis  Trust 
campaigns  to  promote 
awareness  of  the  disease  and 
supports  sufferers  and  their 
families.  It  would  like  routine 
ante-natal  screening  to  be 
introduced.  As  many  as  600 
babies  are  born  each  year  with 
the  disease  —  twenty  times 
more  occurances  than  rubella. 

Pregnant  women  who  are  not 
immune  should: 

•  Always  wear  gloves  for 
gardening  and  wash  their  hands 
after  touching  soil 

•  Never  empty  cat  litter  trays 

•  Wash  fruit  and  vegetables 
thoroughly 

•  Never  eat  uncooked  meat 

•  Wash  surfaces  and  utensils 
after  contact  with  raw  meat 

•  Avoid  unpasteurised  milk 
products. 


If  the  infection  has  not  yet 
crossed  the  placenta,  a  course  of 
spiramycin  will,  in  60  per  cent  of 
cases,  protect  the  foetus  from 
becoming  infected.  It  should  be 
taken  from  the  moment  the 
woman  is  diagnosed  as  having 
toxoplasmosis  until  the  end  of 
pregnancy. 

Amniocentesis  and  cord 
sampling  between  20  to  22 
weeks  of  gestation  can  detect 
whether  the  foetus  has  been 
infected.  If  an  infected  foetus 
shows  no  sign  of  abnormality  or 
if  the  parents  do  not  wish  to 
consider  termination,  a 
combination  of  pyrimethamine 
and  sulphadiazine  may  be  given 
during  the  later  stages  of  the 
second  and  the  third  trimester. 
Folinic  acid  is  added  to  the 
regimen  to  prevent 
haematological  problems. 

Baby  treatment 

Babies  infected  at  birth  are 
usually  given  a  year's  cyclical 
course  of  sulphadiazine  and 
pyrimethamine  alternating  with 
spiramycin.  Various  fact  sheets 
can  be  obtained  from  the 
Toxoplasmosis  Trust,  61  Collier 
Street,  London  N1  9BE. 
Helplme:071  -713  0599 

This  disease  is  caused  mainly 
by  dog  roundworm  (Toxocara 
cams,  see  p700)  although  the 


cat  roundworm  has  occasionally 
been  implicated.  It  is  usually 
caught  by  toddlers  and 
pre  -  school  children. 

The  eggs  are  deposited  in  dog 
faeces  and  remain  long  after  the 
faeces  have  weathered  away 
They  are  unharmed  by  freezing 
or  disinfectants  and  will  be  an 
unseen  danger  for  at  least  two 
years  unless  dried  out 
completely  by  the  sun. 

Stroke  of  bad  luck 

The  eggs  can  be  transferred  to 
the  hands  when  pets  are 
stroked.  They  can  be  picked  up 
from  gardens  and  paths  and 
trodden  into  the  home.  From 
the  hands  they  pass  to  the 
mouth  and  are  swallowed. 
Children  that  play  on  the 
ground  and  suck  their  fingers 
and  toys  are  most  at  risk. 

In  the  intestine  the  eggs  hatch 
into  larvae  which  burrow 
through  the  intestinal  wall  and 
are  carried  in  the  bloodstream 
to  other  parts  of  the  body.  The 
damage  may  cause  a  variety  of 
aches  and  pains,  stomach  upset, 
asthma  and  general  malaise.  In 
some  cases  the  larvae  have 
reached  the  eyes,  causing  sight 
problems  and,  rarely, 
permanent  blindness. 

Again,  prevention  is  the  key. 
Numerous  campaigns  have  tried 


to  persuade  pet  owners  to  clear 
up  after  their  animals  in  public 
places.  Pets  should  be  wormed 
regularly  and  children  taught  to 
wash  their  hands  after  stroking 
pets  and  before  eating.  Other 
useful  items  from  the  pharmacy 
include  moist  wipes  for  when 
hand  -  washing  is  not  possible, 
and  nappy  sacks  for  cleaning  up 
after  the  dog. 


White  Rose 
expand 

White  Rose  (Pharmaceuticals) 
Ltd,  the  York-based  wholesaler 
to  independents,  are  expanding 
into  the  pet  hygiene  market 
with  the  launch  of  five  products 
which  are  already  well 
established  in  veterinary 
practices. 

Odour  eliminator  naturally 
removes  odour-causing  organic 
material  from  fabrics  and  other 
surfaces. 

Stainaway  removes  pet  stains, 
Deocare  does  away  with  natural 
odours  and  is  also  available  as  a 
shampoo,  while  Virkon  is  a 
disinfectant  suitable  for  pet 
baskets  and  bedding. 


Support  from 
Hoechst 

Hoechst  Animal  Health  are 
stepping  up  their  efforts  to  help 
pharmacists  develop  pet 
business 

The  company  has  updated  its 
free  pharmacists'  guide  to 
Toxocara.  The  leaflet  comes 
with  a  separate  worm  control 
guide  issued  last  year. 

Hoechst  have  also  produced 
a  range  of  merchandising 
material  for  Panacur,  including 
a  promotional  poster  and  a 
product  dispenser 

Hoechst  offer  advice  and 
promotional  materials  to  help 
pharmacists  capitalise  on  the 
growing  proportion  of  pet 
medicines  they  sell. 


Panacur' wormer 
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Panacur  wormer 
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If  you  have  any  questions 
about  Glaxo's  new  Agency 
system,  you  can  now  call 
the  Pharmacy  Helpline  on 
Freephone  0800  221441. 

From  9.00am  to  5.00pm 
on  weekdays,  you'll  be  put 
through  direct  to  a  member 
of  the  Glaxo  distribution 
team,  who  will  usually  be 
able  to  resolve  your  query 
straight  away.  Outside 
normal  working  hours, 
please  leave  a  recorded 
message  and  your  call 
will  be  returned  as  soon 
as  possible. 


If  necessary  -  or  if  you 
prefer  -  the  matter  will  be 
referred  to  your  Pharmacy 
Division  sales  representative. 

Remember,  under  the 
new  system,  your  Pharmacy 
Division  representative  has 
specific  responsibility  for 
your  account. 

The  closer  your  joint 
relationship,  the  better 
the  professional  and  com- 
mercial support  Glaxo 
will  be  able  to  provide. 


Glaxo 


GLAXO  PHARMACEUTICALS  UK  LIMITED,  STOCKLEY  PARK  WEST,  UXBR1DGE,  MIDDLESEX  UBll  1BT. 


Businessnews 

Queen  recognises  ICI,  Glaxo 
and  SB  in  industry  awards 


ICI,  Glaxo  and  Smithkline  Beecham 
all  feature  prominently  in  this  year's 
Queen's  Awards  Cor  Export  and 
Technology. 

But  the  smaller  companies  have 
not  been  left  out,  with  Medisense 
winning  an  Award  for  Export. 

ICI  Pharmaceuticals  have  won 
the  award  for  technological 
achievement  for  the  development  of 
the  injectable  anaesthetic,  Diprivan. 
Tins  is  the  fifth  time  ICI 
Pharmaceuticals  have  won  this 
award. 

David  Friend,  chief  executive 
officer  of  ICI  Pharmaceuticals, 
commented:  "This  discovery  and 
development  of  Diprivan  has  not 
been  easy  and  has  involved  the 
solution  of  a  number  of  significant 
problems  along  the  way."  He  said 
the  award  citation  noted  that  a 
special  feature  of  anaesthetisia  with 
the  drug  is  the  speed  and  quality  of 
recovery  by  the  patient,  with  a  low 
incidence  of  nausea  and  vomiting. 
Sales  ol  the  product  exceeded 
£100m  last  year. 

Glaxo  have  also  won  a  Queen's 

i  Award  for  Technological 
Achievement  for  the  development 

i  of  cefuroxime  axetil  (Zinnat).  the 
oral  antibiotic. 

This  was  launched  five  years  ago 
and  has  total  world  sales  to  date  of 
£500m. 

Glaxo's  director  of  Research,  Dr 
Richard  B.  Sykes,  said:  "The  award 
Tor  Zinnat  recognises  that  good 
science  is  valued  by  society;  as  the 


research  and  development  director. 
I  cannot  ask  for  more". 

Smithkline  Beecham  also 
succeeded  in  the  technological 
achievement  category,  with 
Bactroban  winning  the  award. 

Tins  product  was  originally 
launched  as  an  ointment  for  the 
treatment  of  skin  infections  such  as 
impetigo,  and  was  later  developed 
as  a  nasal  formulation  to  eliminate 
the  nasal  carriage  ol  methicillin- 


AAH  have  bought  five  pharmacies 
in  Norwich  from  Joseph  King  for 
around  £2  million. 

Allan  ( li  me,  managing  director 
of  AAH  Pharmacy  Concessions, 
told  C&D.  "We  bought  them 
because  we  wish  to  expand  and  they 
form  a  good  nucleus  of  shops  in 
East  Anglia  " 

Mr  King  said:  "AAH  made  me 
an  attractive  offer.  I  have  various 
business  interests  and  this  will  leave 
me  with  more  time  to  pursue  them". 

The  shops  will  be  available  for 
franchise,  says  Mr  Orme,  hut 
existing  managers  will  have  first 
refusal . 

The  £2,065,000  paid  for  the  five 
pharmacies  has  been  met  by  a 
combination  of  cash  and  the  issue  of 
430,941  25p  shares  in  AAH.  Net 
assets  acquired  by  AAH  amount  to 


resistant  Staphylococcus  aureus 
which  emerged  in  hospitals  in  the 
1980s,  causing  many  deaths. 

The  discovery  ol  Bactroban  was 
the  result  of  a  scientific 
collaboration  between  SB  and 
Imperial  College,  London. 

SB's  chairman  of 
pharmaceutical  R&D,  Dr  George 
Poste,  said:  "We  are  delighted  to 
see  recognition  ol  our  stature  as  an 
innovator  of  medicines. 


£500, 0(10. 

Mr  King.  44.  still  has  five  rural 
pharmacies  around  Norwich  among 
his  remaining  business  interests. 


Worries  about  the  outcome  of  the 
General  Election  led  to  a  decline  in 
High  Street  sales  during  March, 
slipping  behind  those  of  a  year 
earlier,  according  to  the  latest  CBI 
Distributive  Trades  Survey. 

The  research,  carried  out 
between  March  13  and  April  8 
among  520  retailers,  wholesalers 
and  motor  traders,  showed  that  the 
drop  in  sales  has  led  to  a  build  up  in 
stocks,  relative  to  expected  sales,  to 
a  level  which  has  not  been  seen 
since  last  Summer. 

Pharmacists  managed  to  buck 
the  downward  trend,  however,  with 
annual  sales  growth  increasing  18 
per  cent  compared  with  the  same 
period  12  months  earlier. 

The  increase  is  below  the  28  per 
cent  increase  recorded  in 
February's  year  on  year  figures, 
however,  and  down  on  the  average 
reported  since  the  Summer  last 
year. 

Poor  sales  volumes  for  the  time 
of  year  continued  to  be  reported  by 
pharmacists,  according  to  the 
survey,  with  stock  levels  remaining 
high  resulting  in  a  reduction  in  the 
number  of  orders  placed  with 
suppliers  compared  to  a  year  ago. 

Sales  in  all  areas  of  the  retail 
industry  are  expected  to  grow 
during  April,  however,  with  stocks 
expected  to  fall  to  a  level  consistent 
with  expected  sales. 

Wholesalers  reported  a  sharp 
pick-up  in  annual  sales  growth 


"The  award  demonstrates 
our  traditional  strength  in 
the  anti-infective  therapeutic 
area." 

<  )ne  of  the  smaller  companies  to 
win  a  Queen's  Award  for  Export  was 
Medisense  Contract  Manufacturing 
of  Abingdon,  Oxfordshire.  The 
company's  major  product  is  the 
Exactech,  a  system  which  allows 
diabetics  to  measure  their  own 
blood  glucose  levels  using  biosensor 
technology.  The  product,  which  is 
marketed  out  of  the  company's  sales 
and  marketing  office  in 
Birmingham,  impressed  the 
adjudicators  by  its  rapid  increase  in 
exports. 

Other  export  award  winners 
include  Perfecseal  of  Londonderry, 
who  produce  a  medical  packaging 
chevron  pouch. 


during  March  compared  with  the 
previous  month,  which  has 
prompted  them  to  place  a  larger 
volume  of  orders  on  suppliers, 
leading  to  a  sharp  increase  in  stock 
levels. 

Distributors  also  reported 
increased  sales  levels,  with  further 
growth  anticipated  as  a  result  of  the 
growth  in  retail  sales. 
■  The  retail  consultancy 
Management  Horizons  have 
confirmed  the  CBI's  findings  with 
their  own  report  which  predicts 
consumer  confidence  will  translate 
into  a  noticeable  increase  in 
consumer  sales  in  the  second  half  of 
the  year. 


Dunstable 
distribution 
for  Kerf oot 
customers 

Kerfoot  Pharmaceuticals  are 
moving  all  their  distribution  to  a 
new  centre  at  Dunstable  as  from 
May  4. 

And  a  new  ordering  system 
which  can  handle  orders  by  fax.  mail 
or  telex  will  be  going  live. 

The  move  brings  the  Evans  and 
Kerfoot  ranges  under  one  roof. 
Evans  Kerfoot  customer  services: 
0582  608308. 
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Hardware  upgrades  offer  a 
cheaper  alternative 


Pharmacists  may  no  longer  need  to 
re-invest  in  386-based  PC  hardware 
to  enhance  the  performance  of  their 
PMR  systems. 

As  an  alternative,  Alpha-Tek  are 
offering  three  upgrades  to  existing 
equipment  for  an  outlav  of  between 
£150  and  £250. 

The  Intel  made  processors 
inside  IBM  PCs  are  usually 
described  by  numbers,  such  as 
8088,  8086,  80286,  80386  and 
80486.  In  recent  years  the  80  has 
been  dropped  leaving  286,  386  and 
486.  The  higher  the  first  numeral 
the  faster  the  processor  and  the 
more  expensive  the  computer. 

The  first  option,  Chargecard,  is 
a  plug  in  upgrade  that  enhances  the 
memory  management  of  a  286 
processor  to  enable  multi-tasking  in 
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Microsoft  Windows  based 
applications. 

The  second  upgrade,  the  SXII 
option,  is  a  386SX  processor  that 
replaces  the  existing  286  chip  but 
only  runs  at  the  speed  of  the  existing 
motherboard. 

The  third  option  is  the  plug-in 
Supercharge  386SX  that  is  said  to 
offer  true  386SX  performance  at  a 
clock  speed  of  up  to  25  MHz. 
Additional  RAM  upgrades  all<  >w  the 
system  performance  to  be  enhanced 
further. 

A  Supercharge  upgrade  is  also 
available  for  8086  and  8088 
machines  via  a  special  adapter. 

Alpha-Tek  say  that  the  current 
trend  in  the  PC  market  suggests 
that  performance  will  continue  to 
improve  as  prices  plummet. 
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AAH  continue  to  snap  up 
pharmacies 


CBI  forecast  post-election 
recovery  for  High  Street 


V 


Waverley  Pharmaceuticals  go  to  Ivax 


The  US  Conglomerate  Ivax 
Corporation  have  bought  Waverley 
Pharmaceuticals  for  £22  million. 
Waverley  are  major  manufacturers 
of  blow-fill-seal  technology,  the 
process  which  allows  containers  to 
be  blow  moulded,  tilled  and  sealed 
in  one  continuous  sterile  operation. 
The  company  is  said  to  make  over 
half  the  BFS  containers  in  the  UK. 


Eli  Lilly  sue 
after  drugs 
contaminated 

Stocks  of  aspirin  and  other 
painkillers  worth  over  a  quarter  of  a 
million  pounds  had  to  be  destroyed 
after  being  contaminated,  says  a 
High  Court  writ. 

Basingstoke  based  manu- 
facturers Eli  Lilly  say  their  drugs 
were  made  with  contaminated  water 
instead  of  purified  water  for  four 
days  after  a  purification  system 
broke  down.  Now  the  company  is 
claiming  damages  from  the 
Permutit  Company  of  Cavendish 
Place,  London  Wl. 

Eli  Lilly  lost  profits  of  £236.800 
after  having  to  dispose  of  the  aspirin 
and  Co-proxamol  which  had  been 
contaminated,  the  writ  says. 

Permutit  were  in  breach  of 
contract  because  the  plant  was  not 
fit  for  its  purpose  of  purifying  water 
to  prepare  granulating  and  coating 
solutions  for  drugs,  the  writ  states. 
The  tank  and  jacket  imploded 
allegedly  because  an  air  filter  acting 
as  an  air  vent  melted  on  July  8  last 
year,  causing  severe  vibration. 

Electrolyte  leached  into  the 
purified  water  through  defective 
welds  in  the  tank,  and  the 
company's  drugs  were 
contaminated  between  September 
11  and  September  15  last  year, 
claims  the  writ. 

The  contamination  was  caused 
through    Permutit's  alleged 


UK  sales  volumes  have  grown  from 
around  6m  units  in  the  mid-1980s 
to  around  300m  last  year. 

Waverley's  core  business 
centres  on  contract  manufacture  for 
such  companies  as  Ciba  Vision, 
Boehringer  Ingelheim  and  Boots. 
The  company  also  markets  the 
Steripak  range  of  irrigation 
solutions.  Over  the  past  four  years 
Waverley's  sales  have  increased 
from  £lm  to  £9m. 

Ian  Black,  Vice-President 
International  of  Ivax,  said:  "BSF 


technology  has  grown  in 
importance  and  Waverley,  with 
their  understanding  and  expertise, 
are  world  leaders  in  the  field.  This 
move  will  help  us  achieve  our  aim  of 
becoming  a  fully  integrated 
pharmaceutical  manufacturer  with 
the  capability  to  produce  all  dosage 
forms". 

The  deal  has  been  welcomed  by 
the  Waverley  board,  who  say  it  will 
provide  the  company  with 
additional  resources  to  develop  and 
expand  its  manufacturing. 


Since  installing  Laetus  Systems'  Procles  on-line  inspection  system  Evans 
Medical,  Liverpool,  say  they  have  reduced  their  defective  pack  rate  to  0.5 
per  cent.  The  vision  system  is  used  to  detect  missing  labels  on  ampoules, 
and  missing  ampoules  in  blister  packs  containing  freeze  dried 
pharmaceuticals 


negligence,  which  led  to  the  drugs 
being  disposed  of  rather  than  sold, 
the  writ  says. 

If  the  drugs  had  been  sold  rather 
than  disposed  of,  Eli  Lilly  would 
have  made  net  profits  of  £236,000, 
which  it  is  claiming  as  well  as 
damages  for  breach  of  contract. 

The  lawsuit  was  filed  in  court  by 
the  company's  solicitors  Baker  and 
McKenzie  of  Aldwych  House, 
London  WC2. 


Man  Jailed  in  Colgate 
blackmail  plot 


A  waiter  from  East  Sussex  has  been 
jailed  for  six  years  at  the  Old  Bailey 
for  threatening  to  poison  tubes  of 
Colgate  toothpaste  unless  the 
company  handed  over  £170,000. 

Antonio  Quintas  was  arrested 
retrieving  money  that  an 
undercover  policeman,  posing  as  a 
Colgate  employee,  had  left  at  an 
arranged  meeting  place.  He  told  the 
police  he  had  been  recruited  into 
the  scheme  by  an  unknown  man 
whom  he  met  on  Brighton  beach. 

Letters  to  Colgate  Palmolive's 
headquarters  in  Guildford,  Surrey, 
told  how  the  blackmailers  claimed 
to  have  mixed  together  two  "highly 
poisonous  substances",  said  a 
report  in  the  Independent  (April 
15). 
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They  claimed  the  result  was 
indistinguishable  from  toothpaste 
and  had  been  injected  into  tubes  of 
Colgate.  If  the  company  did  not  pay 
up,  tubes  would  be  planted  on 
shelves,  a  newspaper  would  be  told, 
and  the  following  publicity  would 
damage  the  company. 

Linda  Wallace,  Colgate 
Palmolive's  group  communications 
manager,  told  C&D  that  the 
company  had  taken  the  threat 
seriously  from  the  start  and  had  co- 
operated closely  with  the  police. 

"We  are  pleased  that  their  skill 
and  expertise  brought  it  to  a 
successful  conclusion,"  she  said, 
adding  that  there  was  no  cause  for 
alarm  among  retailers  or 
consumers. 


L'Oreal  remains 
French  for  now 

L'Oreal  have  announced  a  19.7 
per  cent  increase  in  net  profit, 
with  worldwide  sales  increasing 
by  10  percent.  However,  sales  in 
the  UK  dropped  12  per  cent. 

The  Swiss  company  Nestle 
which  has  a  49  per  cent  holding  in 
L'Oreal  is  expected  to  bid  for  the 
French  company,  but  not  before 
1994. 

New  partnership 

Beckman  Instruments  Inc  have 
announced  a  worldwide 
partnership  agreement  with 
Smithkline  Beecham  which  will 
focus  on  the  implementation  of 
Computer  Automated  Laboratory 
System  products  including  Lab 
Manager  LIMS,  PeakPro 
Chromatography  Data  Systems, 
all  ancillary  products,  options, 
and  technical  and  consultative 
support  services.  Beckman 
Instruments  (UK);  tel:  0494 
441181. 

Chubb  award 

Chubb  Safe  Equipment  Co,  part  of 
the  Racal  Electronics  Group,  have 
been  awarded  the  Queen's 
Award  for  Export  Achievement. 

Ares-Serono  sale 

The  Ares-Serono  Group  have  sold 
their  OTC  division  to  Home 
Products  Italiana  SpA,  the  Italian 
subsidiary  of  American  Home 
Products. 


Coming  events 


Pharmacy 
day for  N I 

The  Pharmaceutical  Society  of 
Northern  Ireland  is  hosting  a 
Pharmacy  Day  on  Sunday,  May  10, 
at  the  Renshaw  Hotel,  beside  the 
Society's  House. 

The  day  starts  at  10am  with  an 
address  by  PSNI  president  Robin 
Holliday.  Other  speakers  include 
David  Dickinson,  editor  of  Which? 
Way  to  Health;  Roger  Odd  from  the 
Royal  Pharmaceutical  Society; 
Adrian  Korsner,  a  community 
pharmacist  from  Barnet,  and 
Jeremy  Clitherow  from  Liverpool. 

The  cost  is  £15  which  covers  the 
cost  of  refreshments  and  lunch. 
Applications  plus  cheque  should 
reach  the  secretary  at  the  PSNI  by 
May  1 .  

Tuesday,  April  28 

Bristol  Branch,  RPSGB.  Postgraduate 
Centre,  Frenchay  Hospital,  7.30  for 
8pm.  Annual  meeting.  "Community 
pharmacy  in  West  Germany"  by  Dr 
David  Temple. 

Durham  co  Branch,  RPSGB.  Eden 
Arms  Hotel,  Rushyford,  8pm.  Annual 
meeting. 

Hull   Pharmacists  Association. 

Postgraduate  Centre,   Hull  Royal 
Infirmary,  7.45  for  8pm.  "The  BNF  in 
the  new  NHS"  by  Colin  Hitchings. 
Leicester      Branch,  RPSGB. 

Postgraduate  Medical  Centre,  Leicester 
Royal  Infirmary,  7.30  for  8pm.  Annual 
meeting. 

Wednesday,  April  29 

Barnet  Branch,  RPSGB.  Postgraduate 
Medical  Centre,  Barnet  General 
Hospital,  7.30pm.  Annual  meeting 
followed  by  "A  lightheaded  revue  of 
management"  by  John  Pedley,  Boots. 
Cheese  and  wine. 

Eastbourne  Branch,  RPSGB.  White 
Stones,  Seaville  Drive,  Pevensey  Bay, 
8pm.  Annual  meeting. 
North  Metropolitan  Branch,  RPSGB. 

Royal  London  Homoeopathic  Hospital, 
Great  Ormond  Street,  8pm. 
"Homoeopathy"  by  Zvi  Silver,  principal 
pharmacist,  plus  tour  of  pharmacy 
department. 

Thursday,  April  30 

Bradford  and  Halifax  Branch,  NPA. 

Bankfield   Hotel,   Bradford  Road, 
Bingley,  8pm.  Annual  meeting. 
Somerset      Branch,  RPSGB. 

Postgraduate  Medical  Centre,  Yeovil 
General  Hospital,  7.15  for  8.30pm. 
Annual  meeting  followed  by  talk  by  HM 
Coroner  M.R.  Rose. 

Advance  information 

International  Society  of 
Pharmaceutical  Engineers.  Two  day 

meeting  on  "The  Pharmaceutical 
Industry  and  the  Environment"  at  the 
International  Hotel,  Trinity  Street, 
Chester  on  June  8-9.  For  registration 
details  etc  contact  ISPE,  Lange 
Voorhout  58,  NL-2514  EG  The  Hague, 
Netherlands  (tel  31-(0)70  364.58.78). 
Cosmetics  Toiletry  and  Perfumery 
Association.  Microbiology  training 
course  with  the  N.E.  Surrey  College  of 
Technology.  Epsom  from  July  6-10. 
Fee  £646.25  (non-members  £705) 
includes  course  fees  and  daytime 
refreshments.  Accommodation  extra. 
Details  from  Fiona  Hesketh  on  071-491 
8891. 
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AGENTS 


(ALL  AREAS) 

Attractive  commission  paid  to  sell  much  in  demand 
product  from  a 

REPUTABLE  INTERNATIONAL  COMPANY 
MUST  HAVE  ESTABLISHED  CONNECTIONS 
WITH  RETAIL  PHARMACIES 

PLEASE  WRITE  TO:  ALMA  REID  WITH  DETAILS  OF 
AREAS  COVERED- 
BOX  C&D3407 


AGENTS  REQUIRED 

To  sell  Generic  OTC  and  Pis  Directly  to  Retail 

Chemists  and  Cash  and  Carry  Outlets. 
Experience  and  contacts  would  be  desirable. 
Attractive  commission. 


55  NUTFIELD  ROAD,  MERSTHAM,  REDHILL, 
SURREY  RH1  3ER. 

0737  644  836 


Due  to  expansion  A1  Pharmaceuticals  require 

1.  AGENTS/SALES  AND  TELESALES 
REPRESENTATIVES 

Good  Communication  skills  a  necessity.  Good 
salary/commission  negotiable  by  experience. 

2.  NEW  PRODUCTS  INCLUDING 
PHARMACEUTICALS 

Contact  Gary  Lewis  (Managing  Director) 

A1  Pharmaceuticals.  7  Station  Road,  Penge.  London. 
Tel:  081-694  9211 


Post  to  Classified  Advertisements,  Chemist  &  Druggist, 

lli  nn  Publications,  Sovereign  Way,  Tonbridge,  Kent  TN9  l  RW . 

Tel  Tonbridge  (0732)  364422.  Telex  95132.  Fax  (0732)361534 
Ring  Stuart  Bourne  Kxt  2472  for  furl  her  information 
Publication  date  Kvery  Saturday 

Headings  All  advertisements  appear  under  appropriate  headings 
Copy  date  'tpm  Tuesday  prior  to  publication  date. 


BU SIN  ESS  0PP0RTU N ITI ES 


OTC  BRAND 

DISTRIBUTION  MAILABLE  OUTRIGHT  SALE  CONSIDERED 

Please  reply  to  Box  C&D  3406 
Benn  Publications  Ltd 
Sovereign  Way,  Tonbridge,  Kent  TN9  1  RW 


PRODUCTS&SERVICES 


THE  NEW 
ALCHEMIST  2000 

DISPENSARY 
MANAGEMENT 

SYSTEM 
THE  EASIEST 
SYSTEM  TO  USE' 


PRESCRIPTION  COLLECTION  & 
DELIVERY  facilities  enabling  collection 
of  repeat  prescriptions  when  due. 

FULL  REPEAT  prescription  facilities. 

AUTOMATIC  OWINGS  SEARCH 

CUSTOMER  ACCOUNTS. 

QUICK  INTELLIGENT  DOSAGE 

MULTI-USER  for  the  busy  dispensary. 

REASONABLE  MAINTENANCE 
RATES 


John  Richardson  Computers  Ltd 


PMR  [ 


Latest  o/qo 
Updale  J'=>^ 


EPOS 


JRC  systems  are  renowned  for  their  speed,  ease-of-use 
and  flexibility  -  They  are  the  most  widely  used  in  pharmacy 
today,  are  constantly  updated  and  enjoy  an  enviable  after- 
sales  service  You  may  think  you  can't  afford  the  best  - 
You'll  be  surprised  . .  . 


FOR  MORE  DETAILS.  OR  FREE  EPOS/PMR  VIDEOS,  PHONE  0772  323763 
(FAX  0772  323003)  -    OR  WRITE  TO  JRC  LTD,  FREEPOST.  PR5  6BR 
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SHQPFITTINGS 


TRADEMARKS 


€XDkUI 

— STOREFITTERS 


0626  -  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 

KING  CHARLES  BUSINESS  PARK,  OLD  NEWTON  ROAD, 
HEATHFIELD,  DEVON,  TQ1  2  6UT 


STOCK  FOR  SALE 


DASCO  (WHOLESALE)  LIMITED 

UNIT17 

WEMBLEY  PARK  BUSINESS  CENTRE 
NORTH  END  ROAD,  WEMBLEY, 
MIDDLESEX  HA9  OAS 
TEL:  081 -903  3431 
FAX:  081 -903  1753 


EXTRA  SPECIAL  OFFERS 


PAMPERS  PHASES 
MIDI  2x96  £23.25 
MM!  2x84  £23.25 
MAXI  PLUS  2x76  £23.25 
JUNIOR  2x68  £23.25 


COW  &  GATE 
PLUS6x900G  £24.99 
PREMIUM  6  x900G  £24.99 
BUY  10  CASES  MILK  MIX 
£24  79/CASE 


PLUS  MANY  MORE  SPECIAL  OFFERS 
PLEASE  PHONE  FOR  FURTHER  DETAILS 
SUBJECT  TO  STOCK  AVAILABILITY 

E&OE 


A I  SPECIAL  OFFERS 

Discount/Bonus 

*  ORAL  SYRINGES  (DRUG  TARIFF)  4  +  4  FREE 
it  ANTI-SMOKING  MINI-FILTERS  &  LOZENGES  4+1  FREE 
*B-DU100MICROFINEIVSYRINGES  1ml  and  .5ml  Upto20% 

*  AFFORDABLE  WEEKLY  &  DAILY  COMPLIANCE  AIDS 

*  STERILE  DRESSING  PACKS,  SWABS  +  CREPE  BANDAGES  33%-40% 

*  ELECTRONIC  BLOOD  PRESSURE  MONITORS  +  NEBULISERS 

Ring  inyourorderatourexpenseon.  - 

FREEPHONE  0800-252049 

Special  quotations  for  large  quantities  (Contact  Gary) 

AGENTS  REQUIRED  UK  WIDE 

A1  Pharmaceuticals,  7  Station  Road,  Penge,  London  SE20 


The  Trade  Mark  set  out  below  was 
assigned  on  29th  July  1992 
by  Broad  Laboratories  Pic 
to  Colgate-Palmolive  Company  300  Park 
Avenue,  New  York,  New  York  10022,  USA. 

WITHOUT  THE  GOODWILL  OF  THE  BUSINESS  IN  THE 
GOODS  FOR  WHICH  THE  TRADE  MARK  IS  REGISTERED 
Trade  Mark  No.   Mark         Goods  Specification 

1319088      Dentrex    Non-medicated  preparations  for 

treatment  of  the  mouth,  teeth  and  gums, 
dentrifices;  all  included  in  class  3. 


TRADE  MARKS  ACT  1 938 

(SECTION  22(7):  RULE  80) 
R  KG  I  S  I  R  \RS  DIRECTIONS  FOR  Till:  \l)\  IRTISIMIM  OF 
ASSIGNMENT  OF  TR  \DE  M  \RKS  WITHOl  T  GOODWILL 

The  Trade  Mark  ssetoutbelowwereassignedon4December  1991  bySTERLING 
DRUG  INC  of  90  Park  Avenue,  New  York,  New  York  10016,  U  S  A  to  DOW  B. 

HICK  AM  INC  of  104 10  Corporate  Drive,  Sugar  Land,  Texas  77487,  USA, 
WITHOUT  THE  GOODWILL  OF  THE  BUSINESS  IN  THE  GOODS  FOR  WHICH  THE 
TRADE  MARKS  ARE  REGISTERED 
Trade  Mark  Number  Mark  Goods  Specification 

1302951  BIOBRANE  Medical  and  surgical  dressings  included 

in  Class  5 

1302952  BIOBRANE  Artificial  sk  in  included  in  Class  1 0  for 

surgical  purposes 


TRADE  MARKS  ACT  1 938 

(SECTION  22(7):  RULE  80) 
REGISTR  \RS  DIRECTIONS  FOR  THE  \l>\  I  RTISIMIM  OF 
VSSIGNMENT  OF  TR  \DE  M  \RkS  \\  1 1  HOI  I  GOODWILL 

The  Trade  Mark  set  out  below  was  assigned  on  1  5  May  1  991  by  STERLING 
WINTHROP  GROUP  LIMITED  of  Sterhng-Winthrop  House,  Onslow  Street,  Guildford, 
Surrey  GU1  4YSto  DOW  B  HICK  AM  INC  of  1 04 1  0  Corporate  Drive,  Sugar  Land, 
Texas  77487,  U  S.A.,  WITHOUT  THE  GOODWILL  OF  THE  BUSINESS  IN  THE 
GOODS  FOR  WHICH  THE  TRADE  MARK  IS  REGISTERED 
Trade  Mark  Number  Mark  Goods  Specification 

687928  SULFOMYL      Pharmaceutical  preparations 

consisting  of  or  containing 
sulphonamides. 

TO  ADVERTISE  IN 
THIS  SECTION 
PLEASEPHONE: 
SWART  BOURNE 
on 0732 364422. 
Ext.  2472 
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Business  link 


PHARMACIST  MANAGERS 


FOLKESTONE,  KENT  -  Long  term 
locum  required  for  easily  run  phar- 
macy. Suit  newly  qualified.  5-day 
week.  Tel:  081-577  2008  after  6pm. 


LOCUMS 


LONDON,  N16  AND  E17  Locum 
required  alternate  Tuesdays  in  N16 
and  alternate  Thursdays  in  E17on  a 
regular  basis.  Tel:  081-449  0787. 

STOKE  ON  TRENT  -  Pharmacist 
required  from  August  onwards  for 
4-4 '1'  days  per  week  to  cover  mater- 
nity leave.  Job  share  considered. 
Contact  Mark  Seaton,  0782  47420. 

CAMBERWELL,  LONDON  SE5  - 
Locum  required  for  three  weeks 
from  4th  May  to  23rd  May.  Contact 
MrHafeezon  071-701  8841  or071- 
737  0521. 


DISPENSING  TECHNICIANS 


ROMFORD,  ESSEX  -  Full  time 
dispenser  and  sales  staff  required 
for  husy  pharmacy.  Phone  evenings 
081-886  2006  (corrected  telephone 
nu  in  her). 


SITUATIONS  VACANT 


HARROW,  MIDDX  -  Assistance 
required  with  Wholesale  Pharma- 
ceutical operation  involving 
quotations,  packagingand  delivery. 
Suit  pharmacist  or  person  with 
good  product  knowledge.  Tel  081- 
422  1303  Mr  Dee  or  Mr  Morgan. 


BUSINESSES  FOR  SALE 


DRUG  STORE  -  Lease  for  sale.  Has 
been  trading  for  20  years  in  Surrey. 
T/o  £70,000  for  419,000  +  stock. 
King,  evenings,  0483  426258. 


BUSINESSES  WANTED 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


SOUTH  WALES  -  First  time  bun 


seeks  pharmacy.  Turnover  £300,000 
plus  Funds  available.  Telephone 
Dave  Thomas.  0222  520503. 


EXCESS  STOCK 


60  LORON  CAPSULES,  expiry  date 
7  92,  Hexopal  Forte,  expiry  date 
10  93.  50%  discount  to  be  given  on 
above.  Tel:  081-882  1646. 

18  SUSTANON  '250'  AMPS,  5 
Haldol  5mg  amps,  15  Buvinex  2ml 
injections.  5  Valoid  50mg  amps.  All 
long  exp.  0372  729318.  30%  off  + 
VAT. 

TRADE  LESS  50%  +  VAT  +  postage. 
500  Pancrex  V  capsules,  150  Aldac- 
tide  25  tabs.  Tel:  071-228  0024. 

TRADE  LESS  33'/3%  -  2  x  105 
Nicorette  4mg,  112  Cylopasmol 
400mg.  1x112  Hexopal  Forte,  1  x 
100  Vert i go n  ldmg.  112  x  6mg 
DHC.  Tel:  081-042  1884. 

MAXIPRO  HBV  SUPER  SOLUBLE 
-  15  x  200g,  expire  May  04.  Hall 
price.  0299  403034. 

TWO  BOXES  BIOTROL  Integrale 
no.  32-430  and  two  boxes  of  no.  32- 
8.30.  50%.  Tel:  051-549  1818. 


FOR  SALE 


UNWANTED  GIFT  -  Royal  Doulton 
crystal  glasses,  '/a  price.  6  each 
sherry,  champagne,  tumbler,  wine. 
Ring  071-284  0010. 

VWGOLF  -  1.3L,  C,-reg,  white.  Price 
£6.000+  nun.  Liw  mileage  Ford 
Sierra,  J-reg,  2  litre.  Price  £4,000. 
Tel:  081-450  7002. 

MG  CLASSIC  ROADSTER  in  good 
condition.  Used  regularly  and  well 
maintained.  Tel:  0592  874671. 


WANTED 


GENOTROPIN  16u  KABIPEN  and 

Zoladex  syringes  required  by 
community  pharmacist.  Willing  to 
pay  trade  less  30%.  Tel:  081-440 
4430. 

VISCOUNT,  KL9  OR  UNICOUNT 


tablet    counter    required.  Please 

phone  071-582  6344. 
ACCESS  TO,  use  or  copy  of  Hank- 
cheek'  computer  program.  Tel:  0383 

830212  (not  Weds). 
PERGONAL  INJECTIONS  -  Boxes 

ol  10  if  possible.  Any  quantity.  Tel: 

071-620  0429. 
DISPENSING  SCALES  REQUIRED 

-  To  weigh  up  to  1kg.  Tel:  081-521 

5471. 

NOMAD  monitored  dosage  system 
cassettes  and  associated  equip- 
ment. Tel:  0502  572603. 


HOLIDAY  ACCOMMODATION 


ISLES  OF  SCILLY  -  Holiday  Hat. 
sleeps  two.  Fully  equipped  and  very 
comfortable.  Available  June.  July, 
August  and  September.  Tel:  0720 
22403  22533. 

TORQUAY,  DEVON  -  Holiday 
apartments  400  yards  to  the  beach 
Near  to  harbour  and  town  centre. 


Telephone  Delamere  Court  foi  ,i 
brochure  Tel  0803  293428 
HESSLEWOOD  HALL  HOTEL 

Hesslewood  Hall  Hotel  enjoys  a 
most  central  location  in  Humber- 
side  beside  the  Dumber  Bridge 
(A15).  Drivers  should  leave  the  M62, 
nr  the  Give  Sullivan  Way.  at  the 
exit  marked  Dumber  Bridge.  At  the 
first  roundabout  take  the  ewxit 
marked  Dessle  Viewpoint.  Dessle- 
wood  Hall  Hotel  is  100  metres  on 
the  right.  Tel:  0482  041990. 
FRENCH  MEDITERR  AN  E  AN 
Pharmacist  oilers  own  modern 
apartment  overlooking  Med.  Sete. 
Lively  all-year-round  town.  For 
local  information  and  details  of 
apartment,  telephone  (064  14) 
005. 

HOLME  NEXT  TO  THE  SEA, 
NORFOLK  -  Swift  Cottage  to  let. 
Three  bedrooms,  sleeps  5  +  cot. 
Available  July  or  September.  Tel: 
0832  273531. 


Free  entries  in  "Business  Link"  (maximum  30  words)  are 
restricted  to  community  pharmacy  subscribers  of  Chemist  & 
Druggist.  No  series,  box  numbers  or  trade  advertisements  will  be 
permitted.  Acceptance  is  at  the  discretion  of  the  publishers  and 
depends  upon  space  being  available.  Send  your  proposed  wording 
to  "Business  Link",  Chemist  &  Druggist,  Benn  House,  Sovereign 
Way,  Tonbridge,  Kent  TN9  1 RW .  Include  your  name,  the  full  name 
and  address  of  your  pharmacy,  or  your  personal  registration 
number,  and  a  day-time  telephone  number.  Alternatively,  leave  the 
details  on  our  special  answering  service. 

PHONE  24  HOURS  ON  0732  359725 


FOR  YOUR  LAST  MINUTE  ADS, 
PHONE  UP  TO  9AM  WEDNESDAY 

(Publication  will  depend  upon  space  availability) 


PLEASE  MENTION  "C&D  BUSINESS  LINK" 
WHEN  RESPONDING  TO  ADVERTISEMENTS 
ON  THIS  PAGE. 


To:  Business  Link,  Chemist  &  Druggist,  Benn  House,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 

I'l  EASE  COMPI  ETE  IN  BLOCK  CAPITALS 

Surname   Proposed  advertisement  copy  (maximum  30  words) 

First  name  

Personal  RPSGB  Registration  Number  

Telephone  number  

Pharmacy  stamp   

To  he  included  under  section  heading  

Signed    Date 
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About  people 


Oshwal 
pharmacies 
organise 
charity 
walk 

The  Oshwal  Pharmacy  Group, 
which  represents  140  community 
pharmacies  mostly  in  Greater 
London,  are  organising  a  10km 
charity  walk  on  May  10. 

The  walk  will  start  at  Ealing 
Hospital  in  Southall  and  progress  to 
Northwick  Park  in  Harrow.  Monies 
raised  will  support  the  British 
Diabetic  Association,  a  new 
Endoscopy  Unit  in  Ealing  Hospital 
and  the  Community's  charity 
promoting  education  and  welfare. 

Around  200  pharmacists  are 
expected  to  take  part  and  the 
patients  and  customers  of  each 
pharmacy  make  up  the  majority  of 
the  sponsors.  One  walker  has 
already  obtained  500  sponsors  and 
is  expected  to  collect  around  £900. 
The  expense  of  organising  such  an 
event  will  be  collectively  met  by  a 
number  of  sponsors. 

Anyone  wishing  to  have  more 
information  about  the  event  should 
contact  Veni  Harania,  OPG  co- 
ordinator, at  44  Shelton  Street, 
London  WC2H  9HZ  (tel:  071-379 
6666). 


Well  Red:  Paul  Worsley's  knowledge  of  Lemsip  Night-Time  has  won  him  a 
romantic  weekend  for  two  in  St  Petersburg.  Mr  Worsley  of  the  Red  Rose 
Pharmacy,  Blackpool,  receives  his  tickets  from  John  McCue  of  Reckitt  and 
Colman.  Runner  up  Kay  Brooke,  a  pharmacy  assistant  from  Plympton, 
Devon,  is  looking  forward  to  a  £200  spending  spree  at  Miss  Selfridge,  on 
Oxford  Street,  followed  by  a  night  out  at  London's  Hippodrome 


Bug  busting  to  create  a 
nit-free  zone 


Schools  are  being  targeted  in  a  new 
campaign  aimed  at  eradicating  the 
problem  of  head  lice. 


Politicians  and  indigestion 


The  extended  coverage  of  the 
recent  general  election  may  have 
been  a  little  hard  to  swallow  at  times 
but  Warner  Lambert,  who  recently 
launched  the  indigestion  product 
Remegel,  believe  that  some  people 
may  have  voted  with  their  stomachs 
rather  than  with  their  heads  or 
hearts. 

In  a  nationwide  survey,  the 
company  found  that  the  election 
and  politicians  can  be  bad  for  your 
health.  They  also  believe  that  their 
poll,  based  on  the  politicians'  ability 
to  cause  indigestion,  may  have  given 
a  better  clue  to  the  impending 
Labour  defeat  than  the  traditional 
opinion  polls. 

When  1,000  people  were  asked 
which  politician  was  most  likely  to 
given  them  indigestion,  a 
substantial  majority  (37  per  cent) 
voted  for  Neil  Kinnock. 
Accompanying  him  in  the  lead  were 
some  of  his  party  colleagues:  Ken 
Livingstone  came  second  with  29 


per  cent  of  the  votes,  closely 
followed  by  Roy  Hattersley  with  26 
per  cent. 

Top  for  the  Tories  was 
Chancellor  Norman  Lamont  with 
25  per  cent,  while  John  Major  was 
clearly  a  lot  more  palatable,  polling 
only  16  per  cent.  The  only  hiccup  in 
the  results  was  a  good  showing  for 
the  Liberal  Democrats  —  Paddy 
Ashdown  and  David  Steel  picked  up 
only  12  per  cent  of  the  votes  apiece. 

When  asked  about  which 
political  issues  worried  them 
enough  to  bring  on  a  bout  of 
indigestion,  most  people  voted  for 
the  Welfare  State.  The  NHS  caused 
concern  in  20  per  cent  of  voters 
followed  by  the  poll  tax  and 
unemployment  which  each  picked 
up  15  per  cent. 

Education  and  the  environment 
brought  on  stomach  rumbles  in  14 
per  cent  of  those  questioned,  while 
interest  rates,  income  tax  and  VAT 
upset  only  9  per  cent. 


The  health  charity  Community 
Health  Concern  have  designated 
October  31  as  Bug  Busting  Day, 
when  families  across  the  country  are 
being  urged  to  check  each  other  for 
head  lice.  Treating  everyone  found 
to  have  lice  on  the  same  day  could 
eliminate  the  problem,  say  the 
organisers. 

The  programme  is  endorsed  by 
the  Health  Education  Authority  and 
the  Department  of  Health,  and  is 
wholly  compatible  with  all  health 
authority  insecticide  policies,  says 
co-ordinator  Joanna  Ibarra. 

Bug  Buster  teaching  packs  are 
being  distributed  to  schools  during 
the  Summer  and  Autumn.  Each 
contains  information  on  treatment 
and  a  fine-tooth  comb  for  screening 
heads.  Schools  will  be  questioned 
three  months  after  the  event  to 
determine  the  level  of  success. 

The  organisers  hope  that  the 
light-hearted  approach  — 
"Remember  be  a  bug  buster  on 
October  31,  not  before,  not  after" 
—  will  encourage  children  to 
prompt  their  families  into  action. 

Further  information  from 
Community  Hygiene  Concern,  32 
Crane  Avenue,  Isleworth,  Middlesex 
TW7  7JL  (tel:  081-341  7167). 


APPOINTMENTS 


Catherine  Durgene  has  been 
appointed  UK  marketing  director  of 
Bourjois  Cosmetics.  Ms  Durgene 
started  her  career  in  Paris  in  1988 
as  a  Bourjois  product  manager.  For 
the  last  two  years  her 
responsibilities  have  included  the 
co-ordination  of  style  and  the 
creation  of  new  colours. 

Dr  Leslie  Arnold  Turnberg  has 

been  elected  to  succeed  Dame 
Margaret  Turner-Warwick  as 
President  of  the  Royal  College  of 
Physicians.  The  position  takes 
effect  from  July  30. 

Dr  Turnberg  is  Professor  of 
Medicine  at  the  University  of 
Manchester,  Honorary  Consultant 
Physician,  Salford  Health  Authority 
and  Regional  Director  of  Research 
and  Development  at  North  West 
Regional  Health  Authority. 

Sangers  Ltd  have  appointed  two 
new  chemist  agents  to  their  sales 
force.  Andrew  Connor  will  supply 
photographic  equipment  ranging 
from  cameras  to  films  and  batteries. 
Based  in  Ipswich,  he  will  cover 
Essex,  Suffolk,  Norfolk,  Cambridge, 
Lincolnshire  and  Nottingham. 

Malcolm  Edwards,  who 
already  owns  an  agency,  is  based  in 
Blackwood,  Gwent.  He  will  cover 
Powys,  Dyfed,  West  and  Mid 
Glamorgan  and  Gwent. 

Daniels  Pharmaceuticals  Ltd  have 
appointed  Jack  Smith  as  depot 
manager  at  their  Cambridge 
operation. 


Typesetting  and  graphics  by  Magset  Ltd.  Sidcup,  Kent.  Printed  by  Riverside  Press  Ltd.  St  Ives  pic,  Whitstable,  Kent.  Published  by  Benn  Publications  Ltd,  Sovereign  Way.  Tonbndge.  Kent  TN9  1RW. 
Registered  at  the  Post  Office  as  a  Newspaper  30/26/4s  Contents  ©  Benn  Publications  Ltd  1992.  All  rights  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system  or  transmitted  in,  any  form  or  by 
any  means,  electronic,  mechanical,  pholocopying,  recording  or  otherwise  without  the  prior  permission  of  Benn  Publications  Benn  Publications  Ltd  may  pass  suitable  reader  addresses  to  other  relevant  suppliers.  If  you  do  not 
wish  to  receive  sales  information  from  other  companies,  please  write  to  Fraser  Murdoch  at  Benn  Publications  Ltd. 
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And  so  do  thousands  of 
others,  every  day.  Isogel  is 
effeetive  in  stabalising  the 
bowel  in  cases  of  diarrhoea, 
constipation  and  Irritable 
Bowel  Syndrome  -  a 
condition  suffered  by  a 
third  of  all  adults. 

With  a  40%  cost  saving  for 
your  customers,  a  long 
history  of  prescribing  and 
pharmacy  recommendation, 
Isogel  continues  to  be  a 
firm  favourite. 

Effective  products  and 
effective  marketing  -  that's 
why  Charwell  brands  make 
profits  for  you. 


CHARWELL 

CARE  FOR  YOUR 
CUSTOMERS 

PROFIT  FOR  YOU 


ASudrox 


[CD 


Isogel 


f  cutme 



EOT* 

The  complete  Charwell  range  is  available  from  your  wholesaler.  For  more  information  telephone  or  write  to  Charwell  Pharmaceuticals  Ltd, 
Charwell  House,  Wilsom  Road,  Alton.  Hampshire  GU34  2TJ  Tel:  (0420)84801  Fax:  (0420)  89376 


WE'RE  MAKING  PROGRESS -ARE  YOU? 


If  you're  not  making  Progress  part  of  your 
baby  sector  business  plans  -  isn't  it  time  you 
joined  the  movement? 
More  and  more  mothers  are  buying 
Progress  because  it's  the  sensible  milk 
choice  for  babies  from  six  months  old 
It  contains  generous  levels  of  iron 
and  vitamin  D, 
together  with  a 
healthy  balance  of 
all  other  important 
nutrients. 

As  the  health  ben- 
efits of  follow-up 
milks  become  more  Hi 


widely  understood 


by  mothers  and  their  advisers,  sales  of 
Progress  from  SMA  Nutrition  increase  year 
on  year  and  this  trend  is  set  to  continue. 
Up  40%  from  1989  to  1990  and  up  64%  from 
1990  to  1991. 
And  our  57%  share  of  the  total  follow-up 
market  dominates  all  other 
brands. 

The  potential  value  of  the 
follow-up  milk  sector  is 
estimated  at  up  to 
£40  million.  That 
means  there  is  still 
plenty  of  Progress 
to  be  made.  Let's 


PROGRESS 

The  milk  that  makes  sense  from  six  months  on. 


make  it  together. 


IMPORTANT  NOTICE  Progress  is  a  balanced  blend  of  milk 
solids,  vitamins  and  minerals  for  babies  of  6  months  and  older 
Used  in  conjunction  with  solid  feeding,  it  provides  the 
nourishment  essential  to  a  baby's  healthy  and  sustained 
growth  Progress  is  not  intended  to  replace  breast  feeding 

*SMA  and  Progress  are  trademarks 

SOURCE  Independent  Market  Research  to  December  1991 
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SMA  Nutrition,  Huntercombe  Lane  South,  Taplow,  Maidenhead,  Berks  SL6  OPH.  Tel:  0628  660633 


